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Languages and tourism are two highly interrelated
topics connected through many aspects. Specifically,
foreign languages intertwine in everyday spoken com-
munication among visitors and locals, in written cre-
ation or translations of texts in foreign languages, in
marketing texts and many other areas that the lan-
guage of tourism reaches. It is undoubtedly an in-
triguing topic to be studied, especially because of the
specifics the language of tourism has to offer as the
tourism lexis is characterized by ‘the interaction of
the general lexicon and multidisciplinary terminology
within the field of tourism’ (Mikoli¢, 2015). The mul-
tidisciplinary nature of tourism enables researchers to
study it from many different viewpoints and perspec-
tives. That makes the scope of research of the con-
nections among foreign languages and tourism vast,
which was clearly visible at the third international
conference titled Foreign Languages and Tourism this
September held in Portoroz, at The Faculty for Tour-
ism Studies — Turistica. The conference was organized
by three institutions working in the field of tourism:
the University of Rijeka, the Faculty of Tourism and
Hospitality Management Opatija from Croatia; the
University of Primorska, The Faculty of Tourism Stud-
ies Turistica from Slovenia; the University of Applied
Sciences Burgenland Eisenstadt from Austria.

The multidisciplinarity of tourism and its scope of
research combined with the language study field in-
vited a diverse range of research touching on the top-
ics of foreign languages and tourism from many dis-
tinct viewpoints. Thus, the conference offered a view
into recent and innovative research from the fields of
linguistic analysis of tourism language and its texts,

pedagogical practices and research from the fields of
foreign language for specific tourism purposes teach-
ing and shed light on connecting linguistic, tourism
and cultural research. This report intends to present
the main highlights of the conference by dividing con-
ference reports into the two main categories that pre-
sented papers dealt with: the linguistic view, as well as
pedagogical and didactic views on the connection be-
tween foreign languages and tourism.

Linguistic analyses offered a vast range of inno-
vative research. Bait and Folgieri (2016), for example,
spoke of the of innovative cloud-based tools and pro-
cedures on Natural Language Processing which en-
able researchers to extract sentiments from content
and analyse them in a human manner. They used
the method to analyse an Alitalia in-flight magazine.
Other reporters presented their research on different
language phenomena inside the specific field of lan-
guage for tourism. Blazevi¢ and Kosuta (2016) anal-
ysed collocations appearing in texts of the official
Croatian tourist board websites and tour guides, es-
pecially focusing on descriptions of tourist destina-
tions in Croatia. As non-equivalent collocations have
proved to be problematic in foreign languages produc-
tion, their results could be used to develop guidelines
for translators as well as teachers of foreign languages
in tourism. Following that, two contributions anal-
ysed anglicisms in tourism texts. Strezovska (2016)
contrastively analysed their use in a corpus of Macedo-
nian and German tourism texts and elaborated on why
they come to be used. Whereas Bosnar-Valkovi¢ and
Mlacovi¢ (2016), researching anglicisms in the Ger-
man language of tourism, concluded that the decli-
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nation of the nominal anglicisms takes place accord-
ing to the German model, most adjective anglicisms
retain their original form, and the verbal anglicisms
seem fully integrated into the German morphological
system.

The category of linguistically oriented researches
presented at the conference continues with reports on
studies on various linguistic tools. One of them was
researched by Papp (2016), who dealt with the lin-
guistic tools of psychological strategies in advertise-
ments of tour agencies. She specifically focused on the
strategies of persuasion and pointed out those most
widely used. Téth (2016) also dealt with advertising
materials. She researched German hotel brochures in
Austria, the Czech Republic, and Hungary in an in-
tercultural comparison. Key differences among the
brochures were highlighted next to the reasons these
differences originate. According to Toth, they tend
to arise due to the influence of one’s own language
and culture on the target language. Fabijani¢ and Kr-
pan (2016) touched upon the terminology of cultural
tourism in Italian and German languages in teaching
materials for tourism purposes at the tertiary level.
In the contrastive linguistics perspective, the contri-
bution highlighted similarities and differences among
expressional language equivalents with the Croatian
language. Further, Lozo and Susac (2016) dealt with
naming in the language of tourism. More specifically,
their contribution presented the current tendencies
in tourism brand names and the motivation for their
creation. They also researched different linguistic tools
and identified those currently most often used in the
domain of tourism.

Pedagogical and didactic views on foreign lan-
guages and tourism were the second most discussed
topic at the conference. In a more general sense, the
topic was examined by Misiunaite, Patackaite, and Ze-
maitiene (2016) who discussed the concept of mul-
tilingualism and its importance in the tourism sector
with the purpose of defining how many students speak
how many foreign languages in Lithuania as well as
whether they are willing to learn more. Within the
scope of pedagogy and didactics, the presenters also
dealt with various viewpoints within the interrela-
tion of the topics and presented the newest innovative
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examples of good practice in a foreign language for
tourism purposes teaching. Brecelj and Lovec (2016),
for example, spoke of student presentations that they
implemented in their course as a good motivational
source of language learning. As types of other speak-
ing activities, Gudelj (2016) observed the connec-
tion among role-playing activities, identity formation
and language learning in a classroom of language for
tourism. In contrast to speaking activities in class, Ce-
pon (2016) investigated silence in English classes. She
claims speaking anxiety is a critical factor in foreign
language learning and a quarter of the participants
in her study, who considered themselves to have low
anxiety when speaking general English, were prone
to elevated levels of speaking anxiety when perform-
ing complex speaking tasks in business English class.
Motivation was also mentioned by Orel Frank (2016)
who discussed student autonomy and taking respon-
sibility inside and outside the classroom. Based on her
research in language for tourism purposes classrooms,
she proposed a model by which activities are done in
the free time of students, when student feel most au-
tonomous, are to be introduced into classroom work.
This should increase their motivation in learning. In
a similar manner, Majorosi and Peres (2016) touched
upon the responsibility of students and further pro-
posed a model in which ideas and ways of how the re-
flexive ability of learners can be promoted, especially
in the field of subject-specific teaching in higher edu-
cation.

Tertiary educational programs were dealt with in
detail by Migkulin (2016) who discussed the topic of
updating hospitality language programs through con-
tent and language-integrated learning implementa-
tion. She discussed the need for changes in times of
globalization and proposed the uses of Content and
Language Integrated Learning (cLIL) as the method
to increase motivation and reach higher standards
of language proficiency in hospitality students’ lan-
guage courses. Sinkovi¢ and Trdan Lavrenci¢ (2016)
remained on the topic of higher education and spoke
of the need to advertise learning of German as a for-
eign language in Slovenia, which is nowadays often put
aside due to the increase in the need to learn English
as a lingua franca.
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The conference offered a view into current re-
search in the field of connecting foreign languages
and tourism. Presenters reported many new as well
as innovative pedagogical practices in the field of for-
eign languages for tourism purposes education, while
the other papers dealt more with purely linguistic re-
search based on various types of tourism texts. It was
an event that proved a high connection between the
areas of research of languages and tourism. This was
even further enhanced by the fact that the confer-
ence was organized in four official languages: English,
Slovene, Croatian, and German. The third gathering of
this kind organized by three faculties of three different
countries was a success on many levels as it managed
to put the (often neglected) connection between lan-
guages and tourism into focus.
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