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new element to corporate communication, in this way marking an intervention or even 

discuss what is presented to them, and these discussions may entail positive aspects, 

been present even in oral conversations, but along with social media communication 

to a methodology chapter, in which the conducted study is described, including the 
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 1 LEGITIMACY AND REPUTATION

the public sphere and the media are closely connected, as the media is the one 

an opportunity to address the citizens and to steer communication in the direction 

 1.1 The licence to act: legitimacy

claim

conviction

#INCLUSION –  
THE IMPACT OF SOCIAL MEDIA COMMUNICATION ON THE LEGITIMACY OF ARMED FORCES



 46 Sodobni vojaški izzivi/Contemporary Military Challenges

 1.2 The political capital: reputation 

 

»the rationalization of 

public communication, but on the impression they evoke by cultivating their social 
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 1.3 Interrelationships of reputation and legitimacy

reputation) and emotional impressions created through its communication (expressive 

 1.4 The shaping effect of attitudes
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 1.5 Demographic influences

 2 METHODOLOGY

 2.1 Path model 

demographic variables (political orientation, education level, gender and age) and 

 

Figure 1:  
Model of the 

effects of 

social media 
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 2.2 Survey, data collection and sample

2

 2.3 Operationalization and item analysis

 2.3.1 Endogenous predictors

3 
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 2.3.2 Dependent construct

 2.3.3 Exogenous variables

 2.4 Structural equation model 
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 3 RESULTS

 3.1 Bivariate analyses

 

7
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 3.2 Impact of reputation on legitimacy: structural equation model

10 on legitimacy are observed in 

 3.2.1 Group 1: Knowledge of the SAF social media channels

 

Figure 2:  
Reputation 

and Legitimacy 
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Group 1 (Use Social Media and know the SAF channels): N= 118; Group 2 (Use Social Media, do not 
know the SAF channels): N=430; Group 3 (Do not use Social Media): N= 145; Total N=693.
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to conservative, the more conservative people are, the higher social reputation will 

Dependent variable Predictor
Standardized 

coefficient S.E. C.R.

Positive attitude towards 
political use

Education (low level) -0.289** 0.908 -3.175

Functional reputation Necessity of SAF 0.383*** 0.166 4.298

Social reputation Necessity of SAF 0.529*** 0.167 7.426

Social reputation Education (low level) 0.148* 0.715 2.205

Social reputation Left vs right 0.179* 0.063 2.546

Social reputation Liberal vs conservative 0.174** 0.055 2.784

Expressive reputation Necessity of SAF 0.219* 0.221 2.426

Expressive reputation Left vs right 0.205* 0.083 2.302

Expressive reputation Positive attitude towards political use 0.202* 0.087 2.575

Expressive reputation Negative attitude towards political use 0.197** 0.069 2.654

Legitimacy Social reputation 0.847*** 0.092 7.169

Legitimacy Expressive reputation 0.209** 0.046 3.405

N=118; *<0.05 significant, **<0.01 very significant, *** <0.001 highly significant

11 and positive expressive reputation 
12

11 

 

Table 1: 
Significant 

paths group 1 

(Knowledge 

of SAF social 

media channels)
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 3.2.2 Group 2: No knowledge of the SAF channels, but social media use

Dependent variable Predictor
Standardized 
coefficient S.E. C.R.

Negative attitude 
towards political use

Left vs right -0.101* 0.048 -2.016

Functional reputation Necessity of SAF 0.382*** 0.097 7.873

Functional reputation Age (young cohort) -0.144** 0.176 -2.747

Functional reputation Gender (male) -0.145*** 0.136 -3.320

Social reputation Necessity of SAF 0.607*** 0.093 15.442

Social reputation Age (young cohort) -0.165*** 0.169 -3.900

Expressive reputation Necessity of SAF 0.371*** 0.132 7.615

Expressive reputation Liberal vs conservative -0.100* 0.042 -2.218

Expressive reputation Gender (male) -0.126** 0.186 -2.859

Expressive reputation Positive attitude towards political use 0.123** 0.058 2.963

Legitimacy Functional reputation 0.113*** 0.029 3.953

Legitimacy Social reputation 0.725*** 0.041 15.074

Legitimacy Expressive reputation 0.132*** 0.020 4.985

Legitimacy Necessity of SAF 0.074* 0.062 2.416

N=430; *<0.05 significant, **<0.01 very significant, ***<0.001 highly significant

Table 2:  
Significant 

paths group 2 

(No knowledge 

of the SAF 

channels, but 

social media 

use)
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 3.2.3 Group 3: Do not use social media

which is operationalized as the participants’ attitude towards what impression the 

Dependent variable Predictor
Standardized 

coefficient S.E. C.R.

Positive attitude towards 
political use

Liberal vs conservative -0.274** 0.057 -3.277

Functional reputation Necessity of SAF 0.456*** 0.143 5.681

Social reputation Necessity of SAF 0.633*** 0.143 9.209

Expressive reputation Positive attitude towards political use 0.418*** 0.105 5.358

Expressive reputation Left vs right 0.201* 0.079 2.475

Legitimacy Functional reputation 0.188** 0.058 3.256

Legitimacy Social reputation 0.654*** 0.075 7.465

Legitimacy Necessity of SAF 0.181** 0.118 2.722

N=145; *<0.05 significant, **<0.01 very significant, ***<0.001 highly significant

Table 3:  
Significant Paths 

Group 3 (No 

Social Media 

Use)
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 4 DISCUSSION

 4.1 Do good and make it known

media communication cannot be completely controlled, but is constantly subjected 

 4.2 The uniting power of social media communication
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