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Interacting with people from other countries can enhance our knowledge of cultural
diversity and provide an international perspective. There are many ways of enhanc-
ing cultural understanding, one of which is attending international festivals. While
research on festivals is fast growing, visitors’ attitudes toward diverse cultures is a rel-
atively unexplored subject. This study used a visitor attitude scale to investigate vis-
itors’ behavioural, cognitive, and/or affective components of diversity attitudes. The
research focused on measuring visitation frequency, stay-time at the event, similar
event participation, cultural interest, and overseas travel experience contributing to
any observed differences in visitors’ attitudes. The visitors’ intention to travel over-
seas after attending this festival was also investigated. A total of 195 visitors were
surveyed on site at an international festival in a Midwestern city in the us, with 176
providing usable data. The findings suggest that international festivals play an im-
portant role in improving visitors’ awareness, appreciation, and acceptance of diverse
cultures. Specifically, visitation frequency, the time spent at the event, and personal
interest in cultures have significant influence on attitudes. These findings have im-
plications for future researchers and event organisers.
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other countries can enhance our knowledge of cultural

In this era of globalisation, there are more opportu-  diversity and provide us with an international perspec-
nities to meet many ethnic groups in our daily lives, tive (Allport, 1954). However, conflicts may happen
whether in schools, in the workplace, in the private  due to the misunderstanding of cultural differences
sector, or in government. Interacting with people from  (Berry, 2005). Cross-cultural interaction and commu-
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nication can increase awareness of similarities and dif-
ferences so that people can better appreciate and re-
spect each other (Berry, 2005).

There are many ways of enhancing cultural under-
standing, including travelling overseas, visiting muse-
ums, attending cultural events, etc. Travel abroad may
be the most direct way of interacting with different
cultures; however, travel is not available for everyone.
Fortunately, there are increasing numbers of multicul-
tural activities in which people can participate.

For example, Indianapolis is the 12th largest city
in the United States and has several cultural festivals
throughout the year, including Brazil Carnival, Ital-
ian Street Festival, Indiana Latino Expo, Indiana Black
Expo, Greek Fest, Irish Fest, German Fest, and oth-
ers. Among those festivals, the oldest and largest eth-
nic celebration in central Indiana is the annual INDY
International Festival.

The INDY International Festival has taken place
since 1976. For the past few decades, the National-
ities Council of Indiana, a non-profit organisation
composed of several ethnic groups has had a mission
to promote cultural and ethnic activities, to increase
communication, cultural exchange among people of
all nationalities, races, and cultures, and to support the
cultural and ethnic activities of their member groups
and other organisations. The INDY International Fes-
tival is the signature event of the Nationalities Council
of Indiana. It fully demonstrates the value of the Na-
tionalities Council of Indiana, displays Indiana’s eth-
nic diversity, celebrates unique ethnic traditions, and
encourages cultural exchange.

The INDY International Festival can be classified
as a one-time, recurring event with a particular theme
each year (e.g., the theme for 2017 was visual arts
around the world) that people can participate in, learn
from, and enjoy. Every year, the INDY International
Festival includes a variety of events, such as a parade
of nations, street painting, continuous ethnic music
and dance by local and national performing groups,
and Culture Booths where Indiana residents can learn
and connect with other national heritages. At the same
time, the festival provides authentic foods and handi-
crafts that Indiana residents can sample from around
the world.

THE INFLUENCE OF AN INTERNATIONAL FESTIVAL ON VISITORS’ ATTITUDES

The 1NDY International Festival has been through
many changes. It started as a street festival organised
by the partnership of the International Center and Na-
tionalities Council of Indiana (hereafter Nc1). Since
most members of NCI are volunteers and only a few
national groups are large enough to be self-supported,
NcI had been working with a promotion company on
the INDY International Festival. However, 2014 was
the last year of their contract. It was a new beginning
for Nc1 to run this event without the support of the
promotion company in 2015.

The INDY International Festival is a four-day event
on one weekend in November. Although it is an open-
for-public event, it also sets aside specific times only
for schools. Schools within a radius of 100 miles can
apply for special school hours at the event. At least
200 schools have had field trips to the INDY Inter-
national Festival. There were approximately 6,000 to
10,000 students and 10,000 adults, totalling 20,000-
25,000 Vvisitors each year. 15-20% were repeat visitors,
and 80% were first-time attendees.

Purpose of the Study

Very limited research has been conducted examin-
ing the visitors’ attitudes toward diverse cultures in
a festival setting. With the growing interest and en-
thusiasm for cultural festival events and the lack of
information regarding visitors’ attitudes and accep-
tance of cultural diversity, an in-depth analysis was
thought to be necessary. Therefore, the purpose of the
study was to examine the influence of the INDY Inter-
national Festival on visitors’ attitudes toward diverse
cultures. Attempts were made to determine the ex-
tent to which visitors’ visitation frequency, stay-time
at the event, similar event participation, cultural inter-
est, and overseas travel experience contributed to any
observed differences, as would be indicated by the vis-
itor attitude scale. Also, the visitors” intention to travel
overseas after attending this festival was investigated.
Specifically, the study sought to answer the following
research questions:

1. Does attending the international festival in rela-
tion to visitation frequencies, visitors' personal
interests, and past travelling experiences influ-
ence visitors’ attitudes toward diverse cultures?
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2. Does attending the international festival motivate
visitors to travel overseas? How well do the three
measures of control (visitor attitude scale, visi-
tation frequency, stay-time at the event) predict
visitors’ intention to travel abroad after attending
this festival?

Hypotheses
The study was designed to test the following null hy-
potheses:

H1 There is no significant difference between first-
time and repeat visitors with their attitude (UD o)
scores.

H2 There is no correlation between stay-time at the
event and visitors’ attitude (UD0) scores.

H3 There is no significant difference between visi-
tors in relation to their past experiences in par-
ticipating in international events and their atti-
tude (UDO) scores.

H4 Thereis no correlation between visitors’ cultural
interests and their attitude (UDO) scores.

H5 There is no significant difference between visi-
tors in relation to their overseas travel experi-
ences and their attitude (UD0) scores.

H6 Visitors’ intention to travel overseas after at-
tending the festival are not affected by their at-
titude (UDO) scores, visitation frequency, and
stay-time at the event.

Literature Review

This section provides a review of literature related to
the construct of Universal Diverse Orientation (UD0)
that was adopted by this research. Next, the Miville-
Guzman Universality-Diversity Scale that was devel-
oped to measure UDO is discussed. Finally, this sec-
tion presents a review of festival research.

Universal Diverse Orientation and Miville-Guzman
Universality-Diversity Scale

As human beings, we are alike in many ways yet differ-
ent from each other. Knowing the similarity and differ-
ences between us can make our interactions with each
other more effective. This common understanding of

THE INFLUENCE OF AN INTERNATIONAL FESTIVAL ON VISITORS’ ATTITUDES

each other would break down barriers between peo-
ple from a variety of cultural backgrounds (Vontress,
1979).

Universal-Diversity Orientation (hereafter upo)
is a construct the was developed and defined by Miville
et al. (1999) as ‘an attitude toward all other persons
that is inclusive yet differentiating in that similarities
and differences are both recognised and accepted; the
shared experience of being human results in a sense
of connectedness with people and is associated with
a plurality or diversity of interactions with others’
(p. 292). Simply stated, upo describes an attitude of
awareness, acceptance, connectedness and apprecia-
tion of both similarities (i.e., commonality of being
human) and differences (i.e., diverse cultural factors
such as race, gender, religion, and age) among peo-
ple (Fuertes, Miville, Mohr, Sedlacek, & Gretchen,
2000). UDO reflects cognitive, behavioural, and af-
fective components of social attitudes, which yielded
three factors of upo value: Diversity of Contact, seek-
ing the opportunities to interact with diverse social
groups; Relativistic Appreciation, revealing the recog-
nition of similarities and differences between diverse
populations; and Comfort with Others, expressing a
sense of connection with members of diverse cultures.

Meanwhile, Miville et al. (1999) created the Miville-
Guzman Universality-Diversity Scale (M-GUDS) to
measure the level of upo as well as those three in-
dividual components of upo. The M-GUDS is a 45-
item questionnaire with items that are rated on a 6-
point continuum (1 = strongly disagree, 6 = strongly
agree). The scale yields a total score as well as scores
from three 15-item subscales. Reliability (i.e., inter-
nal consistency and stability) and validity (i.e., con-
struct) of the M-GuUDs have been assessed and evalu-
ated through much research. A higher score indicates
a higher level of upo.

In a series of studies (Miville et al., 1999), the M-
GUDs was proved to have high levels of reliability in-
ternally (all correlations were approximately o.9o and
subscales were intercorrelated above 0.75) and signif-
icantly correlated with a number of other scales. The
M-GUDS was found to be significantly and positively
correlated with the Contact, Pseudo-Independence
and Autonomy subscales of the White Racial Identity
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Attitude Scale (WR1AS) and negatively correlated with
the Disintegration and Reintegration of the wR1As
and the Dogmatism Scale and the Homophobia Scale
as well. The Perspective Taking and Empathic Con-
cern subscales of the Empathy Scale were found to
be significantly and positively correlated with the m-
GuUDSs. Also, the M-GUDs were positively correlated
with healthy narcissism as Healthy Grandiose Self and
Healthy Idealised Parental Image subscales of the In-
ventory of Self Psychology as well as the attitudes to-
ward feminism and androgyny. The results indicated
that upo, as measured by the M-GUDS, is consistent
internally and over time, and is significantly related to
social attitudes on racial identity, gender (feminism),
sexual orientation (homophobia), and some aspects of
personality functioning as healthy narcissism.

Fuertes et al. (2000) concluded that ‘UDo is best
conceptualized as a unidimensional construct with be-
havioral, cognitive and affective components, rather
than a multidimensional construct with three dis-
tinct but interrelated domains’ (p. 158). Later, a 15-
item M-GUDS, Short Form (M-GUDs-s) was developed
(Fuertes et al., 2000). The Short Form is conceptu-
ally similar to the original M-GUDs. The scores on the
Short Form were adequately reliable and valid, and
that presents some advantages over the original scale.
First, the M-GUDs-s is shorter and can be quickly ad-
ministered. The positive correlation between long and
short forms indicated that the short form measures
UDO as significantly as the long form. Second, the
factor structure and scale relationship was more clar-
ified. Third, the M-GUDs-s allowed UDO analysis us-
ing subscale scores. The evidence suggested that sub-
scale scores measured distinct aspects of upo yet dif-
ferently predicted diversity-related attitudes and be-
haviours.

Due to the development of the tourism industry
and the increasing discussion on cultural interaction,
the researcher hopes that Indiana residents can better
understand and appreciate different cultures through
participation in international festivals. Although m-
GUDS is mostly used in the field of psychology and
counselling, it can be tested in event study to evaluate
visitors’ attitudes toward diverse cultures in festival
settings. For the purpose of this study, the researcher
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adapted the 15-item Miville-Guzman Universality-
Diversity Scale, Short Form (Fuertes et al., 2000) and
modified the items to adapt them more appropriately
for this particular event. The three-factor diversity at-
titudes measure structure: (a) Diversity of Contact -
visitors’ interest in participating in diverse cultural ac-
tivities; (b) Relativistic Appreciation - the impact of
diverse cultural activities on self-understanding and
personal growth; (c) Comfort with Differences - visi-
tors’ degree of comfort with individuals from diverse
cultures, to test their level of Universal-Diverse Ori-
entation (UDO), which refers to visitors’ attitudes in
recognising and accepting differences and similarities
in others was used.

Three items were developed for each subscale (nine
items total). The reliabilities of the nine-item UDO
measure, as well as the three subscales, were high. This
study explored relationships between event visitation
frequency, stay-time at the event, personal cultural
interest, overseas travel experiences, travel intention,
and upo overall and by the three subscales separately.
This will allow the research to determine whether the
relationships found are due to behavioural, cognitive,
and/or affective components of diversity attitudes.

Festival Research

The United States is a nation of immigrants which
means people often come into contact with people
of different races in daily life. Such interactions have
both positive and negative impacts. Generally speak-
ing, people living in metropolitan areas such as New
York and Chicago may have high levels of diversity
awareness and acceptance because of the cultural di-
versity of cities (Zukin, 1998). According to the con-
tact theory developed by Allport (1954), under certain
conditions, interpersonal contact is a way to reduce
prejudice as well as increase understanding and ap-
preciation between different groups.

People can enhance their cultural understanding in
many different ways including travelling overseas, vis-
iting museums, attending cultural events, etc. (Chang,
2006; Falk & Foutz, 2007). In this research, ‘interna-
tional’ and ‘multicultural’ are interchangeable terms.
The definition of a multicultural festival can be var-
ied, from different researchers’ points of view. Based
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on a combination of Duffy (2005) and McClinchey’s
(2008) definitions, multicultural festivals are ‘pub-
lic, multicultural-themed celebrations at which multi-
ethnic people - including both ethnic minorities and
members of dominant population - have an extraor-
dinary as well as mutually beneficial experience’ (Lee,
Arcodia, & Lee, 2012, p. 95). Multicultural festivals
create a themed environment for people to feel cul-
tural authenticity, to engage with others, to learn new
things, to observe the similarities and differences
among ethnic groups in a leisurely way. A previous
study has indicated several characteristics of multi-
cultural festivals, including social interaction, cultural
celebration, cultural identity and expression (Lee et
al., 2012). Studies indicated that multicultural festi-
vals provide a place for ethnic minority groups to re-
call their memories and experiences of where they are
originally from, and to express and share their culture
with the public through festival activities. Festivals not
only foster cultural acceptance within the community
but also generate interaction between minorities and
the dominant population, which can reduce prejudice
and conflicts in society as well as promote social har-
mony (Lee et al., 2012).

With the growth of event tourism as an academic
field, research focusing on festivals has been increas-
ing. People today demand higher event quality and
content. Event organisers need to consider not only
the cultural value of festivals but also visitors’ needs.
Visitors have personal motivations to visit festivals
(Uysal, Gahan, & Martin, 1993; Nicholson & Pearce,
2001; Lee, Lee, & Wicks, 2004; Li & Petrick, 2006;
Wamwara-Mbugua & Cornwell, 2009; Lee, Arcodia,
& Lee, 2012; Kim, Savinovic, & Brown, 2013). Many
festival studies emphasised the importance of visitors’
motivation. Visitors' motivation can vary from per-
son to person, from event to event, and even from
ethnicity to ethnicity. Many researchers have devel-
oped their own theoretical frameworks of motivation
study and identified several motivations. Among fes-
tival studies, some common motivations can be iden-
tified, including family togetherness, socialisation, es-
cape, novelty, uniqueness, excitement, entertainment,
education, attraction, cultural exploration, curiosity,
entertainment, and others (Uysal et al., 1993; Nichol-
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son & Pearce, 2001; Lee, Lee, & Wicks, 2004; Li & Pet-
rick, 2006; Wamwara-Mbugua & Cornwell, 2009; Lee,
Arcodia, & Lee, 2012; Kim et al., 2013). Motives can
be different for different types of events (Crompton
& McKay, 1997). For example, people attending food
festivals are more likely to be motivated by novelty.
Furthermore, everyone has their own perspective and
expectation of the events that they are going to visit.
Personal characteristics such as age, gender, income
level, and education would cause motivational differ-
ences (Tkaczynski & Toh, 2014; Wooten & Norman,
2007). Women and people with higher educational
background tend to be knowledge-seeking while vis-
iting cultural festivals.

Multicultural festivals are different from other sin-
gle-focus festivals such as the Greek festival or the Irish
festival; visitors may have multiple motivations when
visiting a multicultural festival. Among various mo-
tivations, cultural exploration was identified as the
most important motivation for a multicultural festi-
val (Chang, 2006; Lee et al., 2012). However, for those
visitors whose culture is presented in a multicultural
festival and those whose culture is not presented, their
motivations are slightly different. Those whose cul-
tures were not presented were more likely to seek con-
nections of previous life experience, family or friends
of a different cultural origin, and their personal inter-
est in a multicultural festival. In contrast, those whose
cultures were presented were more likely to celebrate
their own cultural traditions (Huang & Lee, 2015).

Because event organisers hope that festivals will
not be a one-time event but a sustainable one, under-
standing visitors’ motivations is necessary. To main-
tain a recurring festival, keeping those repeat visitors
is the key. Repeat visitors not only spend more money
in the festival, but also stay longer, are more likely to
return, and possibly recommend the festivals to others
(Shani, Rivera, & Hara, 2009). As a result, understand-
ing visitors’ motivations is crucial for event organisers
to build effective marketing strategies and meet the
needs of festival visitors.

In addition to encouraging visitors to return, event
organisers should consider the amount of time spent
at the festival. One applicable study by Falk (1982) fo-
cused on the time spent at a museum as a measure

AcADEMICA TURISTICA, YEAR 11, NO. 2, DECEMBER 2018 | 131



YAO-Y1 FU ET AL.

of visitor behaviour. The research divided visitors into
two categories: ‘window shoppers’ and ‘serious shop-
pers. The ‘window shoppers” go to a museum to pass
the time in a leisurely way. They try to see as many ex-
hibitions as they can in the shortest amount of time.
Therefore, good displays, clear access and space, and
signage are important to them. In contrast, the ‘seri-
ous shoppers’ come with a purpose; they know what
they want to see and they will spend time on a par-
ticular exhibition. Nevertheless, a ‘window shopper’
can turn into ‘serious shopper. If they discover some-
thing interesting, they will spend more time than they
originally planned and may come back again. In con-
clusion, the time a visitor spends is an important fac-
tor that contributed to his/her behaviour (Falk, 1982).
Therefore, it could be assumed that visitors’ behaviour
and even their attitudes can be changed after spend-
ing more time at the festival. Visitors may be attracted
to the festival by different motivations, but the con-
tent that the festival provided can influence their be-
haviour.

Although many studies discuss the benefits that
festivals bring to the community, research specifically
on the values and benefits gained from festivals on the
personal level remains limited. Visitor benefits in the
festival context are defined as ‘the ultimate value that
people place on what they believe they have gained
from observation or participation in activities pro-
vided by a festival’ (Lee et al., 2012, p. 335). Having a
comprehensive understanding of visitor benefits al-
lows event organisers to evaluate the effectiveness of
festivals. Such effectiveness could be an indicator of
what the event offers, how the event programme and
activities are executed, and what the event experience
means to visitors. In terms of the benefits gained from
attending festivals, a group of researchers using several
benefit scales to test the outcome identified four key
factors: social, cognitive, transformational, and affec-
tive benefits (Lee et al., 2012). The test results showed
transformational benefit was the greatest benefit that
visitors gained from attending a multicultural festi-
val. In museum studies, ‘transformational’ was defined
as discarding old ways of thinking, exploring new
ideas and concepts (Soren, 2009), developing new at-
titudes, appreciation, and beliefs (Lord, 2007). There-
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fore, festivals have the potential to change visitors’ atti-
tudes and give them a positive perspective on different
cultures.

The majority of the reviewed publications on festi-
val study focus on marketers’ perspectives. At the in-
dividual level, many of the resources emphasised vis-
itor motivations, along with the festival visitors’ sat-
isfaction and behavioural intentions, but few studies
have discussed the value and benefits gained from at-
tending international festivals. Moreover, attitude and
behavioural changes after the event have rarely been
discussed.

In this study, the researcher intends to determine
if the visitors’ attitude toward diverse cultures would
be influenced after attending the INDY International
Festival. Due to a lack of relevant research, the re-
searcher adopted the construct of Universal-Diversity
Orientation from the psychological field and modified
the items of M-GUDS-s to examine visitors™ attitudes
toward diverse culture.

Methodology

An on-site survey was conducted. The samples of the
study were attendees of the 38th Annual INDY Inter-
national Festival, which lasted four days. Participants
were approached via convenience sampling on site at
various times. Due to the objective of examining atti-
tudes of visitors towards diverse culture in this study,
the researcher tried to approach subjects from differ-
ent races to survey. The researcher collected 195 sur-
veys of which 176 had usable data.

The research instrument was designed to test the
visitors attitude toward diverse culture based on the
construct of Universal-Diverse Orientation (Upo) and
the development of the Miville-Guzman Universality-
Diversity Scale, Short Form (M-GuDs-s) by Miville et
al. (1999). The questionnaire can be seen in Appendix
Band consisted of three parts: (a) 9-item questionnaire
adapted from M-GUDS-s; (b) 11-item questionnaire of
past experience at the event and other culture-related
experience; and (c) 8-item questionnaire of included
demographic variables.

There were several differences between the scale
items in this research and original M-GuDs-s. The
original 15-item M-GUDS-s can be seen in Table 1. The
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Table1 The Miville-Guzman Universality-Diversity Scale-Short Form
Aspect Item
Diversity of 1. I would like to join an organization that emphasizes getting to know people from different countries.
Contact 2. I would like to go to dances that feature music from other countries.
3. I often listen to the music of other cultures.
4.Tam interested in learning about the many cultures that have existed in this world.
5. L attend events where I might get to know people from different racial backgrounds.
Relativistic 1. Persons with disabilities can teach me things I could not learn elsewhere.
Appreciation 2.1 can best understand someone after I get to know how he/she is both similar and different from me.
3. Knowing how a person differs from me greatly enhances our friendship.
4. In getting to know someone, I like knowing both how he/she differs from me and is similar to me.
5. Knowing about the different experiences of other people helps me understand my own problems better.
Comfort With 1. Getting to know someone of another race is generally an uncomfortable experience for me.
Differences 2. Tam only at ease with people of my own race.
3. It’s really hard for me to feel close to a person form another race.
4. It is very important that a friend agrees with me on most issues.
5. I often feel irritated by persons of a different race.
Table2 Modified M-GUDSs-s Items
Aspect Item
Diversity of 1. Helps me know more people from different countries.
Contact 2. Makes me more interested in trying different foods from other countries.
3. Makes me more interested in learning about different cultures.
Relativistic 4. Teaches me more things that I could not learn elsewhere.
Appreciation 5. Helps me best understand someone by knowing how he/she is similar to and different from me.
6. Increases my self-understanding by knowing other people’s cultural background.
Comfort with 7. Makes me feel a sense of kinship with persons from different ethnic group.
Differences 8. Makes me become comfortable getting to know people from different countries.

9. Makes me become more empathetic after knowing more people of different races.

scale in this research was modified from the original
and reduced from fifteen to nine items because a few
items from the original did not pertain to the popula-
tion and geographical site of the study. For example,
‘T would like to go to dances that feature music from
other countries (Diversity of Contact), ‘Persons with
disabilities can teach me things I could not learn else-
where (Relativistic Appreciation); and ‘It is very im-
portant that a friend agrees with me on most issues
(Comfort with Differences)’ do not fit quite right in
this study; therefore, the researcher eliminated these
few items from the original. It was the first time the
M-GUDS-S was used in an event study. In order to suit
the research objectives, the researcher rephrased the

items and reduced the original M-GuUDs-s from five
to three items per aspect. Items are rated on a 6-point
Likert type scale, ranging from 1 for ‘strongly disagree’
to 6 for ‘strongly agree’ Higher scores on the M-GUDs-
s reflect higher levels of upo. In addition to being
a reliable scale, the reliability of the M-GUDs-s has
been tested and found to be o.9o. Table 2 displayed
the M-GUDS-s items as they pertain to three aspects
of upo.

The study analysed several factors influencing the
UDO scores including visitation frequencies, length of
stay during the visit, interests in culture, and past in-
ternational travelling experience. In order to obtain
the demographic data of festival visitors, the following
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Table 3 Respondent Profile

THE INFLUENCE OF AN INTERNATIONAL FESTIVAL ON VISITORS’ ATTITUDES

Table3 Continued

Variable Group N % Variable Group N %
Gender Male 82 471 Annual Household  Less than $25,000 31 19.5
Female 92 52.9 Income $25,001-$50,000 50 31.4
Total 174 100 $50,001-$100,000 53 33.3
Age 18-28 47 27.6 $100,000+ 25 15.7
29-38 49 28.8 Total 159 100
39-48 34 20.0 Employment Status Employed 132 77.2
49-58 21 12.4 Unemployed 12 7.0
59+ 19  11.2 Retired 13 7.6
Total 170 100 Others 14 8.2
Marital Status Single 77 44.8 Total 171 100
Married 80 46.5
Divorced/Partnered 12 7.0 Table 4 Correlations among Modified M-GUDs-s Full
Widowed ’ Scale and Subscales
idowe 3 1.7
Total 172 100 Scale/subscale (1) (2) (3) (4)
Education High School 19 11.2 (1) Diversity of Contact -
College 95 559 (2) Relativistic Apprec.  0.578** _
Post-Graduate 56 320 (3) Comfort With Diff.  0.685** 0.696** -
Total 170 100 (4) upo Full Scale 0.839** 0.874** 0.915** -
Race Caucasian 113 65.3
African American 11 6.4
Hispanic 2 40 mographic characteristics of the participants are pre-
Asian/Pacific Islander 30 173 sented in Table 3. This table demonstrated that the
ender distribution of festival visitors was quite even,
Oth 69 ° q
ers 12 . .
®  with 82 male (47.1%) and 92 female (52.9%). The age
Total 173 100

Continued in the next column

questions were asked: (1) gender; (2) age; (3) marital
status; (4) race; (s5) education; (6) annual household
income before taxes; (7) employment status; (8) resi-
dence zip code.

Results

Descriptive Profile of the Respondents

Overview of item frequencies and descriptive statistics
permitted assurance of accuracy across all question-
naire items. Upon further review, input errors were
identified and corrected. In total, 195 questionnaires
were collected from visitors to the INDY International
Festival, with 176 (90%) questionnaires usable. The de-

groups that recorded the highest attendance at the fes-
tival were the 18-to-28 age group (27.6%) and the 29-
to-38 age group (28.8%). Marital status single (44.8%)
and married (46.5%) were quite even. For the educa-
tion level of respondents, over half of the respondents
(55.9%) had a college education, and 56 (32.9%) were
post-graduate. In terms of race, the majority of re-
spondents were Caucasian (65.3%), with 17.3% Asians
and Pacific Islanders. The annual household income
of respondents was between the range of $25,001 to
$50,000 (31.4%) and $50,001 to $100,000 (33.3%). Most
of the respondents were employed (77.2%).

The Visitor Attitude Scale
The Visitor Attitude Scale in this research was adopted
from the original 15-item M-GUDSs-s by Miville et al.
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Tables Means and Standard Deviations of the Items

THE INFLUENCE OF AN INTERNATIONAL FESTIVAL ON VISITORS’ ATTITUDES

Items Mean SD
Makes me more interested in trying different foods from other countries (pc) 5.39 0.771
Makes me more interested in learning about different cultures (pc) 5.37 0.767
Helps me know more people from different countries (pc) 5.11  0.810
Makes me feel a sense of kinship with persons from different ethnic group (cp) 5.09 0.861
Makes me become more empathetic after knowing more people of different races (cp) 5.03  0.935
Helps me best understand someone by knowing how he/she is similar to and different from me (rA) 5.03 0.845
Makes me become comfortable getting to know people from different countries (CD) 4.99  0.956
Increases my self-understanding by knowing other people’s cultural background (ra) 4.96  0.858
Teaches me more things that I could not learn elsewhere (RA) 4.90  0.895
Notes pc - Diversity of Contact, cp - Comfort with Differences, RA — Relativistic Appreciation. N =176.

Table 6 Results of t-Tests and Descriptive Statistics of Full Scores and Subscale Scores by Visitation Frequency

Outcome First-time visitors Repeat visitors Sig. t DF

Mean SD n  Mean SD n

Diversity of Contact 5.18 0.61 91 5.40 0.61 85 0.018%  -2.391 174
Relativistic Appreciation 4.80 0.81 91 5.14 0.65 85 0.003**  -3.044 174
Comfort with Difference 4.90 0.87 91 5.18 0.69 85 0.018%  -2.380 174
Universal-Diverse Orientation 4.96 0.67 91 5.24 0.56 85 0.003** -2.988 174

Notes *p < 0.05, ** p < 0.01 (two-tailed).

(2000) and reduced from five to three items per sub-
scale. The reliability of all items as well as three sub-
scales was tested using Cronbach’s alpha. Cronbach’s
alpha for the 9-item UDO measure was 0.90, whereas
coefficient alphas for the subscales were 0.70, 0.84, and
0.84, for diversity of contact, relativistic appreciation,
and comfort with difference, respectively. Subscales
were found to be significantly inter-correlated with
each other as well as with the full scale (Table 4).

Table 5 provided the mean scores of the M-GUDS-s
items in descending order. The M-GUDs-s were mea-
sured on a 6-point Likert type scale with 1 synonymous
with ‘strongly disagree; 2 synonymous with ‘disagree;
3 synonymous with ‘disagree a little bit, 4 synonymous
with ‘agree a little bit, 5 synonymous with ‘agree; and
6 synonymous with ‘strongly agree’

The mean scores of items were between 4.9 to 5.39.
The average score of all items was 5.1. The two items
with the highest means measuring visitor attitudes

were ‘Ttem 2: Makes me more interested in trying dif-
ferent foods from other countries’ (M = 5.39) and ‘Ttem
3: makes me more interested in learning about differ-
ent cultures’ (M = 5.37), which were both located in
the subscale of diversity of contact. In contrast, the
two items with the lowest mean were ‘Ttem 4: teaches
me more things that I could not learn elsewhere’ (4.90)
and ‘Item 6: increases my self-understanding by know-
ing other people’s cultural background’ (4.96), both
located in the subscale of relativistic appreciation. The
average scores of three subscales were 5.29 (Diversity
of Contact), 4.96 (Relativistic Appreciation), and 5.03
(Comfort with Difference).

Testing of Hypothesis 1

From the usable data (N = 176), 91 respondents were

first-time visitors (51.7%) with 85 repeat visitors (48.3%).
An independent-samples ¢-test was conducted to ex-

amine whether there was a significant difference be-
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Table 7 Correlations among Modified M-GUDS-s Table 8 Correlations among Modified M-GUDs-s

Full Scores and Subscale Scores with Visitation Full Scores and Subscale Scores

Frequency with Stay-Time
Item Visitation Frequency Item Stay-Time
Visitation Frequency - Stay-time -
Diversity of Contact 0.155%  Diversity of Contact 0.176*
Relativistic Appreciation 0.228**  Relativistic Appreciation 0.218%*
Comfort with Difference 0.163*  Comfort with Difference 0.195%
Universal-diverse Orientation 0.209**  Universal-diverse Orientation 0.224%*
Notes *p < 0.05,** p < 0.01 (two-tailed). Notes *p < 0.05,**p < 0.01 (two-tailed).

Table 9 Results of ¢t-Tests and Descriptive Statistics of Full Scores and Subscale Scores by International Event Experience

Qutcome (1) (2) Sig. t DF
Mean SD n  Mean SD n

Diversity of Contact 5.11 0.71 66 5.40 0.52 97 0.004™* -2.905 112

Relativistic Appreciation 4.80 0.78 66 5.03 0.73 97 0.055 -1.936 161

Comfort with Difference 4.88 0.87 66 5.15 0.72 97 0.028%  -2.212 161

Universal-Diverse Orientation 4.93 0.69 66 5.20 0.57 97 0.008™*  -2.696 161

Notes (1) Didn't attend any international event. (2) Attended at least one international event in the last three years. *p <
0.05, ** p < 0.01 (two-tailed).

tween first-time and repeat visitors in relation to their ~ Table1o Correlations among Modified M-GUDSs-s Full
overall unpo scores and each subscale. Table 6 re- Score and Subscale Scores with Cultural Interest

vealed a significant difference in average uDO scores  [tem Cultural Interest

between first-time visitors (M = 4.96, SD = 0.67) and
repeat visitors (M =5.24, SD = 0.56; t (174) = —2.988, p

Cultural Interest -

. ) . poc 0.547°%
= 0.003, two-tailed). The magnitude of the differences
in the means (mean difference = -0.28, 95% CI: —0.47 RA 0:380™
to —0.10) was small (eta> = 0.049). There were also WP 0.437*
significant differences in the three subscales: Diversity =~ UPO 0.510™
of Contact (p = 0.018), Relativistic Appreciation (p =  Notes *p < 0.05,**p < 0.01 (two-tailed).

0.003), and Comfort with Difference (p = 0.018).

In addition, the relationship between the numeri-
cal data of visitation frequencies and UD O scoreswere  Testing of Hypothesis 2
conducted by Pearson correlation analyses. A modest,  The relationship between visitors’ upo scores and
positive correlation was found between visitation fre-  their stay-time at the event was investigated using
quency and UDO scores (r = 0.21, p = 0.008). More-  the Pearson product-moment correlation coefficient.
over, visitation frequencies were positively correlated  There was a positive significant correlation between
with each subscale: Diversity of Contact (r = 0.16, p=  the two variables, r = 0.22, n = 172, p = 0.003, with
0.049), Relativistic Appreciation (r = 0.23, p = 0.003),  high levels of UDO scores associated with long stay-
and Comfort with Difference (r = 0.16, p = 0.037) (Ta-  time at the event (Table 8).
ble 7). Moreover, stay-time was also positively correlated
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Table 11 Results of ¢t-Tests and Descriptive Statistics of Full Scores and Subscale Scores by Oversea Travel Experience

Outcome Have traveled overseas ~ Never traveled overseas Sig. t DF
Mean SD n  Mean SD n

Diversity of Contact 5.30 0.62 140 5.26 0.64 36 0.742 0.330 174

Relativistic Appreciation 4.96 0.76 140 4.97 0.73 36 0.929 -0.090 174

Comfort with Difference 5.01 0.81 140 5.12 0.75 36 0.469 -0.726 174

Universal-Diverse Orientation 5.09 0.64 140 5.12 0.61 36 0.817 -0.231 174

Notes *p < 0.05, ** p < 0.01 (two-tailed).

with each subscale: Diversity of Contact (r = 0.18, p =
0.021), Relativistic Appreciation (r = 0.22, p = 0.004),
and Comfort with Difference (r = 0.20, p = 0.01).

Testing of Hypothesis 3
An independent samples t-test was conducted to ex-
amine whether there was a significant difference be-
tween respondents who did not attend any interna-
tional events (group 1, N = 66, 40%) and those who had
attended at least one international event in the previ-
ous three years (group 2, N = 97, 60%). There was a
significant difference in DO scores for group 1 (M =
4.93, SD = 0.69) and group 2 (M = 5.20, SD = 0.57; ¢
(161) = —2.696, p = 0.008, two-tailed). The magnitude
of the differences in the means (mean difference = -
0.27,95% CI: —0.46 to —0.07) was small (eta*> = 0.043).
There were also significant differences in two sub-
scales: Diversity of Contact (p = 0.004) and Comfort
with Difference (p = 0.028), excluding Relativistic Ap-
preciation (p = 0.055) (Table 9).

Testing of Hypothesis 4

The relationship between visitors’ upo scores and
their cultural interest was investigated using the Pear-
son product-moment correlation coefficient. There
was a strong, positive correlation between the two
variables, ¥ = 0.51, n = 176, p < 0.001, with high lev-
els of cultural interest associated with high levels of
UDO scores.

Also, the Pearson correlation coefficient is positive
on each subscale: Diversity of Contact (r = 0.55, p <
0.001), Relativistic Appreciation (r = 0.38, p < 0.001),
and Comfort with Difference (r = 0.44, p < 0.001) re-
spectively (Table 10).

Testing of Hypothesis 5

An independent samples t-test was conducted to ex-
amine whether there was a significant difference be-
tween respondents who had travelled overseas (Group
1, N = 140, 80%) and those who had never travelled
overseas (Group 2, N = 36, 20%). There was no signif-
icant difference in UDO scores for group 1 (M = 5.09,
SD = 0.64) and group 2 (M = 5.12, SD = 0.61; t (174)
-0.231, p = 0.817, two-tailed). There were also no
significant differences in the three subscales: Diversity
of Contact (p = 0.742), Relativistic Appreciation (p =
0.929), and Comfort with Difference (p = 0.469) (Ta-
ble 11).

Testing of Hypothesis 6

A multiple linear regression was calculated to predict
visitors’ intention to travel overseas after attending this
festival based upon their average upO scores, visi-
tation frequency, and stay-time at the event. In con-
ducting the regression analysis, the variable of ‘Over-
seas travel intention’ served as the dependent variable,
while three factors (UDO scores, visitation frequency
and stay-time at the event) were used as the indepen-
dent variables.

Preliminary analyses were performed to ensure
there was no violation of the assumption of normality,
linearity and multicollinearity. As illustrated in Table
12, a significant regression equation was found (F =
18.74, p < 0.0001), with an R* of 0.252, which means
that 25.2% of the total variance in the dependent vari-
able can be explained by the variables in the model.
The degree of variable collinearity is considered ac-
ceptable with the variance inflation (v1F) less than 10.
Visitors’ intention to travel is equal to 0.889 + 0.709
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Table 12 Overseas Travel Intention after Attending

the Festival
Model (1) (2) (3) (4) (5)
Regression 30.946 3 10.315 18.740  0.000
Residual 85.318 155  0.550
Total 116.264 158

Notes Column headings are as follows: (1) sum of squares,
(2) degrees of freedom, (3) mean square, (4) F, (5) signifi-
cance. R = 0.516, R* = 0.266, adjusted R* = 0.252

Table 13 Variables in the Equation

Variable B Beta t Sig.
Constant 0.899 1.867  0.064
UDO 0.709  0.530  7.421  0.000
Stay-time -0.066 -0.162 -2.216 0.028
VF -0.005 -0.022 -0.305 0.761
Notes Dependent variable: Overseas travel intention after

attending the festival.

(upo) - 0.005 (visitation frequency) - 0.066 (stay-
time at the event) (Table 13).

Discussions

Using a quantitative approach, this paper explored the
INDY International Festival visitors™ attitudes toward
diverse cultures and compared the differences between
groups in relation to their visitation frequencies to this
particular festival, past experiences in participating in
international events, and overseas travel experiences.
In addition, the relationship between stay-time at the
event, personal, cultural interest and attitude scores
were tested. Moreover, overseas travel intentions after
attending this event were analysed.

Demographic data revealed several items worthy
of note. The previous cultural event study concluded
that gender, age, education, and income are some of
the personal characteristics that influence motiva-
tions to attend multicultural festivals (Tkaczynski &
Toh, 2014). In this research, respondents were near
equally distributed across each gender, with 82 male
(471%) and 92 female (52.9%). Although the propor-
tion of gender difference is not large here, it is obvious
that females are more likely to be drawn into cultural

THE INFLUENCE OF AN INTERNATIONAL FESTIVAL ON VISITORS’ ATTITUDES

events. Over half of the respondents were between the
ages of 18 to 30 (56.4%); 151 respondents (88.8%) indi-
cated that they had either some college education or a
post-graduate degree. These two demographic factors
indicated that the majority of visitors were highly ed-
ucated young adults. It indicated that cultural events
are more attractive to visitors who have high educa-
tional backgrounds. The findings showed the annual
household income of respondents were between the
range of $25,001 to $50,000 (31.4%) and $50,001 to
$100,000 (33.3%). Although it was concluded in other
research that income was an indicator influencing vis-
itors’ decision to attend cultural events (Tkaczynski
& Toh, 2014), it is uncertain whether those with high
or low income would participate in cultural events
more often. More research needs to be done in or-
der to find the rationale for this argument. Based on
the record of the United States Census Bureau (2014),
more than 80% of Indiana residents were White, and
only 2.1% were Asians/Pacific Islanders. The result of
this research included 65.3% Caucasian respondents
and 17.3% Asians and Pacific Islanders respondents.
The reason that the high percentage of Asians/Pacific
Islanders attended this festival may be caused by their
cultures’ representation at the festival. Those whose
cultures have presented would feel connections and
have a sense of cultural self-esteem (Huang & Lee,
2015).

The scale that tested visitors’ attitudes in this study
was adapted from M-GUDSs, Short Form (Fuertes et al,,
2000). The present findings suggested the scale has
good reliability and validity and can be used success-
fully to measure visitors’ attitudes toward diverse cul-
tures in the festival setting. The average score of all re-
spondents was 5.1 on the 6-point Likert type scale. Vis-
itors as a whole had high attitude scores. The average
score of three subscales were 5.29 (Diversity of Con-
tact), 4.96 (Relativistic Appreciation), and 5.03 (Com-
fort with Difference) respectively. The mean scores of
each item were between 4.9 to 5.39. The item with the
highest score was ‘Makes me more interested in try-
ing different foods from other countries (Diversity of
Contact)’ (5.39).

In contrast, the item with the lowest score was
‘Teaches me more things that I could not learn else-
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where (Relativistic Appreciation)’ (4.90). Respondents’

attitude scores on the subscale of Diversity of Contact
were comparatively higher than the other two sub-
scales. It revealed that this festival successfully created
a comfortable interaction environment for visitors to
learn and to try new things from different cultures.
However, the scores on the subscale of Relativistic Ap-
preciation were lower; this does not mean that the
festival is not helpful in this aspect of attitudes. The
results may be affected by how the researcher stated
the questions and respondents’ understanding of it.

In order to answer the research questions, six hy-
potheses were analysed. Differences were found be-
tween first-time visitors (51.7%) and repeat visitors
(48.3%). Repeat visitors have higher attitude scores (M
= 5.24) than first visitors (M = 4.96) as well as on each
subscale. In addition, stay-time at the event was pos-
itive and significantly correlated to visitors’ attitude
scores (r = 0.22, p = 0.003). It is said that the more time
spent at the festival and the more often visitors come,
the better the understanding of cultural differences
(Falk, 1982). With a longer period of exploration and
involvement in the festival, visitors developed more
in-depth understanding and appreciation for different
cultures.

According to several motivation studies, cultural
exploration was identified as the most important mo-
tivation to attend multicultural festivals (Crompton
& McKay, 1997; Chang, 2006; Lee et al, 2012). The
findings of this study showed that visitors’ cultural
interest in visiting ethnic festivals and museums was
positive and significantly correlated to visitors™ atti-
tude scores (r = 0.51, p < 0.001). Differences were also
found between those who had participated in inter-
national events in the previous three years than those
who had not. Those who have participated in interna-
tional events in the previous three years have higher
attitude scores (M = 5.20) than those who had not par-
ticipated in any international events (M = 4.93). It indi-
cated that people who have interest in cultures would
pay more attention to cultural events and their atti-
tudes toward diversity are likely more positive than
those who do not have an interest in cultures. Sig-
nificant results were also seen on two subscales: Di-
versity of Contact and Comfort with Difference, ex-
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cluding the subscale of Relativistic Appreciation. The
reason that Relativistic Appreciation is not significant
for this particular group may be because those who
have interest in cultures already have basic under-
standing of diverse cultures from their past experi-
ences. They do not necessarily expect this particular
festival to teach them something they cannot learn
elsewhere. Compared with their past experiences, this
festival was not beneficial on the aspect of Relativistic
Appreciation.

In this study, visitors were asked about their over-
seas travel experience and were divided into two gro-
ups: one who had overseas travel experience and the
other who had not travelled overseas. It was assumed
that positive attitudes toward diverse cultures would
be stronger after attending this festival in those with
overseas travel experience than those who do not have
the experience. However, there was no significant dif-
ference in UDO scores between those who have over-
seas travel experience (M = 5.09) and those who have
not (M = 5.12). One possible reason for there being
no statistical significance may lie in the small size of
the never-been-overseas group. In the present study,
only 36 participants (20%) had never travelled over-
seas. Moreover, another possible reason may be that
this festival does not give them much more to see than
their experience in other countries. Therefore, it is un-
able to find a definitive answer from this study. Finally,
this study analysed if attending this festival could in-
crease visitors’ overseas travel intention. A significant
regression was found (F =18.74, p < 0.0001), with an R
of 0.252. Visitors’ intention to travel is equal to 0.889
+ 0.709 (UDO) - 0.005 (visitation frequency) - 0.066
(stay-time at the event). However, 25.2% of the total
variance is not strong. There may be some related vari-
ables that were not included in the study.

Conclusions

This study aimed to determine if attending inter-
national festivals can improve visitors™ attitudes to-
ward diverse cultures. Several practical implications
of the study could be useful to event organisers and
even other multicultural organisations or communi-
ties hosting multicultural festivals. The findings of
the study reflect that Indiana residents who attended
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this international festival have high attitude scores.
Those who have high educational background may
have encountered people from different ethnic groups
in school or in the workplace. Their educational path
gives them more opportunities to interact with differ-
ent cultures, and it makes them have a different per-
spective on cultural diversity.

Moreover, for those who have an interest in cultural
events and museums, their motivation in attending the
festival was more purposeful. They only seek specific
exhibits that interest them. If the festival can meet their
needs, they will stay longer and perhaps visit again.
International festivals play an important role in cul-
tivating visitors’ awareness, acceptance, and apprecia-
tive attitudes toward diverse cultures; understanding
the levels of attitudes reveals the importance that in-
ternational events can have and suggests how better to
organise festivals for various groups of visitors.

This research has produced some significant find-
ings. However, it is not without its limitations. The
INDY International Festival is positioning itself to be
the largest ethnic celebration in Indiana. While they
are eager to promote cultural diversity in the city, it
is difficult to evaluate if the festival is delivering their
message to the visitors. Therefore, this study provides
useful information on the visitors’ profile. With the
visitors’ profile information, it would be easier to find
target groups and consider ways to keep the groups
the festival already have and attract different types of
groups at the same time. Furthermore, without know-
ing visitor’ attitudes toward diverse cultures before at-
tending the festival, it is difficult to know if visitors’ at-
titudes have changed because of the festival. In order
to have an anticipated outcome, this study should be
replicated each year at the festival.

Recommendations

Since it was a preliminary test on attitudes in the fes-
tival setting, further research is needed to explore the
nuances of this study. The study could be replicated
with a different group of visitors who go to the same
event to determine if the results are similar. Since the
INDY International Festival, where this study was con-
ducted, is an annual local event in Indianapolis, a
replication of the current study that compares vari-
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ous groups of visitors for each year would be power-
ful. A focus could be on exploring issues of age differ-
ences, racial differences, educational differences, etc.
Additionally, comparing the results of the attitudes
with other cultural events assessments would be use-
ful. Other cultural events have equal contribution to
promoting diversity. However, too many similar activ-
ities and events may dilute the crowd. If public sectors
can integrate resources of local communities and or-
ganisations to utilise and share resources effectively,
the contribution of cultural events would be more no-
table.

A central focus of this research addresses the mis-
sions of many multicultural events: to display cul-
tural and ethnic diversity, increase communication,
and encourage cultural exchange. As is evident in this
research, a well-designed international festival could
be an effective instrument. In an era of globalisation,
multicultural events must make a significant impact
for the society. Event organisers must find ways to de-
velop educational, interactive, and amusing activities
and programmes for local communities to embrace
similarities and differences in our society.

The study has made two contributions. Theoreti-
cally, this study put forth measurement strategies that
are more reflective as to what visitor’s attitudes toward
diverse cultures are when visiting multicultural festi-
vals. Practically, the findings of this study will bene-
fit central Indiana and other communities consider-
ing that international or so-called multicultural festi-
vals play an important role in the tourism industry to-
day. Festivals not only benefit the community econom-
ically but also psychologically. The greater demand for
well-organised multicultural festivals justifies the need
for more effective, accurate, quantifiable data. Thus,
event organisers that consult the data derived from
the results of this study will be able to organise events
more efficiently and effectively.
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