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POMEN POPRODAJNIH AKTIVNOSTI V TRZENJU MEDICINSKIH
PRIPOMOCKOV PREKO JAVNIH NAROCIL

Tina Vukasovi¢ i
Anita Sluga 2

Prejem: 15. 4. 2023 Poslano v recenzijo: 20. 5. 2023 Sprejeto v objavo: 17. 8. 2023

Povzetek:

Namen raziskave: Raziskati trZenje medicinskih pripomockov v javnem sektorju ter oceniti vpliv razlicnih trZenjskih dejavnikov na
uspesnost prodaje medicinskih pripomockov javhim narocnikom, kot tudi dolociti kljucne dejavnike, ki vplivajo na nakupne odlocitve
javnih naroc¢nikov.

Metodologija: Kvantitativna raziskava s pomocjo strukturiranega anketnega vprasalnika. Vzorec 208 zaposlenih v laboratorijih
zdravstvenih domov in bolnisnic.

Ugotovitve: Vse proucevane spremenljivke so med seboj v pozitivni korelaciji. Spremenljivka "osebna prodaja” je pomemben dejavnik
pri trZzenju medicinskih pripomockov javnim narocnikom. Pomembne so tudi "poprodajne aktivnosti”, kot so usposabljanje uporabnikov,
tehnicna podpora in vzdrZevanje. Predstavljen je nov strukturni model povezav med proucevanimi elementi.

Omejitve: Raziskava je bila izvedena v Sloveniji, rezultati morda niso posplosljivi za druga okolja. Vzorec ni bil reprezentativen za
celotno populacijo zaposlenih v laboratorijih. Uporabljen je bil le anketni vprasalnik, niso bile uporabljene druge metode zbiranja
podatkov.

Prakticne in druZbene posledice: Rezultati raziskave lahko pomagajo podjetjem, ki se ukvarjajo s trzenjem medicinskih pripomockov
javnemu sektorju, pri izboljSanju svojih trZenjskih strategij. Ugotovitve lahko prispevajo k bolj ucinkovitemu javnemu narocanju
medicinskih pripomockov. Raziskava lahko vpliva na izboljSanje kakovosti oskrbe bolnikov.

Izvirnost: Predstavljen je nov strukturni model trZenja medicinskih pripomockov javhemu sektorju. Raziskava potrjuje pomembnost
osebne prodaje in poprodajnih aktivhosti v tem sektorju. Rezultati zagotavljajo vpogled v nakupne odlocitve javnih narocnikov
medicinskih pripomockov.

Kljucne besede: javna narocila, medicinski pripomocki, osebna prodaja, poprodajne aktivnosti, socialnovarstveni zavodi, marketinski
splet.

THE IMPORTANCE OF AFTER-SALES ACTIVITIES IN THE MARKETING OF
MEDICAL PRODUCTS THROUGH PUBLIC PROCUREMENT

Summary: The purpose of the paper is to contribute to the knowledge in the field of marketing of medical devices in the public sector.
A quantitative research method was used by means of a structured questionnaire. The target population of research is employed in
laboratories in health centers and hospitals. We have obtained a sample of 208 respondents employed in these institutions. By
conducting statistical analyses, we found that all the studied variables are in a positive correlation with each other and that the
“Personal Sales” variable is equally important in the marketing of medical devices to social welfare institutions through public
procurement as the “After-Sales Activities” variable. The newly designed structural model of correlations between the studied elements,
represents a new value both in the field of scientific research work as well as in the field of usability in practice. The research is a
contribution to the fact that in the process of marketing products through public procurement, the same attention is devoted to the
after-sales activities as to the design and development of new products, planning of marketing channels (distribution), marketing
communication (promotion) and pricing.

Keywords: public procurement, medical devices, personal sales, after-sales activities, social welfare institutions, marketing mix
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Introduction

The healthcare sector consists of many industries including pharmaceuticals, biotechnology, equipment manufacturing, distribution,
residential care facilities and managed healthcare. In the past few decades, the healthcare field has been grown exponentially because of
increasing general awareness and globalization. However, in spite of this, the global healthcare sector is influenced by major hindrance
from legislative and regulatory barriers, as well as globalization and expensive costs (Taddesse et al., 2015; Dixit et al., 2019).

The healthcare industry is oriented toward domestic demand and is not affected by a poor economy (Shao and Ji, 2006; Bellazzi and Zupan,
2008). The global trends of aging populations, breakthroughs in biomedical technology and nanotechnology, and the innovation of new
drugs, medical treatments and medical devices suggest that the healthcare industry is expected to grow (Shao and Ji, 2006). However, the
presence of numerous economic entities, such as pharmaceutical companies, sales agents, medical distributors, and healthcare service
providers creates a complex industrial environment (Davis, 2004; Chuang et al., 2013).

The research focuses on the views of the actors involved, who are in our case employed in laboratories, hospitals and health centers. The
studied variables were in this type of marketing presented as codependent variables, which influence the preparation of the tender
documentation when marketing medical devices (blood collection devices) to social welfare institutions in which the sale is carried out
through public procurement. The research problem is based on verifying the correlations between the elements of the 4P marketing mix,
after-sales activities and their influence on the preparation of tender documentation in the marketing of medical devices to social welfare
institutions. The research question related to the research problem reads as follows: Do after-sales activities have at least as statistically
significant influence on the preparation of the public procurement tender documentation when marketing medical devices to social
welfare institutions as the elements of the marketing mix (product, price, promotion, distribution)? The marketing mix with the basic
elements, as so far stated by many authors, applies to the marketing of the products that do not need to be marketed through public
procurement. Different authors have already studied the marketing mix, but nobody has expanded it with the after-sales activity variable,
where after-sales activities only begin after signing the contract. The results and findings of the research serve as a guidance to many
companies in which they market more complex products of a higher price range, characterized by high quality.

Literature review

When reviewing the published research in accessible databases, we did not find any similar research that would connect the product,
price, personal sales as a marketing and communication channel (distribution), and after-sales activities into a whole of influential factors
in the marketing of medical devices to social welfare institutions through public procurement. Various authors and experts in this area
deal with these factors only individually as some kind of impact on a particular phenomenon; thus, we can note that the conceptual design
of this research is new. The marketing mix management paradigm has dominated marketing thought, research and practice since it was
introduced almost 56 years ago. Today, this paradigm is beginning to lose its position. New approaches have been emerging in marketing
research. The globalization of business and the evolving recognition of the importance of customer retention and market economies and
of customer relationship economics, among other trends, reinforce the change in mainstream marketing. The concept of a marketing mix
based on the selected four elements (4P: product, price, market communication or promotion and marketing channel or distribution) is
the most well-known and most criticized concept of marketing.

The basic concept of the marketing mix had been too simple, especially when implementing marketing activities between businesses (B2B
— Business to Business) and in the field of services; this was consequently followed by the development of the concept of a marketing mix
by adding different P's.

The basic parts of a firm’s promotional effort are advertising, sales promotion, personal selling, public relations, direct and digital
marketing. Personal selling involves direct personal communications between a consumer and a salesperson, with the latter conveying
the product or service benefits to the former. Salespersons are increasingly being perceived as an important contributor to a firm’s
business success. Personal selling is an important promotion tool in that it can lead to a better relationship between the buyer and the
seller (Fam and Merrilees, 1998). Johnston and Marshall (2003) believe that personal selling messages have the potential to be more
persuasive than advertising or publicity due to the face-to-face communication with customers. With increasingly fragmented markets,
the role of personal selling becomes extremely important (Jaramillo and Marshall, 2004). The role of personal selling will continue to be
of overwhelming importance in the case of those companies operating in markets characterized by high volume customized goods and
services (Jaramillo and Marshall, 2004).
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The evolution from basic products to nonstandardized, and in many cases highly technical products and intangible services, has required
that selling activities evolve as well. Personal selling in health care is an example of selling nonstandardized, highly technical and intangible
services. Promotion of health care has evolved from an emphasis on advertising to a current interest in personal selling (Bowers and
Powers, 1991). In addition, increased competition and a demand for cost-cutting measures has prompted many health-care organizations
to market their products through a salesforce. Along with public relations and planning research, sales is becoming a significant part of
the marketing function of health-care organizations (Bowers

and Powers, 1991; Mack and Burns, 1988; Bowers, Powers and Spencer, 1994).

Below we describe the process of personal sales in the marketing of medical devices to social care institutions in the context of public
procurement through the elements of the marketing mix and after-sales activities. The elements examined (product, price, personal sales
in the context of distribution and sales promotion as marketing and communication channels and after-sales activities) are interlinked and
influence the preparation of tender documents for the procurement of medical devices. The product plays an important role at the
beginning of the personal sales process, which begins with the preparation of the approach to the potential customer. In the product
launch phase, we should not forget to disclose brand information, especially if it is well established and recognizable in the market. Brand
information is also important in the preparation of seminars and presentations, as well as in informing customers about new developments
and finally in the preparation of a contract or agreement. in the preparation of the quotation with the technical requirements. The price
is an important element of influence in the marketing of products by public procurement, as the Act on Public Procurement ZJN-3 (2015,
Art. 84) defines the price as decisive for the selection of the offer, provided that all previously required criteria from the tender documents
are met. However, they change or vary. determine with all other elements of the marketing mix. Advertising and distribution are the two
elements of the marketing mix that influence the outcome of the selection of the bidder by the public procurement procedure in all the
individual phases of the personal sales process. These two phases include all the decisive steps that the buyer decides on, with which he
gets a picture of the product and the company and through which the invoice in the tender documents is created. After-sales activities -
cover those parts of the phases that begin with monitoring and maintaining contacts, preparing customer analyzes, preparing seminars,
informing customers and continuous visits to customers, preparing an invoice and finally signing a contract. At the end of this round, the
after-sales activities resume the monitoring and maintenance of contacts and continue in the same order as before, regardless of whether
we have a product supply contract or not.

Hereinafter, we focus on one particular element, namely after-sales activities also called after sales services, which are supposed to be
key in the purchasing behavior of consumers, who can purchase medical devices exclusively through public procurement, as required by
the Public Procurement Act. Such marketing is different from the marketing where it is not necessary to market products through public
procurement, in particular it differs in the part that follows the signing of the framework agreement or contract. After the signing of the
cooperation agreement between the supplier and the contracting authority, the obligation of the supplier to the customer is not
terminated, instead by signing the mutual agreement, this obligation only starts in the aftermath of after-sales activities (monitoring and
maintenance of contacts, preparation of seminars, informing about novelties).

After-sales activities are the activities that companies use to draw attention to themselves when they have already concluded contracts
with the buyers. The mentioned method of market communication is typical of the sale through public procurement, where contracts can
be concluded for one to up to four years. In the meantime, companies have to continue with their active cooperation with the buyers
though the after-sales activities, and in this way, they constantly draw their buyers’ attention to their products as well as to innovations.
After-sales activities are important in the marketing of medical devices through public procurement and consist of several successive
phases (Figure 1).

Monitoring and maintenance of contacts is the first phase, by which we offer the buyer an unconditional guarantee in terms of effective
resolving of complaints and constant search for solutions for the buyer. When visiting the buyers, it is necessary to obtain as much
information as possible about the products used, competition, satisfaction, price, and their expectations (Phase 2). Occasionally, we need
to prepare lectures or seminars on the novelties in which we get buyers closer to our products, present their advantages and potential
innovations, and at the same time draw their attention to ourselves (Phases 3, 4 and 5). If we have been successful and have convinced
the buyers of the quality and advantages of our products as well as services, we have also managed to instill in them the need for these
products. At the next publication of the tender documentation and the budget, the buyers will set the criteria according to their needs
and wishes (Phase 6). Submission of the bid will only be possible if we are the type of provider who meets the requirements of the budget
and the requirements of the tender documentation. Then follows the last phase (Phase 7), which is the completion of the sale or signature
of the contract, which depends on all the previous phases. After signing or not signing the contract, all the aforementioned phases (1-6)
are still indispensable, because if companies are not present on the market (personal sales), the competition gets ahead of them and
convinces the buyer of the quality and advantages of their products. Some phases of after-sales activities (monitoring and maintaining
contacts, informing customers about news, customer visits) can only be successfully carried out through personal marketing.
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7. Closing a sale —signing a contract

AN —

1. Monitoring and maintenance of the contacts

2. Preparation of the customer analysis

3. Preparation of seminars/lectures

4. Informing the customers about novelties

5. Constant visits to the customers

6. Public procurement — preparation of a proforma invoice

A4

Figure 1: The process of after-sales activities in the marketing of medical devices through public procurement

Public procurement refers to “the acquisition of goods and services by government or public sector organizations” (Uyarra and Flanagan,
2010) and is one of the key economic activities of government (Thai, 2001). In spite of its long history and significant scale, public
procurement has only relatively recently been the subject of considerable academic research (Trionfetti, 2000; Brulhart and Trionfetti,
2004; Brammer and Walker, 2011). Public procurement is subject to special rules in order to secure those goods and services are acquired
at competitive prices. Transparency is needed. EU directive 2004/18/EC of the European Parliament and the Council of March 31, 2004
concerning the coordination of procedures for the award of public works’ contracts, public supply contracts, and public service contracts
(The Public Procurement Directive) regulates this need with a high emphasis on transparent, competitive procedures. The objective is fair
and open competition. Obtaining the best prices also establishes a substantial part of companies’ purchasing in the private sector (Arlbjgrn
and Freytag, 2012).

Materials and methods

Conceptual framework and hypotheses development

The main aim of the research is to develop a comprehensive model for identifying the correlations between the elements of the marketing
mix, after-sales activities and their impact on the preparation of tender documentation for public procurement in the marketing of medical
devices. To achieve the desired goal, we have set hypotheses, which we refer to below.

H1: After-sales activities have at least such a statistically significant impact on the preparation of the public procurement tender
documentation in marketing medical devices to social welfare institutions as the selected elements of the marketing mix (product,
price, promotion, distribution).
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Hypothesis 1 stems from the idea that in the marketing of medical devices through public procurement, the after-sales activities (contact
with customers) are very important. “After-sales services” are often (Lele and Karmarkar, 1983) referred to as “product support activities”,
meaning all activities that support the product-centric transaction. They are also found in the literature as “customer support” elements,
meaning all activities that ensure that a product is available to consumers “over its useful lifespan for trouble-free use” (Loomba, 1998).
Furthermore, the term “after-sales services” has been approached in the literature under two broad perspectives. When referring to
service providing companies, after-sales services are being treated as one among several supplementary service elements provided by
them (Oliva and Kallenberg, 2003). On the other hand, when referring to tangible goods, they are mostly seen as operative activities of
some or all members of the distribution chain (Gaiardelli et al., 2007; Rigopoulou et al., 2008).

H2: Good product characteristics statistically significantly influence the preparation of public procurement tender documentation when
marketing medical devices to social welfare institutions.

The basic tool of the marketing mix is the product. It represents a tangible market offering that includes quality, design, functions, branding
and product packaging (Kotler and Armstrong, 2018). The product is an important source of brand equity. Through it, consumers interact
with the brand, with which the company communicates through the brand (Keller, 2013, pp. 178-182). Offering a product that fully meets
the needs and desires of consumers is a prerequisite for successful marketing. In the research case, we will be interested in the opinion
of the respondents as to what makes a good product. By “product properties” we mean the characteristics that directly relate to the
product: laboratory testing, references, professional studies, brand recognition, safe product (innovation), importance of the country of
origin, product conformity with standards, personal contact of the representative, and good product presentation.

H3: Personal sales statistically significantly influence the preparation of public procurement tender documentation when marketing
medical devices to social welfare institutions.

Hypothesis 3 is based on the idea that personal sales are crucial in the preparation of public procurement tender documentation when
marketing medical devices. The choice of marketing channels and the way of communication with complex products that are the subject
of this research paper are crucial for the success of each brand and company in general. Shimp and Craig Andrews (2013) states that
marketing communication is the sum of all the elements of a brand's marketing mix, which facilitates exchange by targeting the brand at
a group of users, positioning the brand against differences to competing brands and communicating the meaning of the brand and its
main differences, the target groups. Vukasovi¢ (2023) combines the terms communication and marketing and states that marketing
communication is a mutual information process between the company and the users. In summary, there is no more effective
communication with the customer than direct communication through the marketing channel - personal sales, Fill (2009, p. 624)
emphasizes that direct marketing is a strategy for creating and maintaining personal and direct communication with consumers. Based on
this, we decided to consider personal sales in the set of distribution and promotion variables as a marketing and communication channel.
We are of the opinion that personal sales is a component which, through the marketing mix elements of “Marketing Channel (distribution)”
and “Marketing Communication (promotion)” influences the outcome of the selection of the provider during the marketing of products
through public procurement.

H4: The price of the product indicates its quality, innovativeness, origin, brand recognition and statistically significantly influences the
preparation of tender documentation for public procurement in the marketing of medical devices to social welfare institutions.
Consumers often judge the quality of products based on the basic information that is related to the product. Some of this information is
internal, other external, such as price, reputation, trademark, origin, or advertising message. Internal as well as external information, or
both together, provide the basis for perceiving the properties of the product. If a component of the product is tangible and standardized,
it is not difficult to create specifications, measure the compliance of activities with these specifications, and assess the quality of activities
based on how successful the company has been in following the specifications. Companies have to constantly monitor the wishes of their
consumers in order to ensure the compliance of specifications with their needs.

Price is the most important factor in choosing the right supplier, in marketing medical devices to social care institutions through public
procurement, as required by the Public Procurement Act ZJN-3 (2015, Art. 84), which prescribes the criteria for the award of a public
contract. The first paragraph states that the contracting authority shall award the contract on the basis of the most economically
advantageous offer.

The following are defined as independent variables in the conceptual model: “Product”, “Price”, “Promotion”, “Distribution”, “After-sales
Activities”, while “Public Procurement (preparation of tender documentation)” is the dependent variable. Each of the variables is
measured by several different assertions in the questionnaire. Each of the variables will be measured with different statements, manifest
variables or indicators which will be included in the survey questionnaire.

By reviewing academic and scientific literature, we have designed a conceptual model of correlations, which is shown in Figure 2.
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Figure 2: Display of the conceptual model

Sample and procedure

The target population of our research is employed in laboratories in health centers (61 institutions) and hospitals (31 institutions) in
Slovenia and totals 92 observed units. Altogether we received 217 completed questionnaires, while 9 questionnaires were excluded from
the survey because they were not entirely filled out or were incomplete. We have obtained a sample (N = 208) of 208 respondents
employed in these institutions. We used non-probability and purposive sampling. Given the public institution in which respondents are
employed, we note that the majority (62.5%) of the respondents are employed in health center laboratories, whereby 4 people are
employed as supervisors, 36 people as heads of laboratories and 90 people as other employees. The remaining respondents (37.5%) are
employed in laboratories in hospitals, namely 15 people as heads of laboratories and 63 people as other employees.

Research methodology

We used a quantitative research method. The primary data was collected by means of a structured questionnaire. We contacted the heads
of laboratories via telephone and asked them to assist in the submission of surveys to their colleagues. We subsequently sent surveys to
them by post. Upon completion, the respondents returned the completed surveys to the address provided in the accompanying survey
letter. The questionnaire was designed based on the purpose and objectives of the research and the basic assertions. The principle of the
selection of items that were included in the questionnaire was based on the theoretical perspectives found in literature (Kotler and
Armstrong, 2018; Vukasovic, 2023). These measuring instruments were adapted for our own research case. When forming the assertions,
we used a five-level Likert scale from 1 to 5, where for the selected assertion a rating of 1 means: "l do not agree at all", where for the
assertion a rating of 5 means: "l agree completely".

For each element of the marketing mix, after-sales activities and public procurement, we formed a set of statements that were tested in
guantitative research. The questions are grouped into different content sections, which allows the analysis of each narrower range and
model variable.

In order to test the fundamental thesis and the hypotheses of the study, we analyzed the data by the corresponding uni-, bi- and
multivariate data processing methods in the SPSS statistical package. Linear relationships between the selected variables were determined
by the correlation coefficient and linear regression analysis. The conceptual model, model connections and hypotheses were tested by
correlation and regression analysis.
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Results and findings

The reliability of the measuring instrument was tested using the Cronbach Alpha test. We checked whether the presented indicators were
a quality measuring instrument for the mentioned latent variables. The reliability of the measurement was labelled as exemplary if the
coefficient a > 0.80. If the coefficient at the interval was 0.70 < a <0.80, the reliability was labelled very good, and moderate if it was at
an interval of 0.60 < a <0.70. If the Alpha coefficient was less than 0.60, it was barely acceptable. The results of the research, indicate that
the measuring instrument is very reliable, since Cronbach Alpha is greater than 0.8. Finally, the reliability of individual variables was also
tested. The Cronbach Alpha coefficient of reliability of variables is 0.74, which in accordance with the outlined criteria for measurement
signifies very good reliability of measurement.

As part of the survey data analysis, and in relation to the H1 hypothesis, we first checked what impact after-sales activities have on the
preparation of the public procurement tender documentation in the marketing of medical devices to social welfare institutions compared
with the elements of the marketing mix.

Table 1: Pearson's correlation coefficient between the elements of the marketing mix, after-sales activities and the public
procurement variable

Public procurement
Pearson's correlation coefficient ,145°
Statistical significance ,037
P
jodie (Sig.) (two-tailed)
N 208
Pearson's correlation coefficient ,203™
Price Statistical significance ,003
(Sig.) (two-tailed)
N 208
Pearson's correlation coefficient ,085
<tical signifi 221
Distribution Stgtlstlca 5|g.n| icance ,
(Sig.) (two-tailed)
N 208
Pearson's correlation coefficient ,090
Promotion Statistical significance ,194
(Sig.) (two-tailed)
N 208
Pearson's correlation coefficient ,069
After-Sales Activities S(tsa;;l;t(lfjllos_lti?;:;?nce 324
N 208
**_ Correlation is significant at the 0.01 level (two-tailed)
*_ Correlation is significant at the 0.05 level (two-tailed)

As can be seen from Table 1, all the studied elements are with regard to the "Public procurement" in positive correlation with each other.
Hypothesis 1, is confirmed. In the marketing of medical devices through public procurement, after-sales activities (contacts with buyers)
are very important, since the after-sales activities (monitoring and maintenance of contacts, preparation of seminars, informing about
novelties) only begin after signing the contract.

In the continuation of the study, we checked (H2) whether good product characteristics statistically significantly influence the preparation
of public procurement tender documentation when marketing medical devices to social welfare institutions. Using the Pearson's
correlation coefficient, we verified the mutual correlation between the “Product” marketing mix set and the “Public Procurement
(preparation of tender documentation)” variable (Table 2).

11
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Table 2: Pearson's correlation coefficient between the *"Product’ marketing mix set and the **Public Procurement (preparation of
tender documentation)**

Public Procurement

Product Pearson's correlation coefficient ,145"
(Sig.) (2- two-tailed) ,037

N 208

*. The correlation is significant at 0.05 (2-stransko)

It is evident (Table 2) that the studied sets of marketing mix are in a positive mutual correlation. A weak correlation (r = 0.145) is observed
between “Product”, an element of the marketing mix, and the “Public procurement (preparation of tender documentation)” variable.

With the analysis of variance (ANOVA), we later examined the impact of “Product”, the studied element of the marketing mix, on the
“Public Procurement (preparation of tender documentation)” variable. The results of the analysis of variance indicate that the value of
Sig. (two-tailed) is less than 0.05 (Sig., < 0.05) only for two assertions. We can conclude that for the assertions: “Products should be of an
identifiable brand”, and “When choosing products, their origin is important”, there are statistically significant differences on the studied
variable, i.e. “Public Procurement (preparation of tender documentation).” There are no statistically significant differences between the
other studied variables. According to the presented results of the statistical analyses, we note that only some product characteristics
statistically significantly influence the preparation of public procurement tender documentation when marketing medical devices to social
welfare institutions. On the basis of the statistical calculations, Hypothesis 2, is rejected.

The personal sale is the element which influences the outcome of the selection of a bidder in the marketing of products under public
procurement procedures at all different stages through the two elements of the marketing mix: "Market Channel (Distribution) and
"Marketing Communication (promotion)". These two phases include all the decisive steps that the buyer decides to take in order to get a
picture of a product and a company.

We were interested in whether personal sales as a marketing and communication channel statistically significantly influence the
preparation of public procurement tender documentation when marketing medical devices to social welfare institutions (H3). In the
“Personal Sales” set, we included the marketing mix elements of “Market Channel (Distribution)” and “Marketing Communication
(Promotion)”.

The impact of personal sales on the preparation of public procurement tender documentation when marketing medical devices to social
welfare institutions was tested by means of a regression analysis, correlation and analysis of variance (ANOVA).

Below we show the correlation analysis and the results obtained for the “Personal Sales” variable with regard to the “Public Procurement”
variable (Table 3).

Table 3: Pearson's correlation coefficient between the variable "Personal Sales" and variable "Public Procurement"

Public Procurement
Pearson's correlation coefficient ,092
Personal Sales (Sig.)(2- two-tailed) ,186
N 208

*. The correlation is significant at 0.05

Based on the results of the correlation analysis, we can conclude that the “Personal Sales” and “Public Procurement” variables are in a
weak mutual correlation (r = 0.92). From the results it is evident that Sig value (two-tailed) is less than 0.05 (Sig. < 0.05), and thus we can
conclude that between the studied variables, there are significant differences. Based on statistical calculations, Hypothesis 3, is confirmed.

In the survey, we also checked whether the independent variable, the price of the product indicates its quality, innovativeness, origin,
brand recognition and statistically significantly influences the preparation of tender documentation for public procurement in the
marketing of medical devices to social welfare institutions (H4). Consumers are often judged on product quality on the basis of basic
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product-related information. The information can be internal or external. External information that can influence the quality opinion on
a product can be, for example, price, reputation, brand, origin, advertising message.

It is evident that only the independent variable “The brand justifies a high price” has a statistically significant influence on the dependent
variable of “Public Procurement”, as the value of the test at the studied assertion is Sig. = 0.04 and is less than Sig. < 0,05. Since we were
also interested in the correlation between the variable "Public Procurement (preparation of tender documentation)“ and the marketing
mix element of “Price”, we used the Pearson coefficient of correlation to check mutual correlations. The variable of “Public Procurement
(preparation of tender documentation)” and the marketing mix element of “Price” are in a positive correlation with each other. The results
show a weak correlation between them (r = 0.203).

Hereinafter we refer to the performed analysis of the correlation between the individual assertions of the “Public Procurement” variable
and the assertions of the marketing mix element of “Price”. The strongest yet still a weak correlation (r = 0.291) is seen between the
assertion “In accordance with the law, by which only the cheapest bidder counts, but under the conditions of connections and
acquaintance (VIP), based on the eligibility criteria that are predetermined” and the assertion “the origin of a product justifies its high
price”. The strongest negative correlation is noted between the assertion “In accordance with the law, by which only the cheapest bidder
counts, but under the conditions stated in the pro-forma invoice, based on preliminary product testing.” and the assertion “the origin of
a product justifies its high price” (r = -0.135). Of all the 24 measured correlations between the assertions of the variable “Public
Procurement” and the assertions of the marketing mix element of “Price”, there were six negative correlations, while all the other
correlations are according to Padua (2008) on the scale of linear correlation level at 0 <| r | <0.3, which is a weak correlation. Based on
statistical calculations, Hypothesis 4 is partly confirmed.

Using the Pearson's correlation coefficient, we found that all the elements of the marketing mix, the “After-Sales Activities” variable and
the “Public Procurement (preparation of tender documentation)” variable are in mutual correlation. We concluded that “Personal Sales”,
which combines the marketing mix elements of “Marketing Channel (distribution)” and “Marketing Communication (promotion)”, is in
the strongest correlation, which confirms our hypothesis that this is the most effective form of marketing of medical devices to social
welfare institutions through public procurement. By the strength of mutual correlation, it is followed by the marketing mix element of
“Market Channel (Distribution)” and the “After-Sales Activity” variable as well as the marketing mix element of “Market Communication
(Promotion)” and the “After-Sales Activity” variable. Based on the strength of the correlation, we can note that after-sales activities are
almost as important as personal sales in the marketing of medical devices to social welfare institutions through public procurement.
Below, in Table 4, we show the variance (ANOVA) calculations.

Table 4: Analysis of variance (ANOVA) of the elements of the marketing mix and the "After-sales activities" variable in relation to
"Public procurement (preparation of tender documentation)"

Correlation Impact

Product > Public procurement | 0,609X

(preparation of tender documentation)

Price I Public procurement | 0,233X
Distribution — > (preparation of tender documentation) | 0,011
Promotion —> Public procurement | 0,033V
After-sales activities — > (preparation of tender documentation) | 0,010

We found that between the marketing mix elements of “Price” and “Product” there is no statistically significant difference for the “Public
Procurement (preparation of tender documentation)” variable. For this reason, we cannot generalize the previously obtained data on the
correlation of the marketing mix elements of “Price” and “Product” to the entire population. In addition, we note that all the studied
variables are mutually positively correlated and that the “Personal Sales” variable, which combines the marketing mix elements of
“Marketing Channel (distribution)” and “Marketing Communication (promotion)” is equally important in the marketing of medical devices
to social welfare institutions as the “after-sales activities” variable.

Based on the basic research thesis and hypotheses that have been verified, we developed a structural model of correlations between the
studied elements, as shown in Figure 3.

13
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H2 0,609X
. H4 0,233X

Distribution

Tk Public Procurement

(preparation of tender

H3 0,014v documentation)

052 PERSONAL SALES

0,26

After-sales

H1 0,010+

Activities

Figure 3: Structural model of correlations between the studied elements of the marketing mix, the "After-sales activities" variable in
relation to "Public procurement (preparation of tender documentation)"

Conclusion

The research focuses on the views of the involved actors who are in our case employed in laboratories, hospitals and health centers. The
studied variables were in this type of marketing shown as mutually dependent variables that affect the preparation of tender
documentation in the marketing of medical devices (devices for blood sampling) to social welfare institutions, where sales are made
through public procurement. By conducting statistical analyses, we found that all the studied variables are in a positive correlation with
each other and that the “Personal Sales” variable, which combines the marketing mix elements of “Market Communication (promotion)”
and “Market Channel (distribution)”, is equally important in the marketing of medical devices to social welfare institutions through public
procurement as the “After-Sales Activities” variable. Based on the results, we produced a structural model of correlations between the
studied elements. The model represents an added value not only in the field of scientific and research work, but also in the field of usability
in practice. Using the statistical analysis, we proved that the proposed additional element of the marketing mix, "After-sales activities", is
very important in this type of marketing and equivalent to the marketing mix elements of marketing communication (promotion) and
marketing channel (distribution) in this type of marketing and that personal sales is that form of a marketing channel and marketing
communication that combines both elements into one and is most effective in the marketing of medical devices to social welfare
institutions through public procurement. The research is a contribution to the fact that in the process of marketing products through
public procurement, the same attention is devoted to the after-sales activities as to the design and development of new products, planning
of marketing channels (distribution), marketing communication (promotion) and pricing.

The research results presented in the paper can be a trigger for further research. The newly designed model can be used in practice. In
the study, we limited ourselves to studying the correlations of the selected elements of the product marketing mix. We selected a
simplified concept of 4P. In the future, it would be useful to include other elements of the product marketing mix, which are mentioned
by authors in the different concepts of the marketing mix. In this way, we would explore the correlations between the expanded marketing
mix and other studied variables and find out if there are generally valid rules of correlations in the marketing of products through public
procurement, as defined by the Public Procurement Act. Generalization for the purpose of directly understanding and solving problems
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in the medical products market is not realistic. The research is based on the results obtained in a narrow segment of the medical products
market, which makes them useful with a high degree of reliability only in this product group. For the purpose of comparability, the results
may be used within the field of medical products, and in so doing we have to take into account the specificity of medical products and the
medical industry. Companies that market these products exclusively to social welfare institutions can market them only through public
procurement defined by the Public Procurement Act. The paper presents the importance of each variable, in the eyes of the buyer in the
marketing of products through public procurement. The conducted research also serves as a model that enables more successful sales for
the companies offering medical devices, and thus a better competitive position on the market.
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AVTOGENI TRENING - TEHNIKA UCINKOVITEGA SPOPRIJEMAN]JA Z
ANKSIOZNOST]JO V POST COVIDNEM OBDOBJU
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Povzetek v jeziku prispevka: Obdobje epidemije covida-19 je z omejevalnimi ukrepi poseglo v razli¢ne vidike druzbenega Zivijenja in
vplivalo na psihosocialne posledice ter teZave v dusevnem zdravju. Izrazit je bil porast tezav med mladostniki, med katerimi izstopa
anksioznost, ki je poleg depresije ena najbolj razsirjenih teZav dusevnega zdravja v otrostvu in adolescenci. V pricujocem prispevku je
avtogeni trening predstavljen kot eden izmed ucinkovitih metod spoprijemanja z anksioznostjo v post epidemi¢nem casu, katere
uporabnost je v casu epidemije raziskovala in potrjevala razli¢na stroka. Pregled literature in virov oz. raziskav potrjuje, da je avtogeni
trening ucinkovita metoda za odpravljanje anksioznosti, ki se lahko v post epidemic¢nem casu pojavlja tako v Solskem prostoru kot v
domacem okolju otrok in mladostnikov. V clanku je predstavljena krajsa singularna Studija primera uporabe avtogenega treninga v
kombinaciji s psihoterapijo v primeru postepidemicne anksioznosti mladostnice.

Kljucne besede: avtogeni trening, anksioznost, adolescenca, epidemija, studija primera.

AUTOGENIC TRAINING - A TECHNIQUE FOR EFFECTIVELY OVERCOMING
ANXIETY IN THE POST COVID PERIOD

Abstract: The covid-19 epidemic period has reached into different spheres of social life and had a strong and long-lasting impact on
psychosocial consequences and mental health problems. Anxiety was marked in the global increase of problems in childhood and
adolescence as one of the most prevalent mental health disorders alongside depression. In this article, we present autogenic training as
one of the effective methods of dealing with anxiety in the post-epidemic era, whose usefulness has been researched and validated by
various disciplines during the epidemic. In the overview of references and researches based on the use of autogenic training in the
epidemic, it is admitted that autogenic training is an effective method for suppressing anxiety in the post-epidemic period for both the
school and home environments of children and adolescents.

The article represents a short singular case study of using autogenic training in combination with psychotherapy in a case of post-
epidemic anxiety in an adolescent girl.
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Uvod

Epidemija koronavirusa je posegla v vse pore druzbenega Zivljenja in ga v najvecji mozni meri preoblikovala. Povzrocila je za nekatere
krajse, za druge daljse tezave, tako na ravni posameznika, druzine, skupnosti, druzbe kot gospodarstva (Mastrotheodoros, 2021). Ukrepi
kot so omejitve gibanja, zaprtje Sol, socialna distanca, omejevanje druzenja in drugi so bili na eni strani neizbezni in sprejeti s strani
medicinskih strok skoraj po celem svetu, na drugi pa v sebi nosijo mocan dolgotrajen psihosocialni vidik posledic na duSevno zdravje
(Dobnik Renko in dr., 2020). Karantene in drugi omejevalni ukrepi so sprofZili Stevilne psiholoske odzive. Od razdrazljivosti in strahu pred
okuzbo ali Sirjenjem okuzbe na druge druzinske clane, jeze, zmedenosti, frustracije, osamljenosti, anksioznosti, depresije, nespecnosti, do
mnozicne tesnobe in stisk zaradi obcutka izgube kontrole in obupa, kar je v skrajnih primerih vodilo tudi v samomor (Dubey in dr., 2020).
Na obremenitvene posledice koronavirusa so opozarjali in opozarjajo strokovnjaki razlicnih znanosti. Stroka s podrocja dusevnega zdravija,
Centri za dusevno zdravje, Nacionalni institut za javno zdravje, zdravstveni zavodi, svetovalni centri, Zbornica klini¢nih psihologov in drugi,
so bili pri tem ves ¢as dejavni pri osvescanju o psihosocialnih vidikih epidemije in sprejetih omejevalnih ukrepih (Dobnik Renko in dr.,
2020).

Na posledice epidemije opozarjajo tudi Stevilne nevladne organizacije. Epidemija je povecala neenakosti in prizadela zlasti najbolj ranljive
skupine prebivalstva, kjer imajo pomembno vlogo nevladne organizacije. Za vec kot milijardo in pol Solarjev na globalni ravni se je ucni
proces ustavil in skoraj Stiriindvajset milijonov otrok je bilo v nevarnosti, da bodo opustili Solanje in jim bo v prihodnosti onemogocen
dostop do izobraZevanja. Solanje na daljavo je izrazito povecalo stopnjo osipa na univerzah in okrepilo izpise ter ob¢utek neuspeha.
Pomanjkanje socialnih povezav z vrstniki in viskoSolskimi ucitelji pa je povzrocilo veliko psihi¢no stisko in izolacijo (Le Got, 2022). Ena vecjih
analiz izobrazevanja na daljavo v ¢asu prvega vala epidemije covida-19 v Sloveniji kaZe na veliko obremenitev tako uciteljev kot u¢encev.
Ucitelji vklju€eni v raziskavo so na primer porocali o vecji zahtevnosti poucevanja na daljavo in pogostejSem doZivljanju stresa ob
poucevanju. Odzivi otrok na epidemijo so razli¢ni in odvisni od Stevilnih dejavnikov kot je starost otroka, razumevanje situacije,
razpoloZljivost in razumevanje informacij, sicersnjega stila in strategij odzivanja v stresnih situacijah, podpora bliznjih in drugih (Dobnik
Renko in dr., 2020).

Pri delu z otroki in mladostniki je tako v ¢asu epidemije kot v njenih posledicah nujno prepoznavati tezave, jih naslavljati in pomagati vsem
prizadetim pri spoprijemanju z njimi. Ena izmed najpogostejsih dusevnih tezav v otrostvu in mladostnistvu, ki je v postepidemicnem casu
v velikem porastu je tudi anksioznost. Gre za multidimenzionalno stanje, ki se izraza tako na fizioloski ravni, v obliki povecane aktivnosti
avtonomnega ziv€nega sistema, potenja, bolecin v trebuhu in podobno, kot tudi vedenjski in kognitivni ravni v obliki maldaptivnega
misljenja (Dobnik Renko, 2020).

Skozi pricujo¢ prispevek predstavljamo tehniko avtogenega treninga, s katerim si lahko otroci in mladostniki pomagajo pri soocanju z
anksioznostjo, ki izvira bodisi iz strahu pred boleznijo, bodisi iz drugih psihosocialnih kontekstov.

Obdobje adolescence in ¢ustvena stabilnost

Obdobje adolescence je univerzalno razvojno obdobje, ki se zacenja s puberteto in konca s prevzemanjem odraslih druzbenih vlog. Za
obdobje adolescence je znacilen pospeseni telesni razvoj, vkljuujo¢ reproduktivno, spoznavno, ¢ustveno, socialno in moralno zrelost
(Marjanovi¢ Umek in Zupanci¢, 2020). Gre torej za Cas, ki je kljucnega pomena za Stevilne vidike osebnega razvoja in razvoja identitete
vkljuéno z nadaljnjimi cilji, motivacijo in psihosocialno blaginjo (Pfeifer in Berkman, 2018).

Razvoj identitete je zlasti v zahodnih druzbah, kjer je potreba po oblikovanju neodvisnosti in odgovornosti izredno visoko na vrednotnih
lestvicah lahko za Stevilne najstnike izredno stresna. Izrednega pomena pri tem je tudi njihov socialni razvoj, ki vpliva na razvoj identitete
in stilov navezanosti. Marcia (1980 v Stangor in Walinga, 2014), kot eden od najbolj prepoznavnih avtorjev razvojne psihologije katerega
delo temelji na Eriksonovih dognanjih psihosocialnega razvoja opredeljuje stiri faze razvoja identitete; razprSena identiteta, privzeta
identiteta, identitetni moratorij in doseZena identiteta. RazprSena identiteta je znacilna za posameznike, ki so izrazito nesamostojni pri
sprejemanju odlocitev in nimajo trdnih staliSc. Privzeta identiteta je znacilna za posameznike, ki svoje vedenje, misljenje in Custvovanje
prilagajajo vrednostnemu sistemu in misljenju drugih. Identitetni moratorij prepoznavamo pri posameznikih, ki so v fazi raziskovanja in ne
sprejmejo odgovornosti za odlocitve. Dosezena identiteta pa je znacilna za posameznike, ki dosezejo fazo v razvoju identitete, ki temelji
na osebnih stalis¢ih in odlocitvah. Mladostniki naj bi presli razlicne faze razvoja identitete, dokler ne dosezejo faze dosezene identitete.
Razvoj lahko poteka razlicno po razliénih podrogjih, situacijah in interakcijah. Razli¢ni izidi pa pri tem predstavljajo tudi sticne tocke s
posameznimi motnjami custvenega ali kognitivnega stanja.

Posameznik se pri tem sooca tudi z razlicnimi vrednotnimi lestvicami, ki izvirajo iz tako okoljskih kot nevronskih procesov vkljuc¢enih v
odlocitve posameznika. Novejse nevroloske raziskave, kot je model dvojnih sistemov (the dual-system model) tako vedenje mladostnikov
konceptualizirajo v okviru konflikta med razvojem nevronskih vezij, ki so vpletene v obcutljivost za nagrajevanje in kognitivni razvoj, s
¢imer pojasnjujejo tudi bolj tvegana vedenja. Drugi pomemben pristop poudarja okolje kot komponento za razumevanje socialne
preusmeritve mladostnikov. Identitetno-vrednotni sistem pa identiteto obravnava kot vecplastno, zato lahko razli¢ni vidiki identitete
vplivajo na vrednost samoregulativnega vedenja do te mere, da so ti izraziti in zaznani tudi navzven. To pomeni, da gre pri dolocenem
vedenju adolescenta za normativni razvojni proces, znotraj katerega se prekriva samoevalvacija in procesi relacijske identitete s
predstavitvijo vrednotnega pomena posameznega dogodka v mozganih (Pfeifer in Berkman, 2018).
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V procesu oblikovanja identitete pa pomembno vlogo igra tudi ¢ustvovanje in ¢ustvena stabilnost (Stets in Trettevik, 2014). Se posebej
zanimivo je preucevanje razmerja med anksioznostjo in identiteto, saj anksioznost predstavlja eno najbolj razsirjenih splosnih
psihosocialnih tezav med mladimi. Na eni strani ima namrec anksioznost lahko pozitivno funkcijo in spodbuja posameznike k raziskovanju
in ponovnem preucevanju svoje identitetne zaveze (Erikson, 1950 v Crocetti in dr., 2009), hkrati pa previsoka raven anksioznosti vodi v
nefunkcionalnost in nesposobnost doseganja dosezene identitete. Za mladostnike z visoko stopnjo anksioznosti so namrec znacilne tezave
pri sprejemanju ustreznih identitetnih izbir (Crocetti in dr., 2009).

Anksioznost pri otrocih in mladostnikih

Anksioznost je poleg depresije ena najbolj razsirjenih tezav duSevnega zdravja v otroStvu in mladostnistvu. Dejavniki tveganja anksioznosti
pri posamezniku je ve¢, kot so na primer razli¢ni neugodni Zivljenjski dogodki, stili nevarne navezanosti med otroci in starsi, visoka
kriticnost starSev v odnosu do otroka, anksioznost starsev, itd. (Dobnik Renko, 2020). Velikokrat pa je anksioznost tudi manifestacija
odsotnosti priloZznosti za pridobivanje izkusenj o svetu, neuspesno uresnicenih izzivov ali spodbude starsSev v kljucnih trenutkih. Gre torej
za multidimenzionalno stanje, ki izvira iz spleta razlicnih dejavnikov in se izraza tako na fizioloski, vedenjski kot kognitivni ravni. Moc¢no so
prisotna negativna Custva strahu in skrbi, ki se izrazajo v znacilnih fizioloskih odzivih. Fizioloske reakcije se izrazajo v obliki potenja, bolecine
v trebuhu, tresenja in v obliki povecane aktivnosti avtonomnega Zivénega sistema. Na vedenjski ravni se izraza predvsem v obliki izogibanja,
grizenja nohtov, joka, okamenelosti in podobno. Na kognitivni ravni pa se le-ta izraza predvsem v obliki negativnih prepri¢anj, misli in
pretirani samokriti¢nosti (Dobnik Renko, 2020).

Pojav epidemije covida-19 je ustvaril okolje v katerem so se poslabsali Stevilni dejavniki dusevnega zdravja. V obdobju pred epidemijo so
bile stopnje klinicno pomembne anksioznosti priblizno 11 %. Meta analiza pomembnejsih psiholoskih spoznanj (Psychifo, Embase,
MEDLINE, Cochrane Central Register), ki je vkljucevala skupno 80.879 mladih globalno pa je pokazala dvig odstotka na 25 % in vec. To
predstavlja kar enega od petih mladih, ki so se v ¢asu epidemije soocali s klinicno povisanimi simptomi anksioznosti. Zdruzene ocene so se
s¢asoma povecevale in jih danes ocenjujejo Ze na dvakrat vecje kot v obdobju pred epidemijo (Racine in dr., 2021).

Analiza s podrocja dusevnega zdravja in mladostnikov je pokazala tudi, da so mladostniki bolj zaskrbljeni zaradi samih omejevalnih ukrepov
kot morebitne okuzbe s korona virusom. Strokovnjaki zato opozarjajo, da je bistvenega pomena dodelitev sredstev za obravnavno in skrb
za dusevno zdravje otrok in mladostnikov tako med kot po epidemiji (The Lancet, 2021).

Za odpravljanje anksioznosti pri mladostnikih uporabljajo Stevilne psihoterapevtske tehnike, kot so kognitivno vedenjska terapija, EMDR,
EFT, logosinteza in avtogeni trening. Prav slednji je tisti, ki v zadnjem desetletju prihaja v ospredje in mu v pricujocem prispevku
namenjamo osrednje mesto. V nadaljevanju Zelimo strniti nekaj splosnih dejstev o metodi avtogenega treninga, sistematicni in eni najbolj
ucinkovitih celostnih metod globalnega telesnega in dusevnega sproscanja (Tusak idr., 2016), ki se osredotoca na telesne zaznave
posameznika (Stetter in Kupper, 2002). Metoda avtogenega treninga je ena izmed psiholoskih in psihoterapevtskih metod tako v splosni
rabi kot v ¢asu epidemije, katerih uporabnost je raziskovala in potrjevala razlicna stroka (De Rivera in dr., 2021; Kwon in Lee, 2021;
Wagener, 2013).

Predstavitev in uporaba metode avtogeni trening

Avtogeni trening je v zgodnjih letih 20. stoletja razvil nemski psihiater in nevrolog dr. Johannes Heinrich Schultz. Izhodis¢no raziskovalno
delo Schultza je izhajalo iz dela Oscarja Vogta, psihiatra in nevrofiziologa, ki je ugotovil, da hipnoza blagodejno vpliva na pocutje, glavobole
in zmanjsanje utrujenosti. Ugotovil je, da so se inteligentni in kriticho naravnani subjekti sposobni nauciti inducirati nekatera
»autosugestivna stanja« z uporabo zaporedja autosugestij uporabljenih v fazi indukcije hipnoze, kar bi lahko nadaljnje uporabili kot pristop
za indikacijo razli¢nih dusevnih stanj (Schultz in Luthe, 1959).

Najpomembnejse odkritje Vogta in Schultza pri tem je, da imajo moZgani sposobnost ucinkovitega odpravljanja oziroma popravljanja
razliénih psiho-fizioloskih motenj, ki jih povzro¢ajo notranja neravnovesja ziv€nega sistema. S tem zajema tako prirojene zmoznosti
Zivénega sistema, ki omogocajo dosego optimalnega stanja, kot tudi nizko odvisnost od terapevta in s tem sposobnost samoozdravitve in
vzpostavitve stanja notranjega ravnovesja (Sadigh, 2001).

Danes je avtogeni trening ena izmed priznanih tehnik sproscanja, ki jo uporabljajo in poucujejo predvsem v Evropi in na Japonskem
(Audette in Bailey, 2007).

V sploSnem gre pri tem za samoregulacijo doseganja globoke sprostitve posameznika in povecanje njegove fizioloske aktivnost skozi
pasivho koncentracijo, imenovano samohipnoza. Pri izvajanju se posameznik pasivno osredotoca na telesne obcutke, ne da bi jih pri tem
poskusal spremeniti, hkrati pa se osredotoca predvsem na svoje notranje obcutke in ne na okoljske drazljaje (Lehrer in dr., 2007).

V procesu izvajanja avtogenega treninga se v telesu dogajajo razlicni procesi kot je na primer znizanje krvnega tlaka, vsebnosti hormona
kortizola, ravni sladkorja v krvi, srénega utripa in razbremenitev sr¢ne misice. V centralnem Zivénem sistemu pride do vecje usklajenosti
leve in desne hemisfere, hkrati pa se poveca tudi theta delovanje in alfa valovanje (Audette in Bailey, 2007; Goldbeck in Schmid, 2003). Z
avtogenim treningom in njegovo dolgotrajno vadbo je torej posamezniku omogoceno, da uravnava stanje napetosti in sproscenosti (Mills
in dr., 1991). V fazi avtogenega treninga je posameznik v stiku s svojo podzavestjo kar vpliva tako na umske kot telesne funkcije
nezavednega dela moZganov in posledi¢no je le-ta dojemljivejsi za samoprepri¢evanje (Stetter in Kupper, 2002).
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Ucinki avtogenega treninga na anksioznost

V kontekstu predstavitve metode avtogeni trening in njegove uporabe Zelimo posebej izpostaviti njegove ucinke, ki se kazejo zlasti v vplivu
na avtonomno ZivCevje. Ta sestoji iz parasimpati¢nega zivcevja, ki je odgovorno za obnovo in sprosc¢anje telesa, ter simpati¢nega Zivéevja,
ki v izrednih razmerah, denimo v trenutkih stresa, postavi telo v stanje bojne pripravljenosti. Pospesi se izlocanje adrenalina in
noradrenalina v krvi, kar povzroci vecjo koncentracijo in zbranost, misSice se napnejo, pospesita se srcni utrip in hitrost dihanja, delovanje
prebavil se upocasni, obéutki lakote in Zeje se za¢asno izklopijo. Ce je telo pogosto pod stresom in se le redko sprosti, obstaja nevarnost,
da oslabi imunski sistem in posledica je lahko bolezen. Dolgorocno preobremenjevanje simpaticnega zivcevja lahko povzroci tudi pojav
dusevnih bolezni, kot so depresija, stalna utrujenost, tesnoba, razdrazljivost in napetost, povezana z bolecinami (Mills in dr., 1991).
Uporaba avtogenega treninga ima tudi pozitivne ucinke na delovanje kardio-vaskularnega sistema. Z njegovo uporabo namrec
razbremenimo sréno misico in s tem preprecimo visok krvni tlak, infarkt ali druga obolenja (Stetter in Kupper, 2002). Vpliva tudi
na izboljsanje trebusnih in ¢revesnih tezav, ki so pogosto psihosomatskega izvora (Shinozaki, et. al., 2010). Podobno je tudi vec
kot 95 % vseh glavobolov psihogenih pri cemer lahko ucinkovito pomaga avtogeni trening, ki ob rednem izvajanju vpliva na ozilje
in spros¢anje dusevnih stisk. Studije kazejo tudi, da lahko s tehniko avtogenega treninga zmanj$amo pogostost, jakost in samo
trajanje glavobola (Kanji in dr., 2006; Seo in dr., 2018).

Avtogeni trening ucinkovito naslavlja tudi nespecnost. Sestmese¢na raziskava Pinheira in dr. (2015), kvalitativne analize vpliva
sprostitvenih tehnik in programa avtogenega treninga na kakovost spanja pri bolnikih z nespecnostjo, povezano z anksiozno motnjo ali
depresijo, je pokazala statisticno pomembno zmanjSanje nespecnosti. Subjektivno so pacienti pokazali zadovoljstvo z izboljSanjem vzorca
spanja, z manjsSimi motnjami pri opravljanju vsakodnevnih opravil, pa tudi z zmanjSanjem nevsecnosti, ki jih povzro¢a motnja spanja.
Izboljsali so se tudi razpoloZenje, moc, samopodoba in samokontrola. Rezultati raziskave kazejo, da lahko psiho-farmakoloska terapija v
kombinaciji s tehnikami sproscanja in programom avtogenega treninga, ki jih je mogoce izvajati neodvisno, izboljSa kakovost spanja
(Pinheiro in dr., 2015).

Iz obdobja 1974-2018 je navedenih vec¢ kot 100 Studij, ki so preucile moZne koristi avtogenega usposabljanja za Sirok spekter stanj,
vklju¢no z rakom, depresijo, vrtoglavico, zaprtjem, sindromom razdrazljivega crevesja, panicno motnjo, sladkorno boleznijo, sklerodermo,
posttravmatsko stresno motnjo in Parkinsonovo boleznijo (Science.gov n. d., v Podgornik, 2022).

Vec primerov o ucinkovitosti prakticiranja avtogenega treninga v primeru razlicnih zdravstvenih tezav in psiholoskih stanj, zlasti glede
fibromialgije in tesnobnosti, navaja tudi Sadigh (2001) v svoji knjigi A Mind-Body Approach to the Treatment of Fibromyalgia and Chronic
Pain Syndrome.

Izsledki obseZzne metaanalize (Seo in Kim, 2019) potrjujejo tudi, da avtogeni trening zmanjsuje anksioznost in depresivnost ter poveca
variabilnost srénega utripa. Studija Ann Bowden in drugih (2009) o ucinkovitosti avtogenega treninga na anksioznost, izvedena na Royal
London Hospital for Integrated Medicine, je pokazala zmanjSanje obcutkov tesnobe, napadov panike, izboljSanje spanca in za nekatere
tudi zmanjsanje ali prenehanje jemanja zdravil. Kakovostne povratne informacije udeleZzencev so prikazovale spremembo njihove
percepcije — na teZave bi sicer gledali kot groznjo, s pomocjo avtogenega treninga pa so jih priceli zaznavati kot izzive. Zaklju¢na ugotovitev
je pomenila stabilne osebnostne spremembe s pomocjo redne prakse avtogenega treninga.

Klott (2013) meni, da je avtogeni trening lahko zelo koristen za otroke od petega leta starosti dalje. Razli¢ni avtorji (Petermann, 2001;
Eberlein, 1999; Langensiepen, 2010 v Klott, 2013) pri delu z otroki in mladostniki predlagajo prilagoditve, kot so na primer kombinacija
avtogenega treninga in pravljic, ustvarjalnih zgodbic, ¢arobnih besed in podobno. Prav tako Klott (2013) navaja vec raziskav (Biermann in
Mueller, 1986; Goldbeck in Schmid, 2003), ki potrjujejo ucinkovitost avtogenega treninga pri zdravljenju otrok z razlicnimi tezavami.
Feruglio idr. (2022) v raziskavi o ucinkovitosti tehnik, ki povezujejo um in telo, kot sta avtogeni trening in meditacija, ugotavljajo, da je
izvajanje tovrstnih tehnik v Solah lahko izrazito ucinkovita metoda za izboljsanje pozitivnih osebnih lastnosti, samoregulacije, obvladovanja
Custev, boljse pocutje, empatijo, socCutje in vecjo povezanost z drugimi. Prednost avtogenega treninga in meditacije pa vidijo predvsem v
tem, da jo je moZzno ponuditi vsem Studentom, neodvisno od psiho-fizicnega stanja.

Namen avtogenega treninga je povecati samozavedanje, samokontrolo in samorefleksijo, kar podpira tudi morebitno vkljucenost
posameznika v terapevtski proces. Prav tako predstavlja varno strategijo za izrazanje in obvladovanje mocnih Custev, kot sta denimo jeza
in strah (Klott, 2013).

Avtogeni trening se kot ena najstarejSih biovedenjskih tehnik obvladovanja stresa pogosto uporablja kot prva intervencija v terapevtskih
okoljih za otroke in odrasle (Klott, 2013), prav tako pri zdravljenju otrok z dolgoletnimi vedenjskimi in Custvenimi tezavami.

Uporaba metode avtogeni trening v primeru anksioznosti v ¢asu epidemije covid-19

De Rivera idr. (2021) predstavljajo $tudijo, ki je bila v &asu epidemije izvedena v Spaniji in je raziskovala ucinkovitost avtogenega treninga
pri soocanju z epidemijo. V raziskavi je sodelovalo 75 oseb razli¢nih starostnih skupin in rezultati kaZzejo, da se je uporaba avtogene terapije
med epidemijo povecala in, da je ta ucinkovita za zmanjSevanje stopnje anksioznosti in vecjo empatijo. Na osnovi pridobljenih podatkov
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avtorji Studije vadbo avtogenega treninga priporocajo vsem, ki se soo¢ajo z anksioznostjo, se bojijo okuzbe s covid-19 ali cutijo, da so
izgubili kvaliteto odnosov z drugimi.

Podobno porocajo tudi iz Japonske, kjer so Studentom tamkajsnjih univerz leta 2020 omogocili online izobrazevanje o avtogenem treningu.
Udelezenci, ki so kontinuirano izvajali avtogeni trening so porocali o pozitivnih ucinkih, med drugim tudi, da je ta deloval tudi kot socialna
podpora novim Studentom in prispeval k ohranjanju in izboljSanju njihovega dobrega pocutja (Yagi in dr., 2021).

Hkrati pa obstajajo tudi Studije, ki nakazujejo samo uspesnost uporabe avtogenega treninga pri posameznikih, ki so preboleli covid-19.
Rezultat razkriva znatno izboljSanje tezav povezanih z dusevnim zdravjem po sami psiholoski intervenciji in zmanjSanje anksioznosti.
Avtogeni trening je pri tem pripomogel pri rehabilitaciji v postakutni fazi bolezni predvsem za zmanjSanje simptomov stiske in izboljSanja
psiholoskega zdravja (Priyamvada in dr., 2021).

V ¢asu epidemije bil ta trening tudi priporocena tehnika za sprostitev v primeru nemira ali tesnobe, ki ga lahko izvajamo v domacem okolju
(Rutar in Cizman Staba, 2021; Stukovnik, 2020). Izku$nje, pridobljene z dolgotrajno vadbo namre¢ postopoma omogodijo, da uravnavamo
stanja napetosti in sproScenosti. Naucimo se nadzorovati nekatere osnovne telesne funkcije — srcni utrip, dihanje, dejavnost prebavil ali
prekrvavitev misic in koze ter s tem celotno ravnovesje v telesu. Fizioloski testi so pokazali, da se med izvajanjem avtogenega treninga
znizajo krvni tlak, vsebnost stresnega hormona kortizola, raven sladkorja v krvi in srcni utrip, razbremeni se sr¢na misica. Analiza
centralnega Ziv€nega sistema je pokazala povecano usklajevanje leve in desne hemisfere. Povecalo se je alfa valovanje in tudi theta
delovanje (Mills in dr., 1991). Zaradi izboljSanje povezava obeh mozganskih hemisfer se lahko povecajo tudi ustvarjalnost in nagnjenost k
intuiciji, odprtost ¢ustvom, spominom, ustvarjalnosti in razvijanja potencialov (Luthe 2000).

Studija primera

Uporabo metode avtogeni trening v praksi predstavljamo z metodo diskriptivne singularne $tudije primera. Studija primera je $iroko
uporabljana kvalitativnha metoda v druzboslovnih znanostih, zlasti je uporabljena na podrocjih, ki so usmerjena v prakso. Mesec (1998)
Studijo primera v socialnem delu opredeljuje kot celovit opis posameznega primera in njegovo analizo, tj. opis znacilnosti primera in
dogajanja ter opis procesa odkrivanja teh znacilnosti, tj. procesa raziskovanja samega, “z namenom, da bi odkrili variable, strukture,
obrazce interakcij in zakonitosti interakcije med sodelujocimi v problemu (teoreti¢ni namen), bodisi z namenom, da bi ocenili uspesnost
dela ali napredek v razvoju (praktiéni namen)« (Mesec, 1998). S tem namenom je bil ta raziskovalni pristop izbran tudi pri nasem
proucevanju ucinkovitosti avtogenega treninga za primer anksioznosti v ¢asu epidemije covida-19.

V psihoterapevtski proces se je vkljucila 18-letna dijakinja, ki se je z novim koronavirusom okuzila v prvem valu epidemije. Kmalu po
preboleli bolezni je zaznala tesnobno pocutje, ki se je odrazalo zlasti s pospesSenim srénim utripom. Po opravljenih zdravstvenih pregledih
je bil izklju¢en morebitni organski razlog za pojav tezav in mladostnica je bila napotena na psiholosko pomoc.

Ob vpogledu v situacijo se je izkazalo, da tezave segajo na pomembna podrocja njenega zZivljenja, zmanjsujejo kvaliteto njenega Zivljenja
in omejujejo zanjo pomembne aktivnosti — Solanje, druZenje, treniranje plesa. Izgubila je temeljni obcutek varnosti in razvila splosno
tesnobnost, ki jo spremlja slabo pocutje. Na aktivnostni komponenti je razvidno umikanje - iz situacij, odnosov, druzenja, aktivnosti, izogiba
se izpostavljanju, zlasti novim situacijam. Zavzela je pasivno drzo in vase zaprto vedenje, s ¢imer frustracijo poglablja in izgublja nadzor
nad Zivljenjem, saj je takSno ravnanje v nasprotju s tem, kako Zeli delovati.

Ob neprijetni simptomatiki na ravni fiziologije so prisotna tudi intenzivna negativna €ustva, zlasti strah, kaj je narobe in kaj ¢e se bo tezava
stopnjevala, nemoc, ker ni izboljSanja, ter jeza in Zalost, da se ji dogajajo te teZzave, medtem ko se Zeli osredotociti na zadnje leto gimnazije
in maturo. Tudi klientkin notranji govor je odrazal njeno stisko, hkrati jo je krepil. Navezoval se je na zaskrbljenost glede trenutne stiske,
splosne prihodnosti, pa tudi ponovne okuzbe s koronavirusom in izpostavljenosti novim zdravstvenim tezavam. S ‘sekiranjem na zalogo’,
kot se je izrazila klientka, je ponesreceno poskusala imeti nadzor nad situacijami, ki so izven njenega nadzora. Nase vedenje je celostno, z
negativnim in s katastroficnim pogledom ni moc izboljSati pocutja, zato je bila v okviru psihoterapevtskega procesa pomembna
osredotocenost na miselno komponento - vodenje k uvidu in preokvirjanje obstojecih zaznav.

Z upostevanjem klientkinega psihosocialnega konteksta in s psihoterapevtsko obravnavo pomembnih vidikov za povrnitev duSevnega
zdravija, je potekalo tudi neposredno na simptom usmerjeno delo, ki je vkljucevalo tudi izvajanje avtogenega treninga. Poleg izvajanja v
okviru terapevtskih srecanj, je klientka tudi doma osnovni postopek avtogenega treninga redno prakticirala. Po mesecu dni vadbe je v
evalviranju dosezenega opredelila boljSo koncentracijo in osredotocenost na samo izvajanje vaj, doseganje sploSne umirjenosti v vedno
krajSem casu, predvidoma sedem minut, obcutek toplote in teZe v rokah in nogah Ze od samega zacetka izvajanja, cez ¢as pa tudi obcutek
toplote v solarnem pleksusu in hladnega ¢ela. Ze med zacetnimi izvajaniji je uspela doseci normaliziranje srénega utripa, ki pa je bil pri
opravljanju vsakodnevnih dejavnosti in v izpostavljenih situacijah (prisostvovanje pouku, Solska ekskurzija, obisk trgovine, bazena ipd.) Se
vedno pogosto pospesen. Tezave s pulzom so vidno izzvenele po trimesecnem rednem izvajanju avtogenega treninga, v kombinaciji s
krajSo ustvarjalno vizualizacijo in z izgovarjanjem namernih zasebnih formul, zlasti za krepitev obcutka varnosti in mirnosti v razlicnih
situacijah, in vzporedno s psihoterapijo. Prav tako se je ponovno vzpostavila sploSna mirnost, brez tesnobnih obcutij. Klientka je porocala
tudi o bolj samozavestni drzi in zmozZnosti asertivnejSega izrazanja v odnosih.

Skozi proces celostne pomaoci si je klientka povrnila obcutek varnosti, ojacala zaupanje vase in uspesno sledila aktualizaciji, ter v sploSnem
ponovno prevzela nadzor nad Zivljenjem. Poleg znanja, ki ga je pridobila na psihoterapiji, je usvojila in samostojno uporablja tudi avtogeni
trening, kot orodje za samopomoc v stresni situaciji.
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Sklepna misel

Trajajoce Sirjenje koronavirusa in spremljajoCi omejevalni ukrepi so prinesle Stevilne posledice za slehernega posameznika — bodisi na
socialni, duSevni ali ekonomski ravni. Moc¢ne spremembe vsakdana in obstojece rutine otrok, mladostnikov in odraslih, so zahtevale
ogromno prilagoditev. Ob tem se je vse vec otrok in mladostnikov soocalo z dusevnimi motnjami, anksioznostjo, depresivno simptomatiko
in destruktivnim vedenjem. V pricujoCem prispevku smo se osredotoCili na uporabo tehnike avtogenega treninga, vzporedno s
psihoterapevtskim procesom, za odpravljanje anksioznosti pri dijakinji.

Avtogeni trening je metoda, s katero lahko doseZzemo sploSno umirjenost, ne le med izvajanjem vaje, ampak trajno. Prispeva k temu, da
posameznik utrdi svojo osebno drzo, zaupa vase in ostane umirjeni tudi takrat, ko pride do obremenitve. Tako okrepi odpornost na stres,
odziv na negativna custva, ki vplivajo na dusevno ravnovesje in telesno zdravje. Posameznikom omogoca, da se zavedajo manifestacij
znotraj sebe, v svojih fizicnih telesih in na mentalni ter duhovni ravni. Ozavestijo lahko lastne ponavljajoce se negativne vzorce Zivljenja.
Deluje po principu »tisto, kar um povzroci, um lahko ozdravi« in je odli¢na bliznjica do samoizboljSanja. Z avtogenim treningom osebi
omogoci pridobivanje novega in uspesnega nacina razmisljanja in obstoja. Prednosti so Stevilne, nekatere so takojSnje, denimo protiukrepi
akutnega stresa ali utrujenosti, druge pa usvojimo cez ¢as. Avtogenemu treningu se ne pripisuje zdravilne moci, temvec se ga opredeljuje
kot sredstvo, ki prepreci ali olajsSa bolezenska znamenija. Je torej oblika pomoci, uporabna na zelo Sirokem podrocju Zivljenjskih situacij
tako pri otrocih, mladostnikih kot odraslih. Ob kontinuirani in sistematicni vadbi, samostojno ali v okviru psihoterapevtskega procesa,
klienti zaznajo spremembe v sploSnem zdravju, boljsi Custveni stabilnosti, preudarni presoji, splosni umirjenosti, vecji notranji moci in
ponovnem pridobivanju nadzora v svojem Zivljenja.

Obdobje adolescence je Se posebej pomembno z vidika osebnega razvoja in razvoja identitete vklju¢no z nadaljnjimi cilji, motivacijo in
psihosocialno blaginjo. V adolescenci pridobljeno vedenje namrec vpliva na zdravje in kakovost Zivljenja v odraslosti. Avtogeni trening pri
tem predstavlja eno od ucinkovitih tehnik za spoprijemanje z anksioznostjo in s tem boljSo kakovost Zivljenja.
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Povzetek:

Namen: Raziskati vpliv politicnih sistemov na medije v kontekstu demokratizacije medijskega prostora. Osredotociti se na izzive, s
katerimi se sooc¢ajo mediji in novinarji v tranzicijskih druZbah, ter na posledice teh izzivov za medijsko svobodo in sirse druZbeno okolje.
Metodologija: Izvesti primerjalno analizo medijskih sistemov v razli¢nih tranzicijskih druzbah, s poudarkom na primeru Severne
Makedonije. Uporabiti metodo kvalitativne analize vsebine, vklju¢no z analizo medijskih porocil, novinarskih kod in intervjuji z
novinarji in medijskimi delavci. Temeljiti analizo na relevantnih teorijah medijev, demokracije in tranzicije.

Ugotovitve: Politi¢ni sistemi mocno vplivajo na medije, saj pogosto odraZajo in reproducirajo obstojece politi¢ne strukture in ideologije.
Kratkorocne spremembe v izvrsilni veji oblasti obicajno ne vodijo k trajnostni demokratizaciji medijskega prostora. V tranzicijskih
druzbah se soocajo mediji in novinarji s Stevilnimi izzivi, kot so politicni vpliv, nadzor in krsitve novinarskih standardov. Politicne
stranke pogosto prevzemajo vlogo medijev, s ¢imer se izkrivlja vloga medijev kot neodvisnih nadzornikov druzbenih in javno
pomembnih procesov. Te teZnje negativno vplivajo na medijsko svobodo, slabsajo poloZaj novinarjev in medijskih delavcev ter ovirajo
demokraticni proces.

Omejitve raziskave: Raziskava se osredotoca na omejeno stevilo primerov in ne more generalizirati vseh ugotovitev na vse tranzicijske
druzbe. Vendar pa ponuja pomemben vpogled v izzive, s katerimi se sooc¢ajo mediji v teh druzbah, in poudarja pome neodvisnih in
svobodnih medijev za delovanje demokracije.

Prakticne in/ali druzbene implikacije: Ugotovitve raziskave so relevantne za oblikovalce politik,

medijske delavce in civilno druzbo v tranzicijskih druzbah. Podpirajo prizadevanja za krepitev medijske svobode, neodvisnosti in
profesionalizma ,ter za spodbujanje pluralne in odprte medijske krajine.

Izvirnost: Raziskava ponuja nov in kriticen vpogled v kompleksne odnose med politicnimi sistemi in mediji v tranzicijskih druzbah.
Prispeva k razumevanju izzivov demokratizacije medijskega prostora in poudarja pomen neodvisnih medijev za delovanje zdrave
demokracije.

Kljucéne besede: mediji, politicni sistem, demokracija, pluralizem, propaganda, manipulacija, nadzor.

THE IMPACT OF GOVERNMENT CHANGE ON MEDIA FREEDOM IN NORTH
MACEDONIA

Abstract: The influence of political systems on the media is significant, as the media often reflect the political environment in which
they operate. Changes in political structures affect both the media and society as a whole. However, short-term changes in the executive
branch do not usually lead to the democratization of the media space. Examples of the transition from a communist system to a
democracy, such as the case of North Macedonia, show the persistence of established patterns of behavior of political parties towards
the media.

The journalistic profession often faces the inability to resist political influence and control, which is also reflected in violations of
journalistic codes and standards. Political parties that use aggressive marketing and public relations strategies take on the role of the
media, while the media and journalists become entangled in political conflicts. This leads to a distortion of their primary roles. These
trends have a negative impact on media freedom, worsen the position of journalists and media workers, and make it more difficult for
them to play their role as watchdogs of social and public processes. The consequences are also visible in the broader political
environment.
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Introduction and literature review

The media outlets are the mirror of the society, inextricably linked to the overall societal and political context. The role of the media is to
inform, educate and entertain, but they also carry the right of the public to be informed and involved in public interest processes. As one
of the main correctors in society, their work is to point out the irregularities and publicly address the problems and open a debate on
possible solutions. The first social value that affects the media outlets and the way of thinking about mass communication is freedom — it
is the basis for opposing all paternalistic, authoritarian and manipulative uses of media outlets or the interference of the government or
the church in the communication process. Freedom means open access to communication channels, resistance to manipulation and
censorship and full freedom of expression with respect for others, including non-violation of the country security (McQuail, 1994). The
most important comparative analyzes of media outlet systems show that they are shaped by a multidimensional set of areas and variables
—from market mechanisms and economic forces to political area, the political system, and its features. Mass communication is considered
a social, sociological, and cultural phenomenon, and the media outlets often take the shape of the political environment in which they
operate. In order to perceive the differences in media outlet systems it is necessary to take a look at the social systems in which they work
(Hallin and Mancini, 2004, 9).

Political and media outlet systems undoubtedly influence the processes, but they also influence each other. There are several theories
that analyze the relationship between media and politics. According to the instrumentalization theory, the media is dependent on politics
because it tries to direct the media and their political functions to its own benefit. (Kunczik and Zipfel, 2006). On the other hand, there are
theories that the emergence of modern media has influenced politics. Such development is called "mediatization of politics", which means
that the media outlets, especially television, have subordinated politics to their rules. When it comes to the mutual influence of the media
outlets and politics, the media intrusion theory speaks of the fact that the media has taken the place and role of the politics (Baran and
Davis, 2010). According to Hallin and Mancini, there are three models of media outlets and politics: the Mediterranean- polarized plural,
the North European or democratic corporatist model and the North Atlantic or liberal model. However, due to the impossibility of including
post-communist states, countries that do not belong to Western culture and new democracies in these models, they are defined as hybrid
regimes (Voltmer, 2013).

North Macedonia, like the rest of the Western Balkans countries, is part of the hybrid regimes. Four decades ago, it began its transition to
a democratic society, but it is still facing the post-communist legacy along the way. In addition to the changes in the political systems
during the transition period, the democratization of the media outlets and the media legislation were difficult to implement. The public
debates were based on the assumption that media legislation is unnecessary and that everything should be left to the free regulation of
the ideologically and politically neutral market (Basi¢ and Petkovi¢ and Jusi¢, 2004). It is impossible to eliminate the institutional traces
inherited from the past when transforming the institutions that served the old regime, and those traces are not only present in the
procedures and rules, but they also shape the expectations and behavior of the representatives of the institutions and external
stakeholders (Voltmer, 2013, 12).

This paper will show that, in the short term, it is impossible to remove the features of the authoritarian rule despite the change of
government and the process of democratization of the system, and that the matrices on which political representatives and the media
outlets are used to work are difficult to change.

In order to examine the dilemma posed in the research question, in-depth interviews were conducted in 2017 and 2023 with ten most
prominent representatives from the journalistic area in Macedonia: editors, journalists, professors of communication, leaders of media
professional and professional organizations and journalistic associations, asking a set to questions related to the presence of political
pluralism in the media outlets, the manner in which the media is instrumentalized, how political pressures have an impact on
professionalism in journalism, journalistic autonomy and the economic status of journalists.

The Macedonian society underwent a long political crisis, which grew into the so-called ‘Colorful Revolution” since 2016. Thousands of
protesters took to the streets every day demanding justice after the then Macedonian president granted amnesty to 56 politicians and
their associates, mainly suspects from the Special Prosecutor's Office for the wiretapped recordings published by the opposition. In those
recordings, senior officials of the then ruling VMRO-DPMNE are involved in illegal activities — a party that has been in power for ten years
by the time of the protests. During the period of rule of the right-wing VMRO-DPMNE, there was a sharp decline of 89 positions according
to the Reporters Without Borders ‘Media Freedom Index’ — from 34" place in 2009 to 123 place in 2014.

A change of government in 2017 brought a new government formed by the center-left party SDSM and the most popular party among
the Albanians — DUI, which were also part of the previous Cabinet.

In order to determine whether, according to media outlet representatives, there has been a change in the democratization of the society
and increase in media freedoms with the change of government that was previously led by a center-right party whose rule was defined
as an "authoritarian regime", towards center-left parties or a democratic regime, a small experiment was carried out - the same questions
were asked to the same editors and journalists both in 2017 and in 2023.
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2017 - the captured media outlets in the captured state

The research conducted in 2017 concluded that the media outlets are not sufficiently strong to respond to political pressures and control,
which is mostly of an institutional and economic nature. "The media show a low level of integrity because informational-promotional
discourse with elements of propaganda dominated the news”.? The informing leans towards the political parties in power, and the media
outlets are used in fighting against different opinions, but they are also involved in political conflicts, some created by themselves. "The
practice of strong connection, in which the border between the government and the media is not present, was set by the government of
the Prime Minister Nikola Gruevski, which spent 38 million euros from 2008 to 2015 on campaigns in electronic and print media. With this
money, the Government directly influenced the editorial policy of the media and practically all the media had one editor, who sat in the
government - it was the head of the Prime Minister's office”.# Due to political influences, the dissemination of fake news, even hate
speech, is not a new phenomenon. "The captured state in Macedonia also captured the media outlets"®. In addition to political control,
there is also the absence of a culture of debate, lack of diversity and pluralism in the media, including lack of political duels. "There was
no space for the opposition in the public broadcasting service for years"®.

The analysis of the interviews shows that there is no real independence in the work of the media outlets, and the environment in which
journalists work is unfavorable. The environment is also complemented by a feeling of lack-of-protection by judicial institutions. Topics of
essential importance such as European integration, social issues, the rule of law, are absent in the media outlets. On the other hand, there
is ‘cheering’ journalism and media framing according to party and government guidelines. The respondents point out the strong
connection between the media owners and politicians. "Some of the media owners were directly involved in political processes as leaders
of political parties"’.

Due to the influence of the ruling elites, the public broadcasting services cannot respond to the needs of the public interest. "The dominant
power of the government over the media was mostly reflected in the public service"®.

The main conclusion of all the respondents is that the strengthening of the media, especially in terms of the economic aspect, is possible
when the institutions are strengthened and the legislation and the self-regulation of the media outlets are improved, and when conditions
for equal access to the advertising market will be created. These aspects are crucial for democratization of the media.

2023 - media environment in a familiar matrix

After six years, the same questions were asked to the same media professionals and editors who, for the most part, are still in the same
positions in 2023, and those who are not leading the journalist associations in 2023 are working as chief media editors. All of them are
active in the world of journalism, hold public positions and have a strong impact in the public sphere in Macedonia.

Analyzing their answers six years later, shows that there is no big change in the media landscape in terms of the media environment.
Instead of political pluralism, political "bipartism®" is present", and it is rare to hear the views of smaller political parties or opposing views
from other representatives in the public. "There is strong hierarchism in the media"?°, states one of the respondents. What is problematic,
the respondents say, is the lack of criticism on the conveyed views of the political parties' or, in a worse case, obscuring of certain
information from the public if they could have the potential to change the effect or the opinion of the public.

Political parties have assumed the role of media, by creating news and media content in the online and social media. The reaction of the
media professionals is that those ‘officers’ cannot qualify as journalists. "You do not do transparency with aggressive PR, where part of
the work of journalists is taken away, but a two-way communication and transparency is needed"*?.

In terms of the ethnic division in the media outlets, there are no different political pressures and influences in the Macedonian or Albanian
language media outlets. "The media outlets did not perform the necessary function of integration"*2. Media owners remain the main link
between political parties and media, and their influence on editorial policy is usually for lucrative reasons or personal interests. "The
private televisions tell the government what advertisements it should make, how much, under what conditions they should be aired, how
much they should cost, how they should be dispersed. Believe me, that did not exist even in the time of communism".*3 It is concluded

3Interview with a professor of communication conducted on November 9, 2017
Ynterview with a journalist in a television channel conducted on October 11, 2017
SInterview with the president of a journalist association conducted on November 12, 2017
8Interview with a journalist from a television channel conducted on October 11, 2017
7Interview with a professor of communication conducted on November 7, 2017
8Interview with a journalist from a news agency conducted on October 24, 2017
°Definition given by a media editor in an interview.

10/ hterview with a television editor conducted on June 30, 2023

Yinterview with a journalist in a television channel conducted on June 28, 2023
|nterview with a communication professor conducted on June 22, 2023

Binterview with a journalist in a television channel conducted on June 22, 2023
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that the legal framework protects against political influences, but an impartial and non-selective implemented of those legal provisions is
needed.

As for the public broadcasting service, there is less criticism in terms of politicization in contrast to 2017. Most of the respondents believe
that this is the place where reforms in the media outlets should start. Reforming should also continue in the Agency for Audio and Audio-
Visual and Media Services in order to influence other media to comply with standards and self-regulation. Journalists' associations are
committed to improving the situation in the media space, but it is pointed out that greater engagement and influence on the owners,
managers and chief editors in the media is needed.

Conclusion

When comparing the key insights from 2017 and 2023, several trends clearly show. The main one is that, despite some relaxation in the
media, there is still no democratization in the true meaning of this notion. Indirect influences and copying the behavior of the authoritarian
regime that ruled the country for more than a decade influence some respondents to feel "defeated when they believed that after the
change of government, the media will serve the public interest." Political parallelism has sharply divided the country to the point where
it is difficult to agree on any issue, or as Voltmer says, to accept the validity of an opposing opinion.

In order to have democratization of the environment in both the public space and in the media outlets, it is necessary to create equality
in the advertising market and not to allow the re-introduction of the concept of public campaigns or government funding of private media.
In such an environment, it is necessary to strengthen the influence of the public service and its credibility. However, most of the
interlocutors say that a reduction in political influences is noticeable in the work of the public service for the last six years — there is no
instrumentalization as it was the case in the previous research.

The democratization in the media outlets must be followed by a democratization of the rest of the areas and institutions in the country,
that is to institutionally process the publicly known scandals and corruption cases in order to prove the impact of the media work. Although
there is a difference in terms of economic status of journalists, in both surveys the economic situation of the journalists and low salaries
are considered as one of the reasons for political influence on the media outlets. "A stable job and a solid salary are key for a journalist to
remain immune to any control and influence" 4,

In the context of media democratization, greater efforts are needed to strengthen the professionalization, especially at the faculties of
journalism, which today barely enroll a dozen students. Priebe stated in his report® that journalists do not have the skills to get
information"!®, the political parties are generators of superficiality in the public space, the media must provide quality information,
otherwise there will be an uninformed electorate in the country.

By analyzing the interviews and comparing the tendencies in the two periods, it can be concluded that there are certain indicators that
show that the relaxation of politics or the democratization in the society as result of the change of government from authoritarian to
democratic which lead to better media environment, but not to a great extent. The period of six years is not enough to see significant
changes happening in media democratization and increased freedoms. This is also shown by the jump of 19 places in the ranking of
Reporters Without Borders, who are stating that the spread of disinformation and low professionalism contribute to the reduction of
public support for the media. Macedonia is placed 38th out of 180 countries on the media freedom index in 2023. That is the best position
since 2009, however, we must note the changed methodology used to prepare this index.

Six years since the change of the government and democratization of the country, according to Freedom House, Macedonia is still a
partially free country. In its report, they describe the media space in the country as deeply polarized along political lines, and the private
media connected to political and business interests.

The determination of the political parties in creating media content and their work as media outlet 24/7 is also a factor that does not
contribute towards changing the situation. In addition, the reluctance of the media to adapt to new technologies, usage of social media
and media transformation is also a factor in the weak democratization of the media and their complete freeing of the party influence. The
media are a mirror of the society, inextricably linked to the entire societal and political context, thus the state of democracy in the country
is not at a desirable level. Media and political systems affect the main processes in the countries, but above all they also affect each other.
Professionalization and compliance with higher ethical standards in both areas is the key towards strengthening the public awareness and
its right to be informed. Without improvement of the media environment, there will be no improvement of the democratic capacities of
the society as these relations are interdependent, depending on each other in the negative context of pressures and influences as well.

Y nterview with an editor in the public service conducted on June 29, 2023.
BThe report is cited in the references.

8|nterview with a communication professor conducted on June 22, 2023.
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ODPORNOST IGRALNISKE INDUSTRIJE NA KRIZNE RAZMERE

Darko Lacmanovi¢ !
Andrej Raspor 2
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Povzetek v jeziku prispevka: V prispevku so podani argumenti o tem, kako je igralnistvo odporno na krize. Na podlagi zbranih
podatkov od leta 1998 do 2022, ko je svet zajelo vec kriz,, smo analizirali svetovne igralniske prihodke v svetovnem BDP-ju. Iz tega
smo izpeljali glavno raziskovalno vprasSanje: Ali krize vplivajo na prihodke iz iger na sreco ter kakSen delez svetovnega BDP
predstavljajo?

Podatke smo zbrali iz razlicnih baz. Najbolj so nam koristili podatki Statista in H2 Gambling Capital. Podatke smo analizirali s
pomocjo Tableau 2022.1, in sicer tako, da smo napovedali, kaksno bo stanje leta 2033. Ugotovili smo, da se bo v naslednjih desetih
letih igralniski trg Se vedno razvijal. Glavnino tega razvoja bo prispevalo internetno igralnistvo.

Glavna ugotovitev je, da tudi igralniska dejavnost ni popolnoma imuna na krize. V kolikor gre za svetovne financne krize (primer
gospodarske krize 2008) ali zaprtje javnega zZivljenja ter prepoved gibanja po svetu (COVID-19), je seveda ta vpliv lahko velik. V
primeru lokalnih kriz pa ta vpliv zanemarljiv, saj je na svetu vedno gospodarstvo, ki je v boljsi kondicije in zato tam Ziveci ljudje
krize ne obcutijo. Vedno pa je potrebno gledati krize z zamikom, saj Sele to da pravi uvid v obseznost krize.

Kljucne besede: igre na sreco, spletno igralnistvo, BDP, kriza, COVID-19.

GAMING'S RESILIENCE IN TIMES OF CRISIS

Abstract: The article presents arguments about how the gaming industry is resistant to crises. Based on the data collected from 1998
to 2022, when the world was engulfed by several crises, we analyzed the global gambling revenues in the global GDP. From this, we
derived the main research question: Do crises affect gambling revenues and what share of global GDP do they represent?

We collected data from various databases. Statista and H2 Gambling Capital data were the most useful to us. We analyzed the data
with the help of Tableau 2022.1, namely by predicting what the situation will be in 2033. We found that in the next ten years, the gaming
market will continue to develop. However, the majority of this development will be contributed by internet gaming.

The main conclusion is that even the gambling industry is not completely immune to crises. In the case of global financial crises (the
example of the 2008 economic crisis) or the closure of public life and the ban on movement around the world (COVID-19), this impact
can of course be large. In the case of local crises, however, this influence is negligible, because there is always an economy in the world
that is in better condition, and therefore the people living there do not feel the crisis. However, it is always necessary to look at crises
with a delay, only this gives a true insight into the extent of the crisis.

Keywords: gambling, online gaming, GDP, crisis, COVID-19.
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Uvod

Ko imamo v mislih igre na sreco ali z drugimi besedami hazard, se je potrebno zavedati, da to ni novi pojav, ki bi bil znacilen zgolj za
sodobne druzbe. Star je kot clovestvo samo (Kuss in Griffiths 2012). Nove so njegove pojavne oblike, ki so le posledica razvoja naprav in
tehnologije. Trg komercialnih igralnic je v zadnjih nekaj desetletjih dozZivel pomembno rast. Zahvaljujo¢ tekoc¢emu legaliziranju dejavnosti
povezanih z igrami na sreco in razvoju doZivljajskega gospodarstva na mnogih delih sveta, so se licencirane igralnice razsirile na nove trge
in ustvarile rekordne prihodke. Poleg klasi¢nih igralnic in stavnic se pojavi veliko Stevilo ponudnikov spletnih iger na sreco. Leta 2022 je
svetovna trzna vrednost celotne igralniske (klasi¢ne in posebne igre na sreco v igralnicah in na spletu) industrije znasala skupno 510 milijard
ameriskih dolarjev. In to kljub temu, da se je panoga Sele zacela postavljati na noge po pandemiji koronavirusa (COVID-19), ki je Stevilne
igralnice prisilila v zaprtje za ve¢ mesecev. Ker so praviloma igralniski davki in koncesije dobrodosel priliv drzavnih proracunov, nas zanima,
kako so se prihodki odrazali v svetovnem BDP-ju. Seveda so le-ti od drzave do drzave razlicni. Drzave, ki radodarno delijo koncesije, jih
imajo praviloma vec. Tiste, ki pa imajo popolno prepoved, te prihodke izgubljajo.

Igre na sreco so v zadnjih desetletjih doZivele hitro rast, ki jo je zaznamovala legalizacija dotlej prepovedanih iger in vse vecja stopnja
udelezbe med gospodinjstvi. To legalizacijo vedno spremljata regulacija in obdavcitev. Vlade zbirajo prihodke od trosarin iz bruto
prihodkov (npr. igralni avtomati in igralne mize) ali bruto stav (npr. loterije). Na splosno veljajo za izdelke iger na sreco precej visoke
implicitne ali eksplicitne stopnje, ki so priblizno enake stopnjam za tobak in alkohol (Clotfelter 2005). Nasa obravnava igralnistva ne bo
usmerjena v njeno obdavcitev, dotaknili se bomo njene odpornosti na krize.

V clanku so predstavljeni trije osrednji argumenti: (1) DeleZ spletnih iger na sreco pridobiva na pomenu. (2) Svetovno gospodarstvo ima
od iger na sreco velike koristi, saj prihodki od igre predstavljajo pomemben delez BDP in drZavnih proracunov. (3) IgralniSka panoga je
odporna na krize in se kljub padcem hitro vrne na predkrizno raven. Iz tega smo izpeljali glavno raziskovalno vprasanje: Ali krize vplivajo
na prihodke iz iger na sreco in kakSen delez svetovnega BDP predstavljajo?

Besedilo prispevka je organizirano: Prvo poglavje obravnava teoreticno in zgodovinsko ozadje iger na sreco. Drugo poglavje predstavi
metodologijo, uporabljeno v prispevku. V tretjem poglavju so predstavljeni rezultati. V zadnjem poglavju pa je odgovor na raziskovalno
vprasanje in smernice nadaljnjega raziskovanja.

Raziskovalno podrocje

Igre na sreco skozi zgodovino
Hazarderstvo, stava denarja ali drugih materialnih dobrin na izid igre ali dogodka, kot je na primer konjska dirka, ni nov pojav (Cambridge
Dictionary of American English; Dictionary of American English 2012). Igre na sreco in hazarderstvo na splosno obstajajo Ze v skoraj vseh
kulturah in po vecini sveta (Custer in Milt, 1985) in so sestavni del obicajev in lokalnih kultur. Igre na sreco lahko definiramo kot igranje
iger z negotovim izidom, ki ga (vsaj delno) doloca nakljucje (Bolen in Boyd, 1968). Lahko trdimo, da je tako staro kot ¢lovestvo samo (Kuss
in Griffiths, 2012). Pravzaprav obstajajo dokazi iz obdobja prazgodovine, da so ljudje radi hazardirali. Razlicne antropoloske studije navajajo
instrumente in predmete, ki bi lahko bili uporabljeni pri hazardu, ¢eprav so jih bolj povezovali z magijo kot z zabavo (Petry, 2005). Kocke
(astragali) so bile obicajne v templjih klasi¢ne Grdcije in Rima (David, 1962). Rimljani so kamor so se naselili s seboj prinesli strast do vseh
vrst hazarderstva. To dokazujejo kocke iz kosti, kovine ali slonovine, ki so jih nasli pri arheoloskih izkopavanjih po celotnem rimskem
imperiju. Zgodovinski dokazi kaZejo, da je bilo hazarderstvo pogosto tudi v staroselskih skupnostih pred prihodom Britancev (Delfabbro in
King, 2012) v Avstralijo. Ceprav so igre pogosto potekale v obliki tradicionalnih dejavnosti z uporabo predmetov iz rastlin ali Zivalskih
materialov, obstajajo dokazi, da so na nekatere skupnosti vplivali prihodi evropski trgovci (Breen, 2008), ki so s seboj tudi prinasali
predmete za izvajanje iger na sreco.
V srednjem veku so bile priljubljene igre s kartami, kockami in dolocene oblike Saha. Obstajale so tudi hise za igre na sreco (casino), ki so
jih premozni plemici obiskovali da bi stavili. Ko je oblast poznala nevarnost hazarda je sprejela omejitve za regulacijo teh ustanov in
preprecevanje njihovega prehitrega Sirjenja (Jiménez-Murcia et al.,, 2014). Zakonodaja je prav tako skusSala ohranjati javni red,
preprecevati oderuske posojilodajalce in zbirati davke za drzavno blagajno (npr. Benetke, Belgija, Francija itd.).
Igre na sreco so bile v starem in srednjem veku priljubljena zabava, hkrati pa so predstavljale tudi pomemben vir prihodkov za vlade in
gospodo.

Siritev iger na sreco po svetu
Od prvih sodobnih igralnic v Benetkah (1638) naprej so igralnice doZivele neverjeten razcvet. V 18. in 19. stoletju so Stevilna evropska
zdravilis¢a, s poudarkom na Monte Carlu, gostila igralnice. V ZdruZenih drzavah Amerike so se igre na sreco v nelegalnih mestnih igralnicah,
kot tudi na divjem zahodu. DrZava se je zavedala pomena in nevarnosti. Zato je za mesto hazarda leta 1931 dolocila Las Vegas, ki je bil
ravno dovolj odmaknjen od velikih centrov. Zaradi vse sploSnega sprejetja te panoge v Las Vegas, kot tudi zaradi prihodkov, ki si jih je iz
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naslova davkov obetala drzava je se zacne Siritev obmocij dovoljenih za igre na sre¢o v New Jersey leta 1976. Od tam so se razsirile na
zemljis¢a ameriskih plemen, ob reke in v urbana sredis¢a ZDA.

Vzporedno z ZDA so tudi evropske drzave (Italija, Nemdija, Jugoslavija, Avstrija itd.) legalizirale in odprle svoje igralniske ponudbe. Nekatere
so bile namenjene domacim igralcem (ltalija, Avstrija, Nizozemska itd.), druge pa tujim turistom (Jugoslavija, Monte Carlo itd.).

Leta 1994 je vlada Antigve sprejela zakon, ki je omogocil ustanovitev spletnih igralnic na svojem ozemlju (Cotte in Latour 2008). Tu se
zacne novo obdobje spletnega igralniStva in igre na sreco so preselile na splet. Azija pa je s svojimi multimilijardnimi projekti v Macau in
Singapurju postala nova meka igralnic (Schwartz 2013) in je prehitela Las Vegas in Atlantic City.

Svetovno igralnistvo
Era spletnega igralniStva se je zacela leta 1994, ko je antigviska vlada sprejela zakon, ki je omogocil ustanovitev spletnih igralnic (Cotte in
Latour 2008). MozZnost sodelovanja pri igrah na sreco na svetovnem spletu je posledica tehnoloskega napredka interneta, programske
opreme za igre na sreco in varnih placilnih sistemov. Tako se je panoga razvijala do te mere, da je 2016 Ze zasedla 12. mesto (Bloomberg
2016)
Svetovni indeks rasti industrije iger na sreco tako skupnih prihodkov, kot tudi spletnega igralniStva od leta 1998 do leta 2022 konstantno
raste (Tabela 1: Svetovni prihodki od iger na sreco in stav ter BDP (milijarde USD)).

Tabela 1: Svetovni prihodki od iger na sreco in stav ter BDP (milijarde USD)

Prihodki Prihodki Spletno Igre na | Osnovni indeks Osnovni indeks Osnovni indeks Osnovni
L od iger od igralniStvo v sreco in prihodkov od prihodkov od prihodkov od indeks
eto - GDP . . . : " . . .
na sreco | spletnega celotnih prihodkih | stave v iger na sreco spletnega iger na sreco v prihodkov

in stav igralniStva igralnisStva GDP (1998) igralniStva (1998) BDP (1998) BDP (1998)

1998 176 0,5 31.881 0,28% 0,55% 1,00 1,00 1,00 1,00
1999 192 15 33.009 0,78% 0,58% 1,09 3,00 1,05 1,04
2000 207 2,20 34.103 1,06% 0,61% 1,18 4,40 1,10 1,07
2001 220 4,20 33.857 1,91% 0,65% 1,25 8,40 1,18 1,06
2002 235 5,50 34.969 2,34% 0,67% 1,34 11,00 1,22 1,10
2003 265 7,48 39.262 2,82% 0,67% 1,51 14,96 1,22 1,23
2004 300 9,87 44.191 3,29% 0,68% 1,70 19,74 1,23 1,39
2005 310 14,30 47.868 4,61% 0,65% 1,76 28,60 1,17 1,50
2006 325 17,90 51.833 5,51% 0,63% 1,85 35,80 1,14 1,63
2007 355 18,20 58.517 5,13% 0,61% 2,02 36,40 1,10 1,84
2008 370 19,90 64.226 5,38% 0,58% 2,10 39,80 1,04 2,01
2009 370 20,51 60.821 5,54% 0,61% 2,10 41,02 1,10 1,91
2010 385 22,87 66.542 5,94% 0,58% 2,19 45,74 1,05 2,09
2011 430 25,48 73.829 5,93% 0,58% 2,44 50,96 1,06 2,32
2012 440 28,22 75.278 6,41% 0,58% 2,50 56,44 1,06 2,36
2013 445 31,22 77.440 7,02% 0,57% 2,53 62,44 1,04 2,43
2014 445 34,81 79.501 7,82% 0,56% 2,53 69,62 1,01 2,49
2015 430 37,91 75.011 8,82% 0,57% 2,44 75,82 1,04 2,35
2016 450 41,77 76.265 9,28% 0,59% 2,56 83,54 1,07 2,39
2017 465 47,11 81.089 10,13% 0,57% 2,64 94,22 1,04 2,54
2018 480 51,96 86.096 10,83% 0,56% 2,73 103,92 1,01 2,70
2019 495 55,19 87.326 11,15% 0,57% 2,81 110,38 1,03 2,74
2020 350 59,79 84.961 17,08% 0,41% 1,99 119,58 0,75 2,66
2021 410 61,50 96.488 15,00% 0,42% 2,33 123,00 0,77 3,03
2022 510 98,00 | 100.135 19,22% 0,51% 2,90 196,00 0,92 3,14
Povprecje 362 29 63.780 6,93% 0,58% 2,06 57,43 1,06 2,00

(Raspor idr., 2023) (Anon 2023) (H2, 2023)

Napovedi pred COVID-19 so predvidevale, da bo svetovni trg iger na sreco rasel z letno stopnjo rasti (Compound Annual Growth Rate
CAGR) v visini 10,16 % v obdobju 2017-2021 (Wood 2017), prihodki od iger na sreco pa naj bi do leta 2022 dosegli Ze 635 milijard USD
(Pempus 2016). To kot vidimo se ni uresnicilo, saj so bili prihodki leta 2022 nizji in znasajo 520 milijard USD. Azijsko-pacifiski trg predstavlja
glavno regijo te rasti zaradi nastajanja ogromnih igralnic v regiji, upravljanih s strani ameriskih druzb, ki bodo preusmerile nekatere
ameriske cezmorske dejavnosti v regiji na bliznje destinacije. Igre na sreco so v ospredju, a si mnoge drzave prizadevajo, da bi povecale
tudi svojo turisti¢no industrijo. Las Vegas in Macao sta lahko sinonima za igre na sreco, vendar imajo najvecje igralniske druzbe poslovalnice
v Londonu, na Gibraltarju in na Malti. Tu so spletne igralnice in spletne igre na sreco najhitreje rastoci sektor v igralniski industriji. Drugi
segmenti so pokazali stabilno rast, vendar ne obetajo toliko kot spletno igralnistvo.

Kar nekaj je drzav na svetu, ki so odvisne od igralniskih prihodkov. Igre na sre¢o v ZDA predstavljajo obsezno industrijo, ki je v zadnjih
desetletjih doZivela znatno rast, vendar pa so se po dolgem in stalnem povecanju prihodki od iger na sreco v letu 2008 zaceli zmanjsevati
(Horvath in Paap, 2012). ZDA imajo sicer stabilno gospodarstvo in jim niti upad prihodkov v letu 2008 ni prizadel te panoge. Se ve¢, panoga
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se je pobrala in sedaj dosega nove rekorde. Bolj so od igralnistva odvisni v Macau in v drzavah, ki so izvozno igralnisko usmerjene. Najvec
pa potrosijo za igre na sreco v Avstraliji. Glede na porocilo H2 Gambling Capital (H2G) so tu izgube pri stavah na odraslo osebo 2017
znasale 990 USD. To je za 40 % visje od Singapurja (Anon 2017). Italijani so na devetem mestu s 390 USD, od cesar je polovica na igralnih
avtomatih in terminalih video loterije (VLT).

IgralniSka industrija pomembno prispeva h gospodarstvu drzave. Predstavlja kar 0,45 % amerisSkega BDP, kar je le nekaj manj od
svetovnega povprecja (0,58 %). Dohodek, ki ga ustvarijo igralnice, se lahko uporablja za podporo gospodarskim dejavnostim, kot so gradnja
Sol in bolnisnic. IgralniSka industrija ima potencial za ustvarjanje Stevilnih delovnih mest glede na Stevilo, ki ga za svoje delovanje potrebuje
(Wood 2017).

Krize
Glede na dejstvo da smo svetovno igralnisko dejavnost in BDP zajeli podatke za obdobje 1998-2022 v nadaljevanju navajamo pregled
gospodarskih kriz, ki so se dogajale v istem obdobju. Vplive je potrebno analizirati v drugi polovici leta oz. v naslednjem koledarskem letu.
Sele tako dobimo pravi rezultat, ki pa ga je potrebno vedno $irse interpretirati. Tako se kaze naslednje:

e 2001: Napadi 11. septembra so mocno vplivali na globalno gospodarstvo in povzrocili recesijo. Svetovni BDP se zmanjsa, vendar
vpliva na igralnisko dejavnost ni.

e  2008: Financna kriza leta 2008 je bila najhujSa gospodarska kriza od velike depresije. Zacela se je v ZDA s propadom hipotekarnega
trga in se nato razsirila po vsem svetu. Ta kriza je postopoma zajela celoten svet kar se kaze tako v BDP-ju, kot tudi v igralniSkih
prihodkih.

e 2010: Evropska dolzniska kriza je bila posledica prekomerne zadolZzenosti nekaterih evropskih drzav. Kriza je povzrocila reSevalne
pakete za Grcijo, Irsko, Portugalsko in Ciper. Ta kriza v prvi fazi ni imela vecjega vpliva na svetovno gospodarstvo in igralnistvo.
Vendar pa se pokaZe njen vpliv v naslednjih letih. Prizadene namrec Italijo in Grcijo, ki sta poznani po tem da njihovi drzavljani
veliko denarja potrosijo za igre na sreco.

e  2014: Kriza v Ukrajini je povzrocila prve gospodarske sankcije proti Rusiji in zaostrila geopoliticne napetosti. Sama ta kriza ni imela
vecjega vpliva, vendar pa se je istocasno dogajala tudi kriza na monetarnih trgih EU in izbruh ebole. Pojavijo se tudi napetosti v
islamskih drzavah severne Afrike. Vse skupaj pa se kaZze na svetovnem BDP-ju in igralniskih prihodkih.

e  2015: Begunska kriza je bila posledica sirske drzavljanske vojne in drugih konfliktov na Bliznjem vzhodu in v severni Afriki. Pojavijo
se napetosti in gospodarstvo se skrci.

e  2020: Pandemija COVID-19 je povzrocila globalno zdravstveno krizo in gospodarsko recesijo. GDP se skrci za 3%, vendar igralniski
prihodki padejo vec kot za tretjino.

e 2022: Energetska kriza, kot posledica sankcij proti Rusiji in prepovedi uvoza plina in nafte. Evropske drZzave imajo tezave, vendar
pa vpliva na igralnistvo ni moc zaznati, saj se panoga popravlja po COVID-19.

Te krize so imele velik vpliv na svet. Povzrocile so gospodarsko Skodo, politi€no nestabilnost in humanitarne krize. Neposredno in posredno
so imele krize tudi vpliv na igralnisko industrijo. Vendar se je pokazalo, da je in da bo verjetno tudi v prihodnosti verjetno ostala odporna
na krizne razmere. Raznolikost igralcev, dostopnost iger in inovativnost industrije bodo igralniski industriji pomagale preZiveti tudi v
najtezjih casih.

Metodologija

V nadaljevanju predstavljamo metodologijo napovedovanja. Sledili smo metodologiji, ki vkljucuje naslednje tri korake (Slika 1: Raziskovalna
metodologija): (1) zbiranje podatkov, (2) analiziranje podatkov, (3) ocena uspesnosti.
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(1) Zbiranje podatkov
- Konkreten cilj in raziskovalno vpraganje
- Casovne serije podatkov

(2) Analiziranje podatkovz

uporaboorodij
- Proces napovedovanja
- Priprava podatkov
- Preliminarna analiza
- |zhira in prilagoditev modela

(3) Ocena uspesnosti
- Vrednotenje

Slika 1: Raziskovalna metodologija
(lasten)

Analiziranje podatkov z uporabo orodij Tableau

Podatke smo zbrali iz razlicnih baz. Najbolj so nam koristili podatki Statista in H2 Gambling Capital. Podatke smo analizirali, in sicer tako,
da smo napovedali, kakSno bo stanje leta 2033. Pri tem smo upostevali Ze zbrane podatke od leta 2022.

Proces napovedovanja
Napovedovanje je proces ocenjevanja neznanega. Opredelimo ga lahko kot znanost o napovedovanju prihodnjih rezultatov. Napoved bi
morala biti pravocasna, ¢im bolj natancna, zanesljiva in smiselna.

Za izvedbo procesa napovedovanja je treba izvesti naslednje korake (Nolan, 1994; Armstrong, 2001):
1. opredelitev namena napovedovanja,

priprava podatkov,

preliminarna analiza,

izbira in prilagajanje najboljSega modela,

napovedovanje in

vrednotenje.

@ Ui ¢S 8 Y

Priprava podatkov

Nabor podatkov zajema prihodek z enoletno stopnjo vzoréenja. Zajamemo ¢im daljSe obdobje, saj bomo tako zanesljiveje napovedovali.
Podatki prikazujejo razlicne kolicine in nekatere podmerilske vrednosti in spadajo pod tipicne podatkovne ¢asovne vrste, ki jih je mogoce
opredeliti kot zaporedje opazovanih vrednosti. Ena od najbolj znacilnih lastnosti ¢asovne vrste je, da podatki niso ustvarjeni neodvisno;
njihov odklon se v ¢asu spreminja in so pogosto podvrzeni trendu in ciklicnim komponentam. Opazovane ¢asovne vrste lahko delimo na
tri komponente: trend (dolgorocna usmeritev), sezona (sistemati¢na, koledarska gibanja) in nepravilna (nesistematicna, kratkotrajna)
nihanja (Beliaeva in sod., 2013). Uspelo nam je zbrati podatke o realizaciji svetovnega igralnistva od leta 1998 do 2022.

Preliminarna analiza

Dober nacin za razumevanje podatkov je vizualizacija, katere cilj je ugotoviti nekatere konsistentne vzorce ali pomemben trend. S pomocjo
Tableau 2022.1, zmogljivega statistiCnega orodja za raziskovanje in vizualizacijo podatkovnih nizov, smo izdelali grafe za razlicna ¢asovna
obdobja.

Izbira in prilagajanje najboljSega modela

Naslednji korak je dolocitev primernega modela, ki ustreza podatkom. V ta namen uporabljamo pristop Box in Jenkins (Box in sod., 2015),
ki omogoca, da se iz skupine modelov za napovedovanje izbere tistega, ki najbolj ustreza podatkom ¢asovne vrste. Modeliranje ARIMA
(avtoregresijski model drsecega povprecdja) se lahko uporablja za vecino casovnih vrst. Znanstveniki menijo, da je natancnost
napovedovanja modela ARIMA visoka (Beliaeva in sod., 2013).

Napovedovanje
Predlagamo, da se napovedovanje izvede za obdobje od 1998 do 2033.
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A
Gt =l 8,
U=y — St—m) + (1 — a)li—1
st =Yy — li1) + (1 —79)s1-m
Ocena uspesnosti
To je zadniji in koncni korak predlagane metodologije. Njegov potek je viden na slikah, ki so pripravljene ob analizi nabora podatkov.
Vrednotenje
Vrednotenje se opravi z uporabo povprecne absolutne tehtane napake (MASE), ki jo Hyndman in Koehler imata za najbolj zanesljivo

(Tabela 2: Ustreznost modela napovedovanja)

Tabela 2: Ustreznost modela napovedovanja

Realizacija celotnega svetovnega igralnistva
Model Quality Metrics Smoothing Coefficients
Level Trend Season RMSE MAE MASE MAPE AIC Alpha | Beta Gamma
Additive | Additive None 38,7 21,8 0,8 6,40% 193 0,5 0 0
Realizacija celotnega svetovnega online igralnistva
Model Quality Metrics Smoothing Coefficients
Level Trend Season RMSE MAE MASE MAPE AIC Alpha | Beta Gamma
Additive | Additive None 6,7 3,2 0,78 71,80% 105 0,485 0,5 0

(Lastna raziskava)

Ce je vrednost napake MASE niZja od 1 (oz. blizu 1), je model za napovedovanja pravilen (Hyndman in Koehler, 2006). Na drugi strani mora
biti informacijski kriterij Akaike (AIC) zelo nizek, kar pomeni, da je uporabljeni model primeren (Bozdogan 1987). Taki rezultati predstavljajo
dokaj visoko natanc¢nost napovedi. To dokazuje prepri¢anje znanstvenikov, da je natancnost napovedi modela ARIMA obicajno visoka. Vse
napovedi so izracunane z uporabo eksponentnega glajenja.

Tako ugotavljamo, da je model napovedovanja dovolj natancen, da ga lahko sprejmemao.

Ugotovitve napovedovanja

Najprej navajamo korekcijsko napoved gibanja svetovnega igralniStva za naslednje obdobje do leta 2033 (Slika 2: Realizacija celotnega
svetovnega igralnistva: 1998-2033; Slika 3: Realizacija celotnega svetovnega online igralnistva: 1998-2033). Globalno igralnistvo je
belezilo vsa leta trend rasti. Nekoliko je zamrlo po globalni krizi 2008 in v letu 2013, ko je Kitajska zacela voditi restriktivnejSo politiko do
novacenja igralcev na ozemlju Kitajske.

Pri napovedih smo lahko optimisticni. Trg je leta 2020 obcutil velik padec, a se je v nekaterih drzavah (Macao) Ze takoj 2021 zacel pobirati.
Pricakovati je, da bodo igralci intenzivneje trosili, ko bo stanje stabilnejSe. Vecja potrosnja je predvidena tudi na podrocju spletnega
igralnistva. Igralniski prihodki bodo v naslednjem desetletju stabilno rastli. Realno je za pricakovati da bodo dosegli 650 mio USD do leta
2033.
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Slika 1: Realizacija celotnega svetovnega igralniStva: 1998—2033

Naslednje podrocje, ki smo ga podrobneje analizirali in izdelali napovedi je spletno igralnistvo. V tem segmentu se lahko pricakuje, da se
bodo prihodki v naslednjem desetletju podvojili. Prihodnost spletnega igralniStva bo zaznamovana z naslednjimi trendi (Modi, 2024):

Razvoj virtualne resnicnosti (VR) in obogatene resnicnosti (AR): VR in AR bosta igralcem omogocila Se bolj poglobljeno in
interaktivno igralno izkusnjo. VR igralnice bodo omogocale igralcem, da se potopijo v virtualne svetove in se druZijo z drugimi
igralci v realnem casu. AR pa bo igralnim elementom dodala digitalne elemente v realnem svetu.

Uporaba umetne inteligence (Al): Al bo igrala pomembno vlogo pri personalizaciji igralne izkusnje. Al bo lahko analizirala igralceve
navade in jim predlagalaigre, ki bi jim bile vSec. Poleg tega bo Al lahko uporabljena za ustvarjanje bolj inteligentnih in prilagodljivih
igralnih likov.

Razvoj mobilnega igralnistva: Mobilne igre so Ze danes zelo priljubljene in ta trend se bo v prihodnosti Se nadaljeval. Igralnice
bodo vse bolj osredotocene na razvoj mobilnih iger, ki bodo igralcem omogocale igro na poti.

Povecana regulacija: Spletno igralnistvo bo v prihodnosti verjetno Se bolj regulirano. Vlade bodo Zelele zagotoviti, da so igre na
sre€o posStene in varne za igralce.

Razvoj pametnih stav: Pametne stave so nove vrste stav, ki uporabljajo Al za analizo podatkov in napovedovanje rezultatov tekem.
Ta trend bo v prihodnosti verjetno Se bolj priljubljen, saj bo igralcem omogocal bolj informirane stave.

Povecana uporaba kriptovalut: Kriptovalute so digitalne valute, ki so decentralizirane in varne. V prihodnosti bodo verjetno vse
bolj priljubljene za uporabo v spletnih igralnicah, saj igralcem omogocajo hitre in varne transakcije.

Spletno igralniStvo se hitro razvija in v prihodnosti lahko pricakujemo Se veliko inovacij. Zgoraj navedeni trendi so le nekateri od mnogih,
ki bodo oblikovali prihodnost spletnega igralnistva.
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Slika 3: Realizacija celotnega svetovnega online igralniStva: 1998—-2033

Kako pomembno postaja spletno igralnistvo, se vidi iz njegovega deleZa glede na vse igralniske prihodke v tabeli (Tabela 1: Svetovni
prihodki od iger na sreco in stav ter BDP (milijarde USD)).

Razprava o rezultatih

Odgovor na raziskovalna vprasanja
V kolikor najprej odgovorimo na raziskovalno vprasanje: Ali krize vplivajo na prihodke iz iger na sreco ter kaksen delez svetovnega BDP
predstavljajo? Tudi igralniska dejavnost ni popolnoma imuna na krize. V kolikor gre za svetovne financ¢ne krize (primer gospodarske krize
2008) ali zaprtje javnega zivljenja ter prepoved gibanja po svetu (COVID-19) je seveda ta vpliv lahko velik. V primeru lokalnih kriz pa ta
vpliv zanemarljiv, saj je na svetu vedno gospodarstvo, ki je v boljSi kondicije in zato tam Ziveci ljudje krize ne obcutijo. Vendar pa je vedno
potrebno gledati krize z zamikom Sele to da prav uvid v obseznost krize.

Igralniska industrija se je v preteklosti izkazala za presenetljivo odporno na krizne razmere. To je mogoce pripisati ve¢ dejavnikom:

e  Krizno dobickarstvo: V vojnah in krizah pridejo do izraza tisti, ki so po sami naravi nagnjeni k tveganju. Krizno dobickarstvo se
nanasa na izkoris¢anje neugodnih razmer v druzbi za osebno korist. To lahko vkljuuje manipulacijo s cenami osnovnih potrebscin,
Spekuliranje na financnih trgih ali celo izkoris¢anje cloveske stiske. Krizni dobickarji so pogosto brezobzirni in pohlepni, njihova
dejanja pa lahko moc¢no skodijo druzbi kot celoti. Prav taki lahko ogromno zasluzijo in istocasno lahko tudi vecino tega denarja
potrosijo za iger na sreco.
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e  Odziv ljudi na krizo: Se ve¢ ljudje v krizi praviloma bolj igrajo, saj gojijo iluzije o dobitkih, ¢eprav so moznosti za to majhne. Igre na
sre¢o lahko nudijo zacasno olajSanje teh obcutkov, saj sprozajo sproscanje dopamina, nevrotransmiterja, ki je povezan z
obcutkom ugodja.

e Raznolikost igralcev: Igralci prihajajo iz vseh druzbenih slojev in z razliénimi stopnjami dohodka. V recesiji se lahko zmanjsa Stevilo
igralcev z viSjim dohodkom, vendar se lahko poveca Stevilo igralcev z nizjim dohodkom, ki iS¢ejo zabavo in pobeg od stresa.

e Socializacija: Igre so lahko tudi nacin za druZenje s prijatelji in druzino. V ¢asu socialne izolacije so lahko igre dragocen nacin za
ohranjanje stikov z drugimi ljudmi. Te se lahko dogajajo v fizi¢nih igralnicah ali v virtualnem okolju.

e  Eskapizem: V kriznih ¢asih ljudje pogosto iS¢ejo pobeg od resnicnosti. Igre lahko nudijo ta pobeg, tako da igralcem omogocajo, da
se potopijo v druge svetove in pozabijo na svoje tezave.

e Dostopnost: Igre so postale bolj dostopne kot kdaj koli prej. Zahvaljujo¢ pametnim telefonom in brezpla¢nim igram na spletu
lahko ljudje uzivajo v igrah, ne da bi zapravili veliko denarja. Dostopne so tudi igralcem ki prej niso imeli te moznosti. Nekateri
igrajo na skrivaj. Obisk klasicne igralnice, bi jim predstavljal stroSek za potovanje. Pot bi morali opravicevati tudi pred svojci.

e Inovacije: Igralna industrija je znana po svoji inovativnosti. V kriznih casih se lahko podjetja Se bolj osredotocijo na inovacije, da
bi razvila nove igre in storitve, ki privlacijo igralce.

Seveda pa igralniska industrija ni imuna na krize. V recesiji se lahko zmanjsa poraba za igre, kar lahko vpliva na prihodke igralniskih podjetij.
Poleg tega lahko krize vplivajo na dobavne verige in razvoj iger. Kljub temu se je igralniska industrija v preteklosti vedno uspela opomoci
od kriz. Z inovativnostjo in osredoto¢enostjo na potrebe igralcev lahko igralniska industrija prezivi tudi najtezje case.

Prakticna in originalna uporaba rezultatov
Poslovno napovedovanje pomaga vladnemu sektorju in igralniskim operaterjem, da si z napovedovanjem prihodkov ustvarijo celostno
sliko in dobijo splo$no predstavo o prihodnjih letih. Ce so potrebne kakrine koli spremembe, se te spremembe izvedejo z namenom
doseganja bolj donosnega uspeha.
Rezultate raziskave je mogoce uporabiti na razlicnih podrocjih. Na primer, poznavanje prihodkov od iger na sreco in stav je iz vec razlogov
zelo pomembno. Prvi¢, vladni sektor lahko izracuna delez v BDP in prihodke od davkov, ki bodo prisli v drZavni proracun. Drugic, analiza
podatkov o prihodkih od iger na sreco je koristna za podjetja (igralniske operaterje) za napovedovanje verjetne prihodnje porabe in
nacrtovanje tehnoloskih ciklov in stroskov proracuna.
Na podlagi rezultatov analize in razprave lahko ugotovimo, da je raziskovalno vprasanje dobro izbrano in predstavlja glavno tezavo,
izpostavljeno v tem clanku.

Sklepna misel

Kaksen trg predstavljajo igre na sreco pove Ze podatek, da priblizno 4,2 milijarde ljudi na svetu igra na sreco vsaj enkrat letno. Nedavna
Studija, izvedena v 44 drzavah, je pokazala, da je 56 % vprasanih v zadnjih 12 mesecih vsaj enkrat igralo igre na sreco. Ocenjuje se, da je
priblizno 26 % svetovnega prebivalstva v nekem trenutku svojega Zivljenja igralo na sreco (Anon, 2023). Mi smo te podatke dali v kontekst
napovedovanja, kako se bo razvijala igralniSka dejavnost do leta 2033. Ta raziskovalni pregled je bil namenjen prikazu porabe za igre na
sreco in gibanju svetovnega BDP-ja. Na podlagi zgodovinskega pregleda smo raziskali razvoj v zadnjih 24 letih in izdelali dokaj zanesljive
napovedi do leta 2033. Drugi raziskovalci se osredotocajo zgolj na napovedovanje. Sami smo to umestili v svetovni BDP. Tu se kaZe, da se
delez ohranja in da bo tak tudi v prihodnje. To je zagotovo pozitivno za tiste, ki kreirajo davcne politike in si lahko iz tega naslova obetajo
davcne in druge prilive.

Ugotovljeno je tudi, da se struktura spreminja. V korist spletnega igralniStva. Spletno Igralnistvo je na svetovnem trgu prisotno na Stevilne
nacine, ki so Ze prevzele vodilno vlogo od fizi¢nih igralnic. Vecina ljudi danes raje udobno stavi od doma, igralci pa lahko najdejo skoraj
vsako vrsto igre na sreco, od spletnih igralnic do spletnih loterij (Oldroyd, 2017).

Prihodkov od iger na sreco v BDP ne smemo zanemariti, vendar se nanje ne smemo prevec zanasati, saj predstavljajo preveliko tveganje.
Povecana poraba iger na sreco med lokalnim prebivalstvom povecuje verjetnost zasvojenosti z igrami na sreco. Hazarderstvo je bilo in bo
prisotno tudi v prihodnosti. Dejavnost sama po sebi ne prispeva k nacionalnemu dohodku, ampak prinasa prerazporeditev. Zato je
smiselno igre na sreco v drzavi nadzorovati. Drzave vlagajo v razvoj le, Ce je igralniStvo izvozno usmerjeno.

Omejitve in smeri prihodnjih raziskav

Clanek ima dolo¢ene omejitve in ponuja nekaj smernic za prihodnje raziskave.

Pomanjkanje dolocenih podatkov kaze na omejen obseg nase analize, ki preprecuje predstavitev podrobnih ugotovitev. Vsi podatki so bili
zbrani iz sekundarnih virov z vsemi omejitvami v tem smislu. Vsled tega bi kazalo zbrati podatke iz dalje ¢asovne vrste, ki bi zajemali
podatke vsaj od leta 1980 dalje. Prav tako bi bilo smiselno razcleniti prihodke po vseh segmentih (igrali avtomati, igralne mize, stave ipd.).
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Povzetek: "Na ognju: (PopekajocC) primer za Zeleni novi dogovor" je sedma knjiga Naomi Klein, univerzitetne profesorice z ozadjem v
judovski, feministicni in alter-globalizacijski miselnosti, veCkrat nagrajene avtorice in soustanoviteljice organizacije za podnebno pravi¢nost
(The Leap). Naslov knjige je aluzija na poziv Grete Tunberg na Svetovnem gospodarskem forumu v Davosu najvplivnejsim osebam, naj se
obnasajo, kot da gori hisa (Planet). Gre za dragoceno znanstveno monografijo, ki obravnava raziskovanje fenomena in nadaljuje
raziskovanje iz najbolj prodajane knjige: No Logo (1999), Shock Doctrine (2007), To spremeni vse (2014), "Ne" ni dovolj (2017), Bitka za raj
(2018) in podobno. Zbirka je sestavljena iz esejev, dolgorocnih porocil in javnih govorov Cez desetletje. Knjiga je strukturirana v dele: 1)
Uvod: "Smo divji poZar"; 2) Luknja v svetu; 3) Kapitalizem proti podnebju; 4) Geoengineering: Preizkusanje voda; 5) Ko znanost pravi, da je
politicna revolucija nasa edina resitev; 6) Klimatski cas proti nenehnemu sedanjemu; 7) Nehajte poskusati resiti svet sami; 8) Radikalni
Vatikan?; 9) Pustimo jih, naj se utopijo: Nasilje izkljuCevanja v segretem svetu; 10) Skoki leta: Konec zgodbe o neskoncnosti; 11) Hitri vtis
na vrocem planetu; 12) Sezona dima; 13) Stavke nasega zgodovinskega trenutka; 14) Kapitalizem je ubil naso podnebno dinamiko, ne
"Cloveska narava".

Kljucne besede: gospodarstvo, razvoj, klimatske teZave, druZba, planet.

"ON FIRE" (NAOMI KLEIN) - THEORETICAL AND METHODOLOGICAL
CONCEPTUALIZATIONS:

Summary: "On Fire: The (Burning) Case for the Green New Deal" is the seventh book by Naomi Klein, university professor of Jewish,
feminist and alter-globalization backgrounds, multiple award-winning author and co-founder of the organization for climate justice (The
Leap). The title of the book is an allusion to Greta Tunberg's call, during the World Economic Forum in Davos, to the most influential people
to behave as if the house (the Planet) was on fire. It is a precious scientific monograph, which concerns the research of a phenomenon, and
is a continuation of the research from the bestseller: No Logo (1999), Shock Doctrine (2007), This Changes Everything (2014), "No" is Not
Enough (2017), The Battle For Paradise (2018) and similar. It is a collection of essays, a collection of long-term reports and public speeches
over a decade. The book is structured in parts: 1) Introduction: "We Are the Wildfire"; 2) A Hole in the World; 3) Capitalism vs. the Climate;
4) Geoengineering: Testing the Waters; 5) When Science Says That Political Revolution Is Our Only Hope; 6) Climate time vs. the Constant
Now; 7) Stop Traying to Save the World All by Yourself; 8) A Radical Vatican?; 9) Let Them Drown: The Violence pf Othering in a Warming
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The Stakes of Our Historical Moment; 14) Capitalism Killed Our Climate Momentum, Not "Human Nature".
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ON FIRE" (NAOMI KLEIN) - THEORETICAL AND METHODOLOGICAL
CONCEPTUALIZATIONS

Regarding the theoretical framework of the research, the basic concepts of the chapter will be presented.

In the prologue "We Are the Wildfire", Naomi points out Greta Tunberg as a global voice of conscience and a spark of climate action, while
climate strikers around the world are actually a fire due to the power of the youth climate movement, which was started thanks to the
enthusiasm of this girl from Sweden. Hence, the climate actions of social movements, such as the Extinction Rebellion, the Sunrise
Movement, and the like, are also known. Klein explains Greta's enthusiasm for environmental activism with her health diagnoses
(depression, obsessive-compulsive disorder, selective mutism and Asperger's syndrome from the autistic spectrum), based on the use of
a biographical approach to her resume, which give her additional motivation to fight and win. He also emphasizes the vision of the
transformation of civilization - The Green New Deal to save the Planet. Namely, as it is argued in the chapter "Capitalism vs. the Climate",
at the center of the climate crisis is modern "racial” capitalism, as an economic system of boundless consumption and ecological depletion,
which was enabled by industrial revolutions initiated by fossil fuels, the burning of which to obtain energy caused climate changes. From
the beginning, the system required pseudo-scientific and pseudo-theological theories of white and Christian supremacy (suprematism),
especially the neoliberal Chicago school (F. Hayek, M. Friedman), which rationalized the treatment of people as raw capitalist property,
which is exhausted and abuses without limits, just like nature, whose decay they also justified. These were, in fact, colonial narratives,
which were used by the Anglosphere (the USA, Canada, the United Kingdom and Australia), as myths about the right of the privileged to
dominate the land and the indigenous population, in order to consolidate power and extend the culture and ethnocentrism of the West.
These nations are the main culprits of the ecological collapse because they gave birth to a high-consumption lifestyle (consumerism), which
is why they have produced high levels of pollution for centuries, even though the crisis is global because it also includes countries outside
the Anglosphere.

In the chapter "Geoengineering: Testing the Waters", Klein argues that geoengineering, as a technology to influence the chemistry of the
oceans and atmosphere, is a false climate solution to the failure to reduce CO2 emissions. While the United Nations climate negotiations
start from the premise that countries must jointly respond to a common problem, geo-engineering opens up the possibility that, for less
than a billion dollars, a "coalition of the willing" (e.g. North America), a single country or even a wealthy individual (e.g. Bill Gates) take
the climate into their own hands, in order to save agricultural yields (e.g. corn). Reducing the intensity of incoming solar radiation, by
sending sulfur into the stratosphere, affects the weather and the hydrological cycle, i.e. causing drought (e.g. in Asia and Africa), which
leads to destabilization and undeclared climate wars, which is why it is better to change behavior around fossil fuels before it starts
possible intervention in the basic systems for sustaining life on the Planet. "When Science Says That a Political Revolution Is Our Only
Hope", is a whole conception, among which the idea that an increasing number of climate-conscious people react, in accordance with
ecological awareness and conscience, in the form of countless large and small resistances, which represent a frictional force for slowing
down of destabilization, i.e. "the anti-bodies against the fever of the Planet and the beginning of a revolution", according to the great
climate activist McKibben, and with which other scientists, whom Klein mentions, such as the philanthropist and financier of
environmental protection, Jeremy Grantham, who is called on scientists to fight more decisively to the extent that they were even
arrested, if necessary (which happened to James Hansen, the godfather of modern climate science, and even to Naomi Klein herself in
2010 in front of the White House, as well as to glaciologist Jameson Box, a world-renowned an expert on the melting of the Greenland ice
sheet). Among these scientific revolutionaries is one of Britain's greatest climate experts, Kevin Anderson, deputy director of one of the
UK's leading climate research institutions.

"Climate Time vs. The Constant Now" is a chapter in which Klein argues that climate change is made difficult to understand by the scientific
fact that we live in a culture of the eternal present, while change says that what we did in the past will inevitably affect not only the present
but also the generations in the future, although these time frames have already become foreign and relativized in the new digital age.
Therefore, the right time for climate action is always — now. So now we need to spend less, even though consumption is the dominant
activity and source of identity. Observing climate change happens at the local level, when we have a place to stand and love our "home
place", because it requires connection with a certain eco-system and community, which only exists when we know a place very well and
when local knowledge is passed down from generation to generation, which is increasingly rare in an urbanized society, since few people,
due to migratory reasons, live where their ancestors are buried. In the thematic unit, "Stop Traying to Save the World All by Yourself",
Klein points out that the idea, which dominates in the West, that we, as individuals, could play a significant role in stabilizing the planet's
climate is objectively insane, although there is no better preparation of individuals for climate change than deep interdisciplinary
education in ecology. In Eastern cultures, power does not rest in what an individual does, but in what is done as part of a transformation
movement (e.g. organizing workers to strike for better working conditions). Therefore, we can only face the challenge together, as part of
an organized global movement. Nevertheless, in the chapter "Radical Vatican", Klein points out that during the pontificate of Pope Francis,
the Vatican is the most powerful example of the capacity for radical changes, even though it is one of the oldest and most traditional
institutions in the world that has shown a quick ability to modify its teachings and practices, under the influence of the encyclical Laudato
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si (Praised be you), and based on the Pope's concern for the environment, criticism of consumerism and unsustainable development and
the need for ecological conversion among Christians, for the sake of protecting God's work of nature and good life in Christ, and ecological
action, since animals are brothers and sisters of man, just as Earth is the mother of mankind.

In the chapter "Let Them Drown: Violence of Othering in a Warming World", Klein points out that, unlike widespread renewable energy,
fossil fuels (especially oil) are concentrated in specific locations, most often found in foreign countries (Middle East), which is why the
project of Orientalism - the construction of the otherness (Edward Said's concept) of Arabs and Muslims, who do not have the same rights
and humanity - is the accompanying partner of dependence on fossil fuels and the feedback loop and dependence, climate change, and
the legitimizer of every type of violation against them (violent eviction, land theft, occupation, invasion, etc.). An example is the Zionist
project of "green colonialism", as the replacement of indigenous plant cultures with invasive European species, and as the use of forests
to compensate for CO2 emissions, although this is a phenomenon that has a counterpart from the past in the American conversion of wild
areas into reserves, which prevented the indigenous people from access to ancestral territories and resources to maintain a bare
existence. However, such a concept of the industrial age, that the greatest risks and burden will be transferred to others, to the periphery
of foreign countries and our countries, is becoming less and less sustainable, which is why climate change is discriminatory because it
affects the poor first and most. In "The Leap Years: Ending the Story of Endlessness", Klein claims that, by rejecting the fiction of nature's
limitlessness, we should repair our relationship with the Earth, as well as interpersonal relationships. Such an attempt was represented
by the vision of The Leap Manifesto platform, as the first version of the Green New Deal, in order to connect climate actions with the
transition to a fairer and more inclusive economy, i.e. green jobs, as all activities that enrich the community and do not burn much, or not
at all, of fossil fuels (installation of solar panels, day care, care of the elderly and sick, education, creation of works of art and the like),
making communities more capable of facing the shocks of a climate-disrupted future. The idea of energy democracy is also a key - that
renewable energy, as well as the benefit from it, should be public property.

"Hot Take on a Hot Planet" is the title of the chapter where it is claimed that climate change is throwing the world on fire, as it rapidly
heats up to self-destruction through deadly feedback loops (combustion causes rising temperatures and long periods without rain, which
causes more fires, which emit a greater amount of CO2 and create drier conditions and even more fires), which is why they often succumb
to climate management technologies, so there is a risk of political abuse, in the form of unconventional weapons and undeclared climate
wars, in which one country sacrifices precipitation in another country, in order to saved its crops, while the other can retaliate with
counter-measures of heavy rainfall (floods, floods, soil erosion). Hence, climate change warns that an epidemic of resource grabbing has
been reached, which is why contemporary culture, the culture of boundless plunder, is at its logical end, in order to turn towards a culture
of agreement and care (about the Planet and people). Furthermore, in the chapter "The Stakes of our Historical Moment*, Klein continues
the view that crises are most often tendentially provoked, in accordance with the shock doctrine, in order to use the problem-solution
system to smuggle programs for the destruction of the public sphere, which additionally and shamelessly enrich the few oligarchy,
although crises can also push forward, towards hidden reserves of strength and focus. This can be seen at the level of glassroots initiatives
- spontaneous social movements, every time accidents happen and the reaction of those responsible is absent, which brings the
community together. However, the crisis also encourages initiatives from the top (as in the case of Franklin Delano Roosevelt's New Deal)
and teaches us that a "no" is not enough for transformation, but also a bold and far-sighted "yes", in order to restore and respond to the
causes of the crisis. The risk is also in the connection of the gig economy (workshop, freelancer, which prefers to employ temporary and
part-time workers, treating them as human resources from which it extracts material profit, and then discards them) with the digital
economy, from the beginning of the 1980s, in which extractive companies treat Earth with the same disdain. In the chapter " Capitalism
Killed Our Climate Momentum, Not 'Human Nature" it is pointed out that at the end of the 1980s, the realization of the project of
neoliberalism was staged, as an ideology of a deregulated market that belittled any collective action, in all aspects of life, colliding with
the idea of the public sphere ("there is no society but only individuals and their families"), as well as with the imperatives of climate science
and corporate regulation. The fall of the Berlin Wall in 1989 was seized by the right in America as proof of the "end of history" and a license
to export the Reagan-Thatcher recipe for privatization, deregulation and economic austerity measures to all corners of the world, in order
to free capital from all constraints and derail the momentum of climate action, which brought catastrophic global emissions to a peak.
And autocratic industrial socialism was disastrous as CO2 emissions fell in the 1990s, when the economy of the former USSR collapsed. In
contrast to these, the countries of democratic socialism (Denmark, Sweden, Uruguay, etc.) have the best environmental protection
programs, so democratic eco-socialism is the best chance for humanity to survive and the political path to security.

Regarding the methodological framework of the research, it is possible to state that the subject of the research is climate change (increase
in the global mean temperature, etc.), which requires an interdisciplinary research approach, which Klajn applies. The topic of the book is
current because climate change is a leading topic in international politics and academic circles. The research problem refers to the causes
and consequences of climate change, and ways to prevent their worsening. The research questions are: What are the main causes of
climate change? What are the consequences of climate change for the Earth, society and individuals? What are the ways to prevent
worsening climate change? The main assumption is that the causes of climate change are fossil fuels, industrial agriculture and
deforestation, or, more broadly, the modern capitalist system of limitless consumption; high-consumption lifestyle (consumerism) and
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excessive extraction of natural resources; 1% and 2™ industrial revolution; colonial narratives and the fiction that nature is limitless; the
influence of the Anglosphere and the richest layers, unrestrained greed and individualism; neoliberalism and fetishizing GDP growth;
autocratic industrial socialism and funding of climate change deniers and lobbyists. Special assumptions are that: 1) consequences of
climate change: increase in the risk of war and conflict due to scarce resources; the rise of the radical right and xenophobia towards
minorities; eco-fascism; climate barbarism; climatic stresses and dislocation of the poorest; the failure of the free market; green
colonialism, feedback loops; undeclared climate wars; a culture of boundless extortion; gig- and dig-economy, while: 2) methods of
prevention: spontaneous social and youth climate movements; the power of climate science; way of thinking - cooperation versus
competition; participatory and energetic democracy; Jump platform; planning and regulation of the corporate sector; revision of free
trade; limiting the cult of shopping and consumption; managed transition; green jobs; taxation of CO2, corporations, the rich; reduction
of military budgets; elimination of subsidies for fossil fuels; behavioral change (less use of fossil fuels and more care); a culture of
agreement and care; transformation movement; green left; democratic eco-socialism. The scientific goals of the research are: 1)
description of climate changes, their causes and consequences; 2) understanding the causes of climate change and the socio-historical
context of its occurrence; 3) causal explanation of climate change and 4) prediction of the impact of the consequences of climate change
and ways to prevent it. The social goals are: expanding the fund of scientific knowledge about modern society and its problems in terms
of environmental protection, and the promotion of democratic eco-social solutions and sustainable development. A combination of
qualitative-quantitative methods (triangulation) was used, taking into account the qualitative character of the initial assumptions and
quantitative data of the secondary type, collected from numerous (supra)national research sources (scientific journals, organizations,
institutions, etc.). In addition to the methods of analysis, synthesis, deduction and induction, statistical (via secondary data) and
biographical and historical-comparative methods, as well as case studies, were used. Regarding the evaluation of the used literature, it is
possible to point out that the public speeches, in the form of 14 well-grounded essays from the period from June 2010 to February 2019,
in the form of facts and references, are the main and adequate literature of this publication, in addition to previously published books
(auto-references) of Naomi Klein. Finally, given the presented characteristics of the research, the book is recommended for reading and
(self-)reflexive thinking primarily to public policy makers, who conscientiously care for public goods, and members of academic
communities around the world, who are engaged, either in their ivory towers - either in the field, in the local community, on the research
of the same or similar problems of nature and society. It is important that as many young people as possible read the book, so that the
possible feeling of panic, in front of dystopian projections of a climate-disturbed future, will be alleviated by the comforting proposal of
solutions from the book, which also provide practical instructions on how to become good ancestors of future generations, to whom we
entrust the world.
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»Y INTAMEHY“ (HAOMMU KJIAJH) - TEOPUJCKO-METOZ0OJIOUIKE
KOHIEIITYAJIU3ALU]JE:

,Y nnameHy: (Fopyhu) cnyyaj 3a 3eneHu HOBWM AOroBop“ ceama je Kwbura Haomu KnaajH, yHUBep3wuTeTCKOr mpodecopa jeBpejcke,
beMUHUCTUYKe M anTep-r1ob6ann3aLmjcke NPOBEHUjeHUM]e, BULLECTPYKO HarpahBaHOr ayTopa U CYOCHWBaYa OpraHmn3aLmje 3a KAMMATCKY
npasay (The Leap). Kwbura Hocu HacioB no any3uju Ha nosue peme TyHb6epe, Tokom CsjemcKoz eKoHoMcKoe ¢hopyma y [asocy,
HajyTULUAjHMjUM /byAMMa Aa ce NoHallajy Kao Aa je kyha (MnaHeTta) y noxapy. Y nuTamy je AparoujeHa HaydyHa moHorpaduja, Koja ce Tuye
UCTpakunBaka jegHor peHomeHa, U NpeacTaB/ba HaCTaBaK UCTpaXkuBarba M3 bectcenepa: bes snoea (1999), AokmpuHa woka (2007), Oso
mujerba cee (2014), ,He“ Huje dososbHo (2017), bumka 3a paj (2018) v cavyHo. Pasu ce 0 KoNekumjm eceja, 36MpLm 4yropovHUX n3BjeLuTaja
W jaBHUX roBOpa TOKOM jeaHe aeueHuje. Kibura je CTpyKTypucaHa no ujeanHama: 1) ¥eoo: ,,Mu cmo noxcap“; 2) Mpa3HuHa y ceujemy; 3)
Kanumanuzam Hacynpom knaume; 4) FeouHxerepuHe: Tpemuparbe 800a; 5) Kad HayKa Kaxce 0da je Noaumuy4ka pesosayyuja Hawa jeduHa
Hada; 6) Knumamcko epujeme Hacynpom KOHCMAaHmMHoj cadawrocmu; 7) llpecmaHume 0a crniacasame ceujem camu; 8) PadukanHu
BamukaH?; 9) Heka ce yoase: Hacusme Hao , 0pyeuma“ y ceujemy Koju ce 3azpujasa; 10) lpecmynHe 2o0uHe: 3a8puiaearbe npuye o
besepaHuyHocmu; 11) Bpyh ocepm Ha epyhy lnaHemy; 12) Pusuyu Hawez ucmopujckoe mpeHymka; 13) Kanumanusam je ybuo Haw
KAUMAMCKU 3aMax, a He ,,sbyOCcKa npupooa”.

Y norneny meopujckoe oKeupa ucmpaueara, buhe npeacrtaB/beHU OCHOBHU KOHLENTU NOFNaB/ba.

Y nponory ,Mu cmo noxcap”, Haomu uctnye Mpemy TyH6epe Kao rnobanHu rnac caBjectu U UCKPY KAMMATCKe akuuje SOK Cy KAUMAMCKU
wmpajka4yu WWUPOM CBMjeTa, 3amnpaso, moxap 36or mMohu omaa0UHCKO2 KAUMAamcKo2 MoKpema, KOju je u 3ano4yeT 3axBasbyjyhu
eHTy3ujasmy oBe gjeBojumue u3 Llseacke. OTyaa cy nosHaTa M KAMMATCKa Ajenarba OpywmeeHux rnokpema, nonyt [lobyHe npomues
usymuparsa (Extinction Rebellion), lMokpema uznacka CyHua (Sunrise Movement) n cnuyHo. FpeTUH eHTy3nja3am 33 EKO/IOWWKM aKTUBM3aAM
KnajH objawtbaBa HeHWM 34paBCTBEHUM AMjarHo3ama (Lenpecuje, oncecnBHO-KOMMYA3MBHOr nopemehaja, ceNekTUBHOr MyTU3Ma U
AcneprepoBor cMHAPOMA U3 ayTUCTUYHOT CMEKTPa), Ha Temesby ynoTpebe buozpagckoz npucmyna KUBOTONUCY, a Koje joj Aajy JoLaTHU
moTuB 3a 6opby 1 nobjease. Uctnue n BU3Mjy TpaHchopmaumje LmMBuAM3aLmje — 3eseHuU Ho8U 002080p 3a crnacaBarbe lnaHeTe. Havme,
KaKo ce y mornaesy ,Kanumanuzam Hacynpom Kaume” TBpAW, Y CPEAMLUTY KIMMATCKE KpU3e je MOOepHU ,pacHuU” Kanumanusam, Kao
€KOHOMCKM cucTem 6e3rpaHMyHe NOTPOLUHE M EKOJIOWKOr UCLPN/bMBakba, Koje cy omoryhune MHAYCTPUjCKe peBosyumje NoKpeHyTe
docnaHMM roBopuma, uuje je caropujeBarbe paan [obujarba eHepryje NpPoy3poOKOBaNO KAMMATCKe npomjeHe. CUCTeM je of, MoyeTKa
3axXTujeBao nceyao-Hay4yHe U Nceyao-TeooLlKe Teopuje bjenayke n xpuwhaHcke Hagmohu (cynpemaTvMama), a HapounTo HeonnbepanHy
YuKawky wkoay (®. Xajek, M. dpuamaH), Koje cy paumoHannsosase TpeTupare /byam Kao CMPOBE KanUTaNUCTUUYKE MMOBUHE, Koja ce
ucupnsbyje 1 3noynoTpebsbaBa 6e3 orpaHuyersa, b6all Kao U NpMpoAa, Yuje cy nponagatbe, Takohe, onpasaasane. To cy, 3anpaso, 6uam
KO/I0HUJjaAHU Hapamueu, Kojuma ce Kopuctuna aHeanocgepa (CAL, KaHaga, YjeammeHo KpasbeBcTBO M AycTpanuvja), Kao MuUmosuma o
npasy NPUBMAErOBAHWX Aa AOMUHUPAjY 3eM/bOM M ayTOXTOHOM MOMNy/aaLujom, paau yusplwhimBarba BAACTU U NPOTEXMPakba KYAType U
eTHoueHTpm3ma 3anaga. OBe Hauuje cy rMaBHU BUHOBHULIM EKOJIOLIKOr C/IOMA jep Cy U3kbeapue 8UCOKO-MOMPOWa4YKU Cmusa xusoma
(KoH3ymepu3am), 360r Yera cy BUjeKOBMMA U MPOM3BOAUIE BUCOKE HUBOE 3arah)era, MakKo je Kpusa rnobasHa jep yKk/byyyje 1 3em/be BaH
aHrnocoepe. Y nornaemy ,[eouHicerbepuHe: Tpemupare 8oda”, KnajH TBPAM Aa je reo-uHKerepuHr, Kao TEXHOMOrMja yTullaka Ha
XeMujy oKkeaHa U aTmocdepe, NaXKHO KAMMATCKO pjellerse 3a Heycnjex y cMarberby emucuja CO2. oK nperoBopu YjeantseHux Hapoaa o
KAMMM Nonase oA npemuce Aa 3eM/be MOPajy 3aje AHUYKN OA4TOBOPUTM HA 3ajeAHUYKN NPoBaem, reo-uHKerepuHr otBapa moryhHocT aa,
3a Makbe 04, MUAUjapay AoNapa, ,Koanuuuja BosbHUX” (HNp. CjeBepHa AmMepuKa), jeaHa AprKaBa uam Yak 6orata ocoba (Hnp. bun ejrc)
npeysmy KAMmy y CBoje pyKe, Aa bu cnacuam nosbonpuspeaHe npuHoce (HNp. KyKypysa). CMarbuBatbe MHTEH3WUTeTa gonasHor CyHYeBor
3payerba, NyTeM Ciakba Cymnopa y cTpatochepy, yTuye Ha BpeEMEHCKE NPUNKE U XMAPOJIOLLKM LIMKAYC OAHOCHO U3M3UBakbe cylue (Hmp.
y Asnju u Adpuum), WTO BoAN AecTabuansaumjm n HeobjaB/beHNUM KNMMATCKMM paToBMMa 360r Yera je 60/be MpoMujeHUMU MoHAWaH-e
OKO GOCUNHUX FOpPMBA NPUje HEro NOYHE eBEHTYaIHA MHTEPBEHLMjA Y OCHOBHE CUCTEME 33 OZPrKaBakbe KMBOTA Ha MnaHeTtn. ,,Kad Hayka
Kaxce 0a je MoAumMuYKa pesoayuyuja Hawa jeduHa Hada“, ujenuHa je KoHuenuuja mehy Kojuma ce mctuue maeja Aa cee sehu 6poj
K/IMMATCKU OCBUjELUTEHUX pearyje, Y CKaagdy C ekonowkom ceujewhy u casjewhy, y Buay 6e36poj BEAMKUX M ManAuX OTNopa, Koju
npeacTaB/bajy GPUKYUOHY cuay 3a ycnopasare decmabusnu3layuje OAHOCHO ,aHTU-TWjena MPOTUB rpo3Huue lnaHeTe M MoyeTak
peBonyuuje”, npema pujeymma BeIMKOF KAMMATCKOr akTuBucTe Mek KnbeHa, a ¢ Kojum 6u ce ycarnacuam u Apyru HayuyHuum, koje KnajH
crnomuibe, monyT GunaHTpona u GUHaHcKjepa 3alITUTE KUBOTHE cpeauHe, Llepemuja FpeHTama, Koju je HayuyHUKe NO3Bao HA OANYYHUjY
60pby [0 Te mjepe ga byay YaK M yxaniweHu, ako Tpeba (wTo ce gecuno Llejmcy XaHCeHyY, KyMy MOAEPHE HAaYKe O KAMMU, Ma YaK U camoj
Haomun KnajH 2010. roanHe ucnpen Bujene kyhe, kKao u rnaymonory LlejmcoHy BOKcy, CBjeTCKM MPWU3HATOM CTPYYHbaKy 3a TOM/behe
NepeHor nokpueaya FpeHnaHga). Mehy oBMM HayYHUM PeBONYLMOHApUMMA je M jesaH of, Hajsehux 6pUTaHCKMX CTPyYHbaKa 33 KAUMY,
KeBnH AHAEPCOH, 3aMjeHUK ANPEKTOPa jeAHe o4 BoAehMX MHCTUTYLUM]a 3@ UCTPaXKMBakbe Kaume Yy YjeantbeHom KpasbeBscTsy.

& Ipuka3 enektpoHckor m3mama kibure: Klein, Naomi. (2019). On Fire: The Burning Case for a Green New Deal. Canada: Alfred A. Knophf Canada, p. 249;
http://groupelavigne.free.fr/klein2019.pdf
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,Kaumamcko epujeme Hacynpom KoHcmaHmMHoj cadawrocmu®, nornaesbe je y Kojem KnajH TBpAW Aa KAMMATCKE MPOMjeHe YMHMU
TELWKMMA 33 pa3yMunjeBatbe Hay4YHa YMHEHULA Aa KUBUMO Y Ky/mypu gjeyHe cadawiocmu, AOK NpomjeHe rosope aa he oHo WTo cmo
paanan y NpPoLUNOCTU HeEN3BjeXKHO YTMLLATM HEe CaMO Ha cafallrbocCT Beh 1 Ha reHepaumje y byayhHOCTM, MAKO Cy OBU BPEMEHCKU OKBUPU
Beh noctann cTpaHu W penaTMBM30BaHU Y HOBOM AUTMTaNM30BaHOM BpemeHy. CTora je mpaBo Bpujeme 3a KNMMATCKY aKLuMjy YBUjeK —
cada. Tako caga Tpeba Aa TPOWMMO Marbe, MaKo je MOTPOLWHa AOMUHAHTHA aKTUBHOCT U M3BOP MAEHTUTETA. 3amarkatbe KAMMATCKUX
NpomjeHa ce gellaBa Ha /0KA/AHOM HUBOY, Kaf MocCjeAyjeMo MjecTo 3a CTajakbe WM BOJIMMO CBOje ,AomMahe mjecto”, jep 3axTujesa
NMoBe3aHOoCT ca oapeheHMM eKO-CMCTEMOM W 33je4HULITBO, KOje MOCTOjM CaMO Kaj, HEKO MJecTo jako NO3HAjeMOo U Kag, ce IOKA/IHO 3Hake
NPeHOCK C reHepauuje Ha Apyry, a WTo je cBe pjehe y ypbaHM30BaHOM ApYLUTBY, NOLITO Maao Ko, 360r MUrpaTOPHUX Pasfiora, KMBM Tamo
roje cy My npeuu caxparbeHu. Y Tematckoj ujenvuw, ,llpecmaHume 0a crniacasame csujem camu”, KnajH uctuye fa je uaeja, Koja
LOMWMHUMPA Ha 3anagy, Aa bucmo, Kao MojeguHLM, MOMIU Aa OAMUFPAMO 3HAyajHy yaory y ctabunnsaumju knaume MaaHete 06jeKTUBHO
cynyAa, nako Hema 6osbe npunpeme nojeamHaLLa 3a KNIMMaTCKe NpomMjeHe o AyOOoKor MHTepAMCUUNAIMHAPHOT 06pa3oBakba U3 eKONOTUjeE.
Y UCTOYHAYKMM KyNTypama, mMoh He mouvMBa y OHOMe LWTO ypagu nojeauHau, Beh y oHOme WTO ce ypagu Kao AMO NOKpeTa
TpaHcdopmaLmje (HNp. opraHM30Barba PafHUKA Y WTPAjK pagn 60s/bux pagHux ycnosa). CTora ce MOXemMo CaMo 33ajefHO CYOUUTU C
M3a30BOM, Kao AMO OpraHW30BaHOr riobanHor nokpeta. Mnak, y nornaesy ,PadukaaHu BamukaH®, KnajH uctmye ga je BaTukaH 3a
Bpujeme noHtuoukata narne Pparba HajmohHMjU Npumjep cnocobHOCTM 3a paguKanHe MPOMjeHe, MAKOo je jeaHa Of HajcTapujux u
HajTPaAMLMOHANHMjUX MHCTUTYLUM]A Ha CBUjeTY Koja je noka3ana H6p3y cnocobHocT moandumKaLmje CBOjUX y4era U NPaKcu, Mo yTuuajem
eHyuknauke JSlaydamo cu (XeasweH byou), a Ha Temesby 3aBPUHYTOCTM Mane 3a *KUBOTHY CPEAUHY, KPUTUKY KOH3YMEPU3MA U HEOLPYKUBOT
pa3Boja u noTpeby ekonolwKor npeobpahera mehy xpuwhaHuma, pagu 3awTuTte BoxKujer gjena npupoae 1 Bp/Or *KMBOTa y XpUCTY, Te
€KOJIOLLKOT Ajenakba, NOLTO CY XUBOTUHE Bpaha 1 cecTpe YoBjeKa, ball Kao WTo je 3eM/ba MajKa YOBjeYaHCTBa.

Y nornaemy ,Heka ce yoase: Hacuse Hao ,0py2uma” y ceujemy Koju ce 3azpujasa”, KnajH uctuye ga cy, 3a pasnKy Of LUIMPOKO
pacnpocTpateHe 06HOB/bMBE eHepruje, docunHa ropmea (HapouuTo HadTa) KOHLEHTPMUCAHA Ha oapeheHMm NoKauujama, Koje ce
Hajuyewhe Hanase y Tyhum 3em/bama (BAUCKM UCTOK), 360r Yera je NpojekaTt opujeHManusma — KOHCTPYKUMja Apyroctu (KoHuenT Easapaa
Caunpa) Apana u MycanmaHa, Koju Hemajy UcTa npasa U XyMaHWTeT — npatehu napTHep 3aBUCHOCTU o4, GOCUIHUX FOpUBa U MOBPaTHE
crnpere Te 3aBUCHOCTW, KIMMATCKMX NMPOMjEHa, U NIeTMTUMATOpP CBaKe BPCTE MpeKpluaja mpema tMMa (HacWUIHOT UCTjepuBakba, Kpahe
3eM/byMLLITA, OKYMaLMje, MHBa3uje 1 ci.). Mpumjep je LMOHUCTUYKM NPOjeKaT ,3es1eH02 KOAOHUjaAUu3Ma“, Kao 3aMjeHa ayTOXTOHUX BU/bHUX
KYATypa MHBa3WMBHMM E€BPOMCKMM BPCTaMa, M Kao ynoTpeba wyma paam komneHsaumje 3a emmcuje CO2, MaKo je To NojaBa Koja MaHAaH 13
NPOLUIOCTU UMA Y aMEPUYKOM MpPeTBapakby AUB/bUX MpeJjena y pesepsaTte, YNMe ce CTapocjeaMIavykoM Hapoay cnpjedaBao npuctyn
npesaykum Teputopmjama M pecypcMma 3a oaprKarbe rone eraucreHumje. Mehytum, mocTaje cBe marbe OAPXKMB TaKaB KOHLENT
MHAOycTpujckor foba, aa he Hajsehun pusnum n Tepet 6UTM NpebayveHn Ha apyre, Ha nepudepujy MHOCTPAHCTBA M HalLMX 3emasba, 360r
yera KAMMaTCKe MPOMjeHe U jecy AUCKPMMMUHATOPHE jep MPBO M HajBuwe norahajy cupomawHe. Y ,MMpecmynHe (ckoyHe) 2oduHe: Kpaj
npu4e o 6eszpaHuyHocmu“, KnajH TBpAM 4a, ¢ oabaumBarbem GUKLMje 0 HEOrPaHUYEHOCTU Npupoae Tpeba Aa NONPaBMMO CBOj OAHOC
npema 3emsbu, anv n mehysbyacke ogHoce. TakaB MOKYLLAj je NpeAcTaB/bana Bu3nja nnatdopme Ckok (Leap Manifesto), kKao npse Bepsuje
3eneHor HOBOF A40OroBOPa, PaAy NOBE3UBakba KAMMATCKMX aKLpja C Mpenackom Ha NpaBeaHWU)y U UHKAY3UBHWjY EKOHOMMUjYy OAHOCHO
3es1eHe ocs08e, Kao CBe aKTMBHOCTU Koje oborahyjy 3ajeaHuuy, a He caropmjeBajy MHOro, Uau yonwTte He, GOCUNHUX ropuBa (yrpasrba
COJIAapHMX NaHena, JHeBHa Hera, bpura o ctTapuma u 6osecHMMa, obpasoBatbe, CTBApaHbe YMjETHUYKUX AjeNla U TOMe CANYHO), YuHehu
3ajefiHuLLe CMOCOBHMjMMA [a ce Cyoye ca LWOKOBMMA KNMMATCKM nopemeheHe byayhHocTu. K/byyHa je U naeja eHepeemcke deMokpamuje
— Aa obHOB/bUBA EHEPrUja, KAa0 U KOPUCT o4 He, byay jaBHO BAACHULITBO.

,Bpyh ocepm Ha epyhy lMaaHemy“ HacnoB je Nornae/ba raje ce TBPAU Aa KAMMATCKe npomjeHe b6alajy cBUjeT y naameH, jep ce ybp3aHo
3arpuvjaBa 40 CAMOYHULUTEHA KPO3 CMPTOHOCHE memsbe nospamie cripeze (caropujeBarbe M3asnea pacT TemnepaTypa v ayre nepuone
6e3 Kulwe, WTo n3asuea Behun 6poj noxkapa, Koju ucnywwTajy Behy konmumHy CO2 1 cTBapajy CyBJ/be YC/I0BE U joLl BULLE MoXKapa), 36or yera
ce HepujeTKo noannjexe TEXHOMOMMjaMa ynpaB/bakba KAMMOM, Na NOCTOjU PU3KK MOAUTUYKE 310ynoTpebe, y BUAY HEKOHBEHLIMOHANHOT
OpY»Kja U HeobjasrbeHux KAUMAMCKUX pamoed, Y Kojuma jeiHa 3em/ba XKPTBYje NagaBuHe y APYroj 3em/bM, Aa 6U cnacuna ceoje ycjese,
OOK Apyra MoOKe Y3BpaTUTU KOHTpa-mjepama obuAHMX nagasBuHa (byjuue, nonnase, eposunje Tna). OTyAa KAMMATCKE MpoMjeHe
yno30paBajy Aa ce CTUrio Ao envaemuje rpabsbersa pecypca, 360r Yera je caBpeMeHa KyaTypa, Kyamypa 6e3epaHu4Ho2 omumarba, npu
CBOM JIOTMYHOM Kpajy, paZiv 3a0KpeTa Ka Kyamypu cazaacja u bpuxcHocmu (o MNaaHeTu n sbyanma). Hagaswe, y nornasmwy , Pusuyu Hawez
ucmopujckoe mpeHymka“, KnajH HacTaB/ba CTaB fa ce Kpuse Hajuewhe TeHAEHLMO3HO M3a3unBajy, Y CKAaay ¢ 00KMPUHOM WoKa, fa 6w ce
no cuctemy npobaem — pjelerbe, KOPUCTUAE PaaM KpUjyMyapera Nporpama yHuLWTaBaka jaBHe chepe Kojuma ce fofatHo U becTuaHo
oborahyje manobpojHa onvrapxuja, Mako KpmM3e Mory a NOBYKY M Hampujes, Ka CKpMBEHWM pe3epBama cHare n poKycupaHoctu. To ce
BMAM Ha HWBOY MHMLMjaTUBE U3 6a3e (eHrn. glassroots) — camoHuUKaux OpywmeeHux noKpema, CBakU NyT Kafg ce gece Hecpehe u Kag
peaKkumja oaroBOPHUX M30CTaHe, 360r Yera ce 3ajeaHuMLA Nosexke. MehyTum, Kpusa NoAcTUYE U MHULMjaTMBE C BpXa (Kao y cay4yajy Hosor
porosopa PpeHKnnHa enaHo Py3senTa) U yum Hac Aa 3a TpaHchopmMaLmjy HUje AoBO/bHO ,He” Beh 1 xpabpo 1 ganekoBuao ,4a“, paau
06HOBE M 0AroBOpPa Ha Y3poKe Kpu3e. PU3KK je U y NOBE3aHOCTU 2ue-ekoHoMUuje (Te3dralke, ppuaeHcepcKke, Koja paguje 3anolwsbasa
NpVYBPEMEHE U XOHOPapPHE pagHuKe, TPeTUpajyhm nx Kao /byAcKe pecypce U3 Kojux U3Baaum matepujanHy AobuTt, a oHaa ux ogbaumje) ca
0u2umasnHom eKoHoMujom, ¢ nodeTKa 1980-ux, y KOjoj eKCTPaKTUBHE KOMMaHWje NoCTynajy npema 3em/bu C UCTUM NPe3npom. Y nornasby
,Kanumanuzam je ybuo Haw KAUMaAMCKU 3amax, a He ,sbyodcKka npupoda“ uctndye ce Aa je Kpajem 1980-ux roguHa MHCLEHMpaHa
peanunsaumja npojekTa Heosnubepanusma, Kao MAEONOTMje AepPeryMCaHOr TPXKMULLITA KOja je OManoBaXKaBasa CBaKy KONEKTUBHY akuumjy, y
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CBMM aCneKTMMa XUBOoTa, cyaapajyhu ce ca naejom jasHe coepe (,He nocToju ApyLWwTBO BEh cCamMo nojeAuHLM U bUXOBE NOPOAULIE”), Kao
M C UMNepaTUBMMa HayKe O KNMMU U KopriopaTusHe perynaumnje. MNag bepanHckor 3nga 1989. roanHe je aecHuua y Amepuum npurpabuna
Kao [0Kas ,Kpaja uctopuje” n Ao3Bosly 33 M3BO3 PeraHOBCKO-TA4YEPCKOr peLenTa 3a NpMBaTU3aLmjy, Aeperynaumjy 1 eKoHOMCKe mjepe
WwTearbe y CBe KpajeBe cBMjeTa, Kako bu ce KanuTan 0c10604M0 CBUX OrpaHUYerba M M3baLmMo 13 KoNoCcKjeKka 3amax KNMMATCKe akuuje,
Yume cy KatactpodanHe rnobanHe emucuje JocTurae BpxyHal,. M aymokpamcku uHOycmpujcku coyujanusam je 6uo norybaH nowTo cy
emucuje CO2 onane 1990-ux, Kag, je nponana ekoHomuja buswer CCCP-a. HacynpoT oBuMMa, 3eM/be 0eMOoKpamcKoe coyujanusma (LaHcKa,
LLiBeacka, Ypyreaj u cn.) umajy Hajbosbe nporpaMe o4yBaka *KUBOTHE CpeauHe, Na je 0eMOKPamMCKU eKo-coyujaanu3am Hajbosba LWaHca aa
YOBjEYaAHCTBO OMNCTaHe U NMOJIMTUYKM NYT Ka CUTYPHOCTU.

Y norneny memooOosiowKo2 OK8UpPa Ucmpaxuedrba, Moryhe je KOHCTAaToBaTW [a cy npedmem UCmparusarba KANMATCKE NpoMjeHe
(nopacT rnobanHe cpepte TemnepaType U C.) Koje 3axTujeBajy MHTEPANCLUNANHAPHN UCTPAXKMBAYKM NPUCTYM, Koju KnajH npumjersyje.
Tema Krbure je aKkTyesiHa jep cy KAuMmaTcke npomjeHe Bogeha Tema y mehyHapoAHO] MOAUTULM M aKaLEMCKUM Kpyrosuma.
Ucmpaxusayku npobaem cy y3pouM W MOC/beamue KAMMATCKMX NPOMjeHa, Te HaYMHW MpeBeHLMje HWUXOBOr 3aoluTpaBatba.
Ucmpaxcusayka numarba cy: Koju cy rnaBHU y3pouM KAMMATCKUX NpomjeHa? Koje cy noc/beguue KAMMATCKUMX MPOMjeHa no 3emsby,
ApywTBo u nojeguHue? Koju cy HauMHW NpeBeHuMje 3a0lTpaBakba KAMMATCKMX NpoMjeHa? [/1aeHa mpemnocmasKka je ga cy y3poum
KAMMATCKUX NpoMjeHa GOCUIHA ropuBa, MHAYCTPUjCKA arpuKyATypa U cjeya Wyma OL4HOCHO, LWMPE Y3eBLIM, MOLEPHU KAMUTaNUCTUUKM
cuctem 6esrpaHMyHe NOTPOLLHE; BUCOKO-MOTPOLLIAYKM XKUBOTHM CTUI (KOH3ymMepu3am) 1 NPeKoMjepHa eKCcTpaKLmja MPUPOSHUX Pecypca;
1. 1 2. MHAYCTPUjCKA PEBOJYLINjA; KOIOHMjAIHU HapaTUBK U GUKUMja Aa je MpMpoaa HeorpaHUYeHa; yTnuaj aHrinochepe n Hajboratnjux
cnojeBa, Heoby3gaHe noxsaene U WHAMBMAYaNM3Ma; Heonmbepanusam u detuwmsmparbe pacta BAMM-a; ayTOKPATCKU MHAYCTPUjCKM
coumjanmsam M dUHAHCMparbe mopuuaTe/ba KAMMATCKMX NpomjeHa W nobucta. llocebHe npemnocmaske cy pa cy: 1) nocweduye
KAUMamcKux npomjeHa: nosehatbe onacHOCTU o4 paTa U cyKoba 360r OCKyAHUX pecypca; YCNOoH pajuKaaHe AecHUuUe U KceHodobuje
npema MarbMHama; eKo-dalin3am; KAMMATCKO BapBapCTBO; KAMMATCKM CTPECOBM W AUCAOUMPAHbE HAjCMPOMALLHWUjUX; Heychjex
cNoboaHOr TPXKULITA; 3eNEHWU KOJMIOHMjaAu3aM, MeT/be MoBpaTHe crpere; HeobjaB/beHN KAMMATCKM pPaToBW; KyATypa 6e3rpaHUyYHOr
OTMMakba; FUr- U AUT-eKOHOMMUja, AOK CY: 2) HAYUHU fpeseHyuje: CaMOHUKAN APYLUTBEHN U OMNAAMHCKM KAMMATCKMU NOKPETU; Moh HayKe
0 KJMMW; HAYMH pasmMuLL/batba — Capaftba HACYMpPOT KOMMETULMje; NapTULMMNATMBHA WU eHepreTcka AemoKpaTtuja; CKok naatdopma;
naaHvpare M perynaumja KOpnopaTUBHOF CEKTOpa; peBu3Mja cnobogHe TProBWHE; OrpaHM4YaBakbe Ky/lTa KYMOBUHE W MOTPOLUHE;
ynpaB/baHa TpaH3uLUMja; 3eneHu nocnosu; onopesuBatbe CO2, Kopnopauuja, 6oratalla; cMatberbe BOjHMX OyleTa; enMmuHucare
cybBeHLUMja 3a pocmaHa ropuea; NpomMjeHa noHallaka (Marba ynotpeba ¢ocuaHux ropusa, a Beha 6pura); KyaTypa carnacja v 6puKHoCTH;
NoKpeT TpaHchopmaumje; 3eneHa JbeBULA; LEMOKPATCKU eKo-couujanusam. HayyHu yusreesu ucmpaxcuearba cy: 1) pgeckpunumja
KAMMATCKMX NPOMjEHA, HUXOBUX Y3POKa U Moc/beguua; 2) pasymujeBarbe y3poKa KAMMATCKMX MPOMjeHa WM ApYLUTBEHO-UCTOPUjCKOT
KOHTEKCTa MnojaB/bMBatba; 3) Kay3asHO (Y3pOoYHO) objalirberbe KAMMATCKUX NpoMjeHa v 4) npegukumja yTvuuaja noc/beamua KIMMaTCKUX
NMpoMjeHa M HauuMHa HuxoBe NpeBeHumje. JpywmeeHu yuseesu cy: npolmperbe GoHAA HayYHUX 3Hakba O CaBPEMEHOM APYLITBY U
Herosum nNpobaemnma nNo NUTakby OAPKakba KMBOTHE CpeguHe, Te NMPOMOLMja AEMOKPATCKMX EKO-COLMjaNIHUX pjellerba U 0APKUBOT
pa3Boja. KopuwTteHa je KoMbUHAUMja KBAIMTAaTUBHO-KBAHTUTAaTUBHUX Memoda (TpuaHrynaumja), c 063Mpom Ha KBAa/JIMTAaTUBHM KapaKTep
MoNIasHMX MPETNOCTaBKM W KBAHTUTATMBHE MOAATKE CEeKYHOAPHOr TuNa, MNPWUKYN/beHE W3 MHOrobpojHMX (Hag)HauWoHaNHUX
UCTPaXMBAYKMX M3BOPA (HayyHMX Yacomnwca, opraHusauumja, MHCTUTYuMja M cn.). Mopes meToga aHanuse, CUHTe3e, AeayKuuje w
WMHAOYKLMjE, KOPULITEHU CY CTAaTUCTUUKKU (MPEKO CEeKYHAAPHWX nogaTaka) M buorpadcku, Te UCTOPUjCKO-KOMMAPATUBHU METOA, Kao U
cTyauvja cnyyaja. Mo nutaky esasyayuje KopuwmeHe aumepamype, moryhe je uctahu ga cy jaBHM roBOpM, Y BUAY YWMHbEHMLIAMA U
pedepeHuama gobpo dyHanpaHux 14 eceja M3 BpeMeHCKor nepuoaa og, jyHa 2010. ao ¢ebpyapa 2019. roanHe, rnaBHa U ageKBaTHa
NuTepatypa oBe nybaunkauuje, nopes paHuje objaB/beHUX Kibura (ayto-pedepeHum) Haomm KnajH. KoHauHo, ¢ 0631pom Ha npegoyeHe
KapaKTEPUCTUKE UCTPaXKMBatba, KkbUra ce rpernopy4vyje 3a Yutarbe U (camo)pedrieKCMBHO MPOMULL/babe NMPBEHCTBEHO KpeaTopuma
jaBHMX MONUTMKA, KOjU CaBjeCHO BPUHY O jaBHUM J06PMMA, Te YNAHOBMMA aKaZeMCKMX 3aje4HULA LMPOM CBUjETa, KOjU CYy aHraXKOBaHM,
6110 y CBOjMM Ky/Nlama of, CIOHOBaYe — 6110 Ha TEePEHY, Y IOKAHOj 3aje4HULM, HAa UCTPaXKMBakbYy UCTUX UK CIMYHMX Npobiema npuposae
W opylTBa. BaxHo je Aa KibUry MpoymnTa WTOo BULLE MAAAMX /bYW, KaKo b1 eBeHTyanHu ocjehaj naHuKe, npes, AMCTONNjCKUM NpojekLnjama
KnMMmaTcku nopemeheHe byayhHocTH, yonaxkuam yTjeluHMM npujeanorom pjellerba us Kibure, Koja 06esbjehyjy u npakTuMyHa ynyTcTeBa o
TOMe KaKo fa noctaHemo Aobpu npeumn byayhux reHepaumja, KojuMa 0CTaB/baMo CBUJET Y aMaHeT.
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